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Rough Proofs 


According to Getting Personal, a 
well-known production manager has 
heen winning prizes in shooting 
matches. That ought to equip him 
perfectly for dealing with leisurely 
printers and engravers. 


, + F 


The Chicago advertising club will 
award an ivory column to an adver- 
tising student who lays out the best 
campaign. He won’t even have to 
pull a few boners to justify his claim. 


7. 


Gillette is reported to be planning 
to extend Milton Berle’s time on the 
air, so his success, as he himself 
puts it, must be regarded as genu- 
wine. 

| v 


Since a woman is only a woman, 
lots of readers are wondering why 
White Owl is wasting its time trying 
to prove that a man may smoke its 
product and still garner his share of 
kisses. 


. * 9 
With most women smoking ciga- 
rettes, it’s only logical that men 


should try to protect themselves with 
bigger and stronger cigars. 


7 +. F 


Too many people, says Lehn & 
Fink’s Plaut, are using tooth brushes 
for cleaning shoes. Is it possible 
that the Fuller Brush man has been 
neglecting his opportunities? 


°° o |} 


Pope said the proper study of man- 
kind is man, and lots of other poets 
insist it’s woman, but students’ copy 
for Pall Mall cigarettes turned out 
pretty well, anyway. 


vy? 


Middle class marriages fell off dur- 
ing the depression, an inquiring pro- 
fessor has discovered, while in the 
lower income groups they increased. 
Two can sleep warmer than one. 


, | FF 


luring the depression, it should be 
remembered, it was a lot easier for 
| man with a wife to get relief. With- 
out one he didn’t need it. 


+ 3 & 


There is such a thing as gilding 

the lily. For example, some adver- 

‘lsers are still offering prizes to golf- 
who have already achieved per- 
tion with holes in one. 


> ¥ FF 


‘Daisy to Aim Air Pistol at Adult 
irket.” 

The kids have already picked out 
* most vulnerable spot. 


yvvy 
“How much does the telephone 
“ollpany make?” asks a New Eng- 
ind child of the A. T. & T. All it 
“n, considering the fact that talk is 
“pposed to be cheap. 


7 © FF 


Dizzy Dean’s publicity has been 
working as well as ever during the 
ie few months, but it’s doubtful if 
‘Us added much to his fast ball. 


Copy Cur. 


Newspaper Circulations Near Peak 


22-YEAR STUDY OF NEWSPAPER CIRCULATIONS AND POPULATIONS 
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Chart showing relation of total circulations of morning, evening and Sunday newspapers of 50 cities to populations of 


those cities. 


REVEAL SALES, 


PROMOTION COST. 


FOR CIGARETTES 


Washington, D. C., April 15.— 
Camel first by a length; Chester- 
field second, a nose ahead of Lucky 
Strike; Old Gold trailing by four 
lengths, with advertising, bunched 
with sales and administration costs, 
running about 10 per cent of gross 
sales. 

That was the finish of the cigar- 
ette derby in 1935, according to an 
announcement made today by the 
Securities and Exchange Commis- 
sion after four of five tobacco com- 
panies agreed to withdraw suits to 
prevent publication of the figures. 

qyross sales of Liggett & Myers 
Tobacco Company in 1935 amounted 
to $221,736,000; American Tobacco 
Company, $217,224,000; P. Lorillard 
Company, $59,155,000; R. J. Reyn- 
olds Tobacco Company, $250,635,000. 

Camel cigarettes made their big 
gain during 1935, the 1934 figures 
showing Liggett & Myers and Ameri- 
can Tobacco Company tied for the 
lead with $222,000,000 each, with 
Reynolds ranking third, with $217,- 
320,000. Lorillard’s 1934 sales 


(Continued on Page 8) 
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St. Louis Famous Names — 
Contest Is Ruled Okay — 


St. Louis, April 16-—The Old Gold 
famous names contest is expected to 
break here in the immediate future 
following a report of a special com- 


missioner that the similar contest 
conducted last spring by the St. 


Louis Globe-Democrat was not a vio- 
lation of the state lottery laws. 
P. Lorillard Company omitted Mis- 
souri from its contest. 

The report was made by Special 
Commissioner Fielding P. Stapleton, 
of Albany, Mo., appointed by the Mis- 
souri Supreme Court to hear ouster 
proceedings brought against the 
newspaper by Attorney General Mc- 
Kittrick. The court itself is expected 
to announce an opinion soon, 

The same syndicate which inspired 
the Globe-Democrat contest is re- 
ported to have sold the idea to Loril- 
lard. The operating methods for each 
are identical, the reader selecting one 
possible name for a cartoon. 


|ANPA to Stress 


Contributions 
of Newspapers 


New York, April 16.—Normally de- 
voting its sessions strictly to the 
business of the moment, the Ameri- 
can Newspaper Publishers Associa- 
tion will allow itself to indulge in a 
little reminiscing at its convention 
at the Waldorf-Astoria Tuesday 
through Friday of next week. 

The reason is that 50 years have 
taken flight since the first meeting 
of the organization was called to 
order at Rochester in February, 
1887, and the 1937 convention ac- 
cordingly marks its golden anni- 
versary. 

Therefore routine will be inter- 
rupted Wednesday morning when 
Jerome D. Barnum, of the Syracuse 
Post-Standard, as president of the 
A. N. P. A., will preside at a special 


(Continued on Page 4) 


Last Minute News Flashes | 


seven weeks, were disclosed today. 


Willys to Stage Extensive Demonstration Campaign 
Toledo, O., April 16—Plans of Willys-Overland Motors, Inc., to stage 
an extensive advertising campaign based on a million demonstrations in 


The auto company also is building 


2,000 green and yellow cars for demonstrations in 1,500 cities. 


Yoerg Heads Re-Organized American Paper Co. 

Holyoke, Mass., April 16.—Leon M. Yoerg, former vice-president and 
head of manufacturing, has been elected president of the re-organized 
American Writing Paper Co. with T. H. Blodgett, president, American 
Chicle Co., as chairman of the board. 


to handle advertising of the Nash 


Kelvinator Agency to Handle Nash Advertising 
Kenosha, Wis., April 16.—Appointment of Geyer, Cornell and Newell 


Motors division of Nash-Kelvinator 


Corporation was announced today by C. H. Bliss, vice-president, to take 
effect with the 1938 model year. The agency handles Kelvinator advertising. 


Derrick, First Quaker Oats Agent, Is Dead 


Monroe, Mich., April 16.—Paul B. Derrick, 74, first advertising agent 
for Quaker Oats Company, Chicago, died here yesterday. He assisted in 
creation of the famous Quaker Oats trade-mark. 
advertising manager of Review of Reviews and later of Harpers Magazine. 


He also served as 


Advertising Age Survey Shows 
Average 136% of Popula- 
tion; Approaches *29 


(Detailed Chart on Page 2—Addi- 
tional Graphs on Pages 24, 28, 32) 

Chicago, April 16.—The depres- 
sion is over, if newspaper circula- 
tions, the most accurate 
barometers of business conditions 


one of 


yet found, may be taken as a 
guide. A study by ADVERTISING 


AGE of circulations in 50 typical 
cities, covering variations in pro- 
portion to populations during the 
22 years the Audit Bureau of 
Circulations has been functioning, 
provides convincing proof of the 
return to normal conditions. 


Economists are prone to consider 
1926 as the “most normal” year in 
the past two decades and many of 
their conclusions are based on com- 
parisons with that period. The Apvrer- 
TISING AGE study shows that ratio of 
newspaper circulations to population 
in 1926 was 134.79 per cent, while the 
1936 figure was 136.10, not only sur- 
passing the peacefully prosperous 
year of 1926, but approximating the 
peak established in the late twenties. 

The exact date of this peak ‘dries 
according to types of newspapers 
and whether mere numbers or their 
relation to population are being con- 
sidered. When all circulations in 
the 50 markets are evaluated in re- 
lation to population, the actual 
zenith in circulations, it is evident, 
was attained in 1928, although the 
numerical top was not reached until 
1930. Thus the advertiser or pub- 
lisher who studied newspaper circu- 
lations in the light of their satura- 
tion of logical territory would have 
gained some inkling of the nature of 
events to follow. 

Aggregate circulations of morning, 
evening and Sunday newspapers in 
these 50 markets reached 35,891,830 
in 1928. Population of the 50 cities 
aggregated 25,491,169 in that year, 
circulations thus amounting to 140.80 
per cent of population. 

In 1929, aggregate circulation con- 
tinued to gain, though not as rapidly 
as population, and the ratio declined 
to 139.60. Another circulation gain 
took place in 1930, but again it failed 
to march as fast as population and 
the index slipped another notch to 
138.85. 

In 1931, aggregate newspaper cir- 
culations in these 50 cities registered 
their first numerical decline and the 
ratio fell sharply to 130.67. This 
level, low as it seemed at the time, 
was not again reached until 1935. 


Comparison With Standard 


The ApverTisinc AGE study is 
based on the assumption that circu- 
lation means little unless it is com- 
pared with some _ standard. The 
logical and available standard is 
population of the cities in which the 
newspapers are published. While no 
newspaper’s circulation is com- 
pressed within the corporate limits 
of its city, the use of such a standard 
provides a picture of the trend which 
may be obtained in no other way. 

In making the survey, ADVERTISING 
AGE exercised due caution to obtain 
the most reliable statistics available. 
Circulation figures were taken from 
audit reports of the Audit Bureau of 
Circulations with the exception of 
those for 1936 when, in the absence 


(Continued on Page 24) 
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April 19, 1937 


MINNIE FROM 
MINNEAPOLIS 
SAYS....... 


Well, boys....Spring is here and 
so is baseball. Folks up here are be- 
ginning to get all het up about the 
home town team which bats in the 
American Association. 


Whoopee! 


With everybody itchin’ to give vent 
to their feelings, The Minneapolis 
Star said something ought to be done 
about it. So the other day when 
folks picked up their favorite news- 
paper, they saw that The Star and 
radio station WCCO were giving a 
big baseball party. 


To be held the night before the 
opening home game, the feature 
will be the American Association 
Baseball Pictures. Everybody’s 
goin’. Patty Berg . . . Bea Barrett 
. . « Bernie Bierman . scores 
of local boys and gals in the sports 
spotlight. 


16,000 tickets were printed and 
they’re all gone. And the party isn’t 
until Wednesday. But that’s the way 
The Star pulls. 


Results! 


The b. f. is all smiles....and so is 
the drug account he handles. After 
making some tests, this advertiser 
(has a bunch of retail stores up here 
in Minneapolis) came in The Star 
with regular copy and made a play 
for week-end business. 


The head clerk told the boy friend 
the places were packed Friday and 
Saturday and that he (head clerk) 
waited on 126 spenders himself in 
one afternoon! 


Help! 


Snooped around the National Ad- 
vertising department of The Minne- 
apolis Star yesterday and found the 
boys down there doin’ an appreciated 
job with merchandising helps. 


One food advertiser was 80 
pleased with The Star's merchan- 
dising scheme for his product, that 
he sent it out to his managers all 
over the country. 


Another gent in the food biz wrote 
a note telling us the merchandising 
portfolio we fixed up for him was the 
best he’d seen in many a moon. 


Speed! 


Here’s a case where being late is 
better. For the past 18 months The 
Star has been adding new mechan- 
ical equipment to speed up all along 
the line. Now we can wait for later 
news, start the presses rolling later 
and still get the papers delivered to 
homes on time every day. 

That gives us more scoops... that 
gives us more exclusive stories 
and that's one reason The Minneap- 
olis Star is delivered into a third 
more Minneapolis homes than the 
second evening newspaper. 


The folks up here read The Star 
because it’s a right good newspaper. 
Advertisers use it because it brings 
results. 


I might add, boys, that if you've got 
something to sell in Minneapolis and 
the Northwest, do your selling by 
telling the most families at the low- 
est cost. That’s what you get when 
you do your telling in The Minne- 
apolis Star....the Northwest’s larg- 
est evening newspaper. 


Be seein’ you soon... as ever, 


PLAN FIGHT ON 
REGIMENTATION 
OF COAL TRADE 


Producers to Take Guffey- 
Vinson Bill to Court 


Washington, D. C., April 16.— 
Though the Guffey-Vinson coal bill, 
regimenting the coal industry under 
a code and imposing a heavy pen- 
alty on producers who fail to ac- 
cede, has passed both branches of 
Congress and been sent to the 
President, there are abundant indi- 
cations today, that a long legal 
battle is in store if the measure 
becomes law. 

The bill creates a National Bitu- 
minous Coal Commission with 
power to fix both minimum and 
maximum prices for coal. When 
the Supreme Court invalidated a 
similar bill in 1936 because of un- 
constitutional labor provisions, it 
hinted strongly, according to some 
interpretations, that the price-fixing 
sections were equally unacceptable 
under the constitution. 


Previous Decision Quoted 


“The price-fixing provisions of the 
code,” said the decision, “are thus 
disposed of without coming to the 
question of their constitutionality; 
but neither this disposition of the 
matter, nor anything we have said 
is to be taken as indicating that the 
court is of the opinion that these | 
provisions, if enacted separately, | 
could be sustained.” 

While coal operators opposed to 
the bill as a whole may make their 
court fight on the price-fixing pro- 
visions, they are said to be chiefly 
concerned with the section which 
imposes a tax of 19.5 per cent on 
the value of their product unless 
they assent to the code. Producers 
who fall in line are exempt from 
payment of this tax. 

The bill makes an effort to enlist 
the entire industry under the pro- 
tection of the code by providing that 
those who accept do not waive the 
right to contest the constitutionality 
of any feature of the act. 


Regulation Held Necessary 


| 


The preamble to the bill declares 
that “Regulation of the sale and dis- 
tribution in interstate commerce of 
bituminous coal is imperative for 
the protection of such commerce; 
that there exist practices and meth- 
ods of distribution and marketing of 
coal that waste the coal resources 
of the nation, and disorganize, bur- 
den and obstruct interstate com- 
merce in bituminous coal, with the 
result that regulation of the prices 
thereof and of unfair methods of 
competition therein is necessary to 
promote interstate commerce in bi- 
tuminous coal and to remove _ bur- 
dens and obstructions therein.” 

While creating a National Bitum- 
inous Coal Commission, the bill also 
essays to protect interests of users 
by requiring appointment of a “con- 
sumers’ counsel” to appear in the 


public interest in any proceeding 
before the Commission. Both the 
latter and the consumers’ counsel 


will be attached to the Department 
of the Interior. 

Activities of the Commission will 
be financed by a tax of one cent a 
ton upon all coal sales. 


Question of Prices 


The Commission will have the as- 
sistance of 23 district boards of 
code members in formulating mini- 
mum and maximum prices. The 
bill provides that minimum prices 
“shall reflect, as nearly as possible, 
the relative market value of the 
various kinds, qualities and sizes of 
coal, shall be just and equitable as 
between producers within the dis- 
trict and shall have due regard to 
the interests of the consuming pub- 
lic.” 


The Commission’s authority to 


Newspaper Circulations in 50 


Markets for 22 Years 


e T- ce ~~ = 
j- ¢ as 2 . @ 4: 
A} —% ~ 2 — | “« ~u x x, .S 
1915 19,256,684 5,182,273 26.91 7,997,322 41.53 8,832,371 45.87 22,011,966 114.31 
1916 19,534,531 5,535,413 28.34 8,302,081 42.50 9,685,854 49.58 23,523,348 120.49 
1917 19,990,923 5,548,569 27.75 8,657,192 43.31 9,655,522 48.30 23,861,283 119.36 
1918 20,808,202 5,465,794 26.27 8,833,434 42.45 10,185,888 48.95 24,485,116 117.67 
1919 21,051,011 5,681,023 26.99 8,094,797 38.45 11,022,689 52.36 24,798,509 117.80 
1920 21,578,554 5,803,369 26.89 8,292,575 38.43 10,943,412 50.71 25,039,356 116.03 
1921 21,993,583 6,067,293 27.59 8,442,250 38.38 11,594,299 52.72 26,103,842 118.69 
1922 22,507,699 6,493,313 28.85 8,515,257 37.83 12,429,305 55.22 27,437,875 121.90 
1923 23,180,120 6,552,507 28.27 8,672,230 37.41 13,152,251 56.74 28,376,988 122.42 
1924 23,566,376 7,244,678 30.74 8,936,865 37.92 13,901,150 58.99 30,082,693 127.65 
1925 24,157,483 7,510,850 31.09 9,125,665 37.77 14,927,460 61.79 31,563,975 130.65 
1926 24,405,093 7,884,269 32.31 9,584,141 39.27 15,427,007 63.21 32,895,417 134.79 
1927 25,123,920 8,023,617 31.94 10,399,464 41.39 16,289,374 64.84 34,712,455 138.17 
1928 25,491,169 8,716,965 34.20 10,748,550 42.16 16,426,315 64.44 35,891,830 140.80 
1929 26,011,327 8,937,992 34.36 10,623,912 40.84 16,752,104 64.40 36,314,008 139.60 
1930 26,685,418 8,955,067 33.56 10,837,319 40.61 17,258,859 64.68 37,051,245 138.85 
1931 26,870,097 8,796,430 32.74 9,912,515 36.89 16,400,651 61.04 35,109,596 130.67 
1932 27,177,550 8,970,527 33.01 9,900,820 36.43 16,011,708 59.92 34,883,055 128.36 
1933 27,433,650 8,511,761 31.93 9,208,798 33.57 14,954,173 54.51 32,674,732 119.11 
1934 27,742,750 8,599,896 31.00 9,471,938 34.14 16,681,898 60.13 34,753,732 125.97 
1935 28,015,742 8,989,912 32.09 9,542,444 34.06 18,114,572 64.66 26,646,928 130.81 
1936 28,272,643 9,368,337 33.14 10,019,451 35.44 19,091,272 67.52 38,479,060 136.10 
| 
Czufin Transferred Jam Handy Picture Service, Inc., 


Stephen Czufin has been trans-| Detroit, to the Eastern contact staff | Wynkoop 
assistant 


ferred from the group 


/ 


312,540 


Voluntaries to 
Join Chains in 
Co-op Programs 


Hartford, Conn., April 14.—Chain 
stores now joined in the co-operative 
selling movement to reduce seasonal 
food surpluses will soon be aided by 
voluntaries, Charles F. Adams, treas- 
urer, First National Stores, Inc., 
Boston, told the Connecticut Bakers’ 
Association during their convention 
here. 

Speaking on “Practical Farm Re. 
lief,” Mr. Adams said that the ex- 
pected entry of the voluntary chains 
will bring the number of stores par- 
ticipating in the campaigns to about 
70,000. 


Britton, Ehrlich Get 
New McGraw-Hill Posts 


Mason Britton, senior vice-presi- 
dent, McGraw-Hill Publishing Co., 
New York, has been elected vice- 
chairman of the board, and Howard 
Ehrlich, executive vice-president. 

Mr. Ehrlich also was named chair- 
man of the new publishing opera- 
;tions committee, including N. O. 
and M. A. Williamson, 
vice-presidents. 


‘‘Now here’s a REAL figure!’’ 


Des Moines Sunday Register Circulation 


(March, 1937, six month A. B. C.) 


Yes, and a pleasing one to all who advertise in Iowa. 


Advertising in The Des Moines Sunday Register shapes the buying 
desires of half the families in a whole rich state of two and a half million 


people .. . inexpensively™. 


Figures appearing in the news columns of 


this issue of Advertising Age show the amazing rate of circulation 


increase in the past decade. 


Hard-hitting “A” schedules concentrated in The Des Moines Sunday 


Register’s well read columns make every advertising 


Iowa work harder... 


312,540 Sunday 


(Continued on Page 45) 


*Lowest milline rates in Iowa 


dollar spent in 
buy more space and produce more sales. 


290,825 Daily 
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April 19, 1937 ADVERTISING AGE 


We Don’t Publish in New Jersey 


..- but, out of the million families in this state, close to 
half a million buy Metropolitan weekly newspapers every 
Sunday. Here’s an example of what you get when you 


buy Metropolitan for concentrated sales in New Jersey: 
Families Circulation % Cov. 
Jersey City 76,273 46,523 61.0 
Newark 105,098 40,902 38.9 
Paterson 39,003 21,006 99.2 
Camden 27,833 18,513 66.5 
Elizabeth 26,709 17,885 67.0 
Trenton 27,130 14,679 54.1 
Atlantic City 16,851 13,449 79.8 
Passaic 14,820 10,823 73.0 
Hoboken 13,583 10,569 77.8 
Bayonne 18,419 9,938 54.0 
etc. 
a 
/ ae a ) 
— = tar Res ipse loquitur’’* 


This map shows each state, drawn in proportion to its retail 


The compact black 20 State Area yields 67% of 


sales value. 


the country’s retail sales. Within this vital area METROPOLI- 
TAN concentrates 93% of its 614 to 8 million** circulation. 


* “The thing speaks for itself” ** optional 


Gravure 
Metropolitan. eekly 
Color Additional or alternate papers 
Baltimore SUN @ Boston GLOBE e Buffalo TIMES @ Philadelphia INQUIRER Metropolitan Boston HERALD e Buffalo COURIER-EXPRESS 


Chicago TRIBUNE @ Detroit NEWS @ New York NEWS e@ Pittsburgh PRESS Sunday Detroit FREE PRESS @ New York HERALD TRIBUNE 
Cleveland PLAIN DEALER @ St Louis GLOBE-DEMOCRAT e Washington STAR PDTMNOTEML [ME 5! Lous POST-DISPATCH @ Washington POST 


New York e« Chicago 
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$686,120,000 


1/000 in 1933. 


of 17 per cent over 1933, while pe-| 1933 being 23.9 per cent. 
cent to $186,097,701. 
Newspapers 
$260,224,340 from subscriptions and | 000: commercial 
newsstand sales, an increase of 9 337,000. 


| $760,247,000; periodicals, 
printing, 


REACH THE 


MAN ano 


amounted to $143,466,166, a gain of 9 


7 |per cent over 1933. | 
Spent in 1935 | The average circulation per issue 


} 
Z R - of all publications reached 265,400,-| 
in Periodicals in 1935, compared with 251,100,- | 
Newspapers accounted | 
for 40,900,000 and monthly publica- 


. This total | 
riodical advertising gained 32 per| was divided as follows: newspapers, | 
$325,563, 


enjoyed revenue of/ (00; books and pamphlets, $135,958.- 


Offers “True” Magazine 
in With N. Y. Fair, Fawcett Publications, New York, 
Albany National Savings |have announced plans for the publi- 


The : age : 
‘ cation of True, scheduled to make its 


Bank, Albany, N. Y., last week broke parca Menta i : eon 
the first local tie-in with the New rst appearance 2 mwe Stands 
York 1939 World’s Fair with an-|4Pril 16. Trends toward realism in 


stories and candor in pictures will 


nouncement in large newspaper dis- - : : 
sx . both be exemplified in the magazine, 


play space of the opening, May 1, of 


Washington, D. C., April 15.—/| tions for 102,200,000 of the 1935 aver-| 4 World’s Fair Savings Club. according to Lionel White, editor. 
Newspaper and periodical advertis- | 48@. | “Profitable and pleasurable” sav- oa Poe Ag Py lle ey 
ing : > 86.15 a5 aie | ings is the campaig , » advertising. am- 
ing amounted to $686,120,409, in 1935, | Reaches Billion Mark ings is the « —— theme paign will be launched through a. 
a gain of 20.4 per cent over 1933, | T! : nen . : : “atte 

| 1e total value of printing and| ° ° M. Mathes, Inc., New York. 
according to the Bureau of the Cen- Fchi : ; oe | Minneapolis Club 
a. ee publishing, including receipts from | H S h id —— 
sus. Newspaper advertising ac-|¢ommercial printing reached $1,-| ears ochneider Ww 
counted for $500,022,022, an increase | g¢5 962.000 in 1935, the gain over| Truth must be used in advertising Farm Hour on TCN 


WTCN, Minneapolis Tribtine and 
St. Paul Dispatch-Pioneer Press Sta- 
tion, April 12 became St. Paul outlet 
for the National Farm and Home 
Hour, presented by NBC, the U. S. 
Department of Agriculture and farm 
organizations. 


in convincing, interesting manner, 
and made live, vitalized and human- 
|ized, D. G. Schneider, Young & Ru- 


| biean, Inc., Chicago manager, told 


| members of the Advertising Club of 
$603,-| Minneapolis at their bi-weekly lunch- 
|}eon meeting last week. 


REACH THE 


» WOMAN, too 


ADVERTISING TO THE 


Most families have two or more major customers. 
To think of a family as only one unit is a mistake, 
for it underestimates sales possibilities. 


In New York, The Sun is the outstanding news- 
paper through which to reach both the men and 
the women in the market's responsive, buying 
families. The Sun is effective in selling strictly 
masculine products because it is bought largely 
by men and read on their way home from work 
in the late afternoon. The Sun is also an ex- 
cellent medium through which to sell strictly 
feminine products because it reaches the women 


ENTIRE FAMILY 


MAKES MORE CUSTOMERS AND MORE SALES 


in the homes of New York's better communities. 


But one of The Sun's most valuable advantages 
is its ability to reach both men and women. For 
that reason, the advertising of cars, refrigerators, 
oil burners, radios and all the other products 
whose purchase is a family matter can do a 
doubly good job of selling in The Sun. 


The Newspaper of Distinction in its Readers, its News and its Advertising 


NEW YORK 


| ropolitan 


‘ i" By Bika: : * Re oie ES Te 
Ree Oi GEO aie ae: 
a = ot ee y 4h os F fe 
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per cent. Sales of periodicals Albany Bank Ties 


ANPA TO STRESS 
CONTRIBUTIONS 
OF NEWSPAPERS 


(Continued from Page 1) 


meeting which will gaze down the 
corridors of time and appraise the 
conduct of American dailies at vari- 
ous periods of stress during this 
half-century. 

To outline contributions of the 
daily newspaper to the country’s de- 
velopment during this long march 
will come Bennett Champ Clark, 
United States Senator from Missouri, 
famed defender of freedom of the 


press in the conflict between the 
late Huey Long and _ Louisiana 
dailies, and John Stewart Bryan, 


president of the College of William 
and Mary, Williamsburg, Va., and 


|former editor and publisher of the 


Richmond News-Leader. 

How smaller newspapers, _ too, 
have ardently defended the cause of 
liberty and the rights of the aver- 
age citizen will be related at an 
earlier meeting Tuesday morning, 
when Mr. Barnum will tell non-met- 
publishers of the impor- 
tant roles they and their like played 
in United States history. 

These plans for commemoration 
of the A. N. P. A.’s golden anniver- 
sary this week recalled to the most 
venerable of the veterans’ the 
genesis of the association. It was 
born first in the mind of W. H. 
Brearley, of the Detroit Evening 
News, in 1886. As business manager 
of the paper then owned by the late 
James Scripps, Mr. Brearley was 
struck by the fact that though asso- 
ciations of newspaper editors exist- 
ed even then, there was no clearing 
house where publishers and _ those 
engaged in the sale of advertising 
space might thresh out their prob- 
lems. 


Spread of Big Idea 


On bringing this deficiency to the 
attention of Milton A. McRea, then 
publisher of the Cincinnati Post, and 
J. Ambrose Butler, publisher in 
those days of the Buffalo Evening 
News, Mr. Brearley found them en- 
thusiastically responsive to his con- 
ception of a national newspaper 
publishers’ organization. This feel- 
ing proved highly contagious when 
the idea was broached to others 
and in February, 1887, 51 publishers, 
met for the first A. N. P. A, conven-- 
tion at Rochester, N. Y. <A _ year 
later the publishers convened for a 
second time at Indianapolis. The 
third convention in 1889 assembled 
in New York and established the 
tradition whereby the gavel sum- 
moning the nation’s publishers to 
their annual deliberations has ever 
since descended in New York for 
four decades or more at the Wal- 
dorf-Astoria. 

The single exception to the Wal- 
dorf’s reign came at the beginning 

(Continued on Page 48) 
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HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, let BAKERS’ 
HELPER, the industry's 50 year 
leader, help you. 

Check the data you need below, tear 


out this advertisement, attach to your 
letterhead and mail to us. 
“The Bakers’ Billion,” 
market data folder. 

A sample of “Selling Leads," 
an every week service. 
Sample pages from the ‘‘Bak- 
ing Industry Blue Book.” 
Copies of BAKERS’ 


a 


O 
C) 


HELPER, issued fortnightly. 


Audit Bureau of Circulations 
statement. 


THE ers BAKERY PAPER 


In Its 5lst Year 


330 South Wells Street 
Chicago 
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ADVERTISING AGE 


Ming | 
The Advertising Message 


But your prospect may not see your ad when there is an 


V\ 2 Y\ opportunity to buy. 
v) 7" 


ro ‘nel 
+& - You advertise in the magazines .« e« e e Lnre2 3 


QF But your ads are read under the reading lamp, remote 
from the Sales Spot. 


You advertise in the newspapers .« e . g oO CO d / 


You advertise over the radio .« .« e e g T2a t / 


But your “commercials” are often forgotten by the time 
the store is reached. 


t Nefac tere” [/ / 
if ea a i You advertise on the billboards . . . $ W2LL e 
EERO And the customer may be on the way to the retail outlet 


—to buy. 


we! aah \\ You advertise AT THE SALES SPOT. Pe ”) ect / 
br 2 


pete The customer is THERE —ready and willing to buy. 


jr PERFECT TIMING we SALES-SPOT ADVERTISING 


for intelligent SALES-SPOT ADVERTISING @i/“U-S'"2 Divisions 


— _—_—__— 


| 
|---- eee 4 


~~ n_ ____Abve rfsinc 

The WMITED STATES PRINTING & LITHOGRAPH COMPANY | / 2205-7 
AND DIVISIO Meh St Cine thoes, = 
ns Pe Uk AMERICAN LITHOGRAPHIC DIVISION = UA Tike re Ohig P* Co, . 


HOME OFFICE: 320 BEECH ST. ... CINCINNATI & ATLANTIC LITHOGRAPHIC & PRINTING DIVISION 


. Jer , 4 Py of 
* DONALDSON LITHOGRAPHING DIVISION COVERT 0 

poe SALES AND SERVICE OFFICES: )* ERIE LITHOGRAPHING & PRINTING DIVISION Ce 

CINCINNATI L = 
sotto CLEVELAND KANSAS CITY PITTSCURGH. wn * PALMER ADVERTISING SERVICE DIVISION = (77S. ccoo 
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SROOKLY (Dearborn Station) MINNEAPOLIS SEATTLE * W. F. POWERS DIVISION sae ‘ "ee 
Se ERIE, PA. NEWPORT, KY. ST. CHARLES, ILL. ue : . “ha ee 

INDIANAPOLIS NEW YORK ST. LOUIS * THEO. A. SCHMIDT LITHOGRAPHING DIVISION (7h). 20h 
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Kellogg Barred 
from Shredded 
Wheat Name Use 


Philadelphia, April 15.—Kellogg 
Co., Battle Creek, Mich., this week 
was enjoined against use of the 
trade name, “Shredded Wheat” in 
advertising or sale in the form of 
the similar product of National Bis- 
cuit Co., Niagara Falls, N. Y. The 
injunction was issued by the U. S. 
Circuit Court of Appeals here in re- 
versing a previous decision in the 
long legal fight in favor of Kellogg. 

The decision says 


tion and untruthful statements to 
deceive the public and secure the 
trade which in equity and good con- 
science belonged to the plaintiff.” 
Particularly cited was use of the 
words on the cartons, “The original 
has this signature: W. K. Kellogg.” 

The court held this statement im- 
plied the National Biscuit product 
was an imitation. 


Florida to Exhibit 
at Cleveland Show 


The Florida Citrus Commission 
has approved an appropriation of 
$10,000 for participation in the Great 
Lakes Exposition during the sum- 
mer. 

The citrus exhibit will be staged in 


the Kellogg conjunction with that showing the 


Company employed “unfair competi-| resources of the entire state. 


Angostura Sells Stock 


For Advertising Funds 


Proceeds from the sale of 100,000 
shares of common _ stock, offered 
April 14 by Angostura-Wuppermann 
Corporation, New York, as part of a 
financing operation, are to be em- 
ployed principally for advertising. 

The projected advertising will be 
designed to develop new markets 
and uses in basic food industries for 
the company’s product, Angostura 
Bitters. 


Chilton Declares 2nd 
10-cent Dividend 


The Chilton Co., Philadelphia, 
April 15, paid its second 10-cent divi- 
dend this year on 418,268 shares. 
The first payment, at the same rate, 
was Jan. 15. 


Precious Stone Dealers 
Appoint Seidenbaum 


The Precious Stone Dealers’ As- 
sociation has appointed Wm. G. Seid- 
enbaum Advertising Agency. The as- 
sociation, which was formed about 
ten years ago, is launching a cam- 
paign to educate the jewelry trade 
to purchase its stone needs from 
American firms. Institutional ad- 
vertising in trade papers and direct 
mail will be used. 


New Product For Landith 

Landith Laboratories, New York, 
has appointed Pettingell & Fenton, 
Inc., New York, to handle national 
advertising. Newspapers and maga- 
zines will be used to announce a new 
drug product. A test campaign will 
be launched in Philadelphia next 
week, 


THE MOTHS AND Teng, m—yri, e e 


A 


FOR ADVERTISERS: 


Because it gives them what they want in a NEWS- 
paper, more and more families, each year, join 
the vast NEWS audience 
regarded as one of the most responsive, one of the 
most easily cultivated groups in the nation. 
NEWS did a good selling job in 1926. With 17% 
more circulation, it’s doing a better job today. 


New York: Dan. A. Carroll 
- 0 E. 42nd Street 


an audience long 


THE 


(7% MORE FAMILIES THAN THE NEWS BROUGHT THEM 10 YEARS AGO 


NEWS average circulation in 1936 was the largest 
in all NEWS history 
daily newspaper history. 

The ability of THE NEWS to win and hold an 
increasing number of readers, year after year, is 
indicative of its ability to sell, successfully, the 
products and services of its advertisers . 


. . the largest in Indiana 


. ALONE. 


THE INDIANAPOLIS NEWS Sc 2 


GENERAL MOTORS, 
FORD WILL LET 
FT. C. PROVE IT 


Other Gar Makers to Modify 
Instalment Copy 


Washington, D. C., April 16.— 
General Motors Corporation and 
Ford Motor Company are standing 
pat on their advertising of instal- 
ment terms, placing on the Federal 
Trade Commission the burden of 
proving that this advertising is un- 
fair to competitors or misleading to 
the public. 

This fact developed today as the 
F. T. C. announced stipulations 
under which ten other manufactur- 
ers and three finance companies 
have agreed to abandon advertising 
of “6 per cent” instalment charges 
except with modifications outlined 
by the Commission. 

Universal Credit 
which finances Ford instalment 
sales, has accepted the ultimatum 
of the F. T. C., thus creating an 
anomalous situation. 

The stipulation was couched in 
unusually pleasant terms, relieving 
the defendants of any intent to mis- 
lead the public, and blaming keen 
competition for any departure from 
the path of absolute veracity. 


Corporation, 


Will Explain Numeral 


The companies agreed to refrain 
from using copy which, regardless 
of any deceptive intent, might rea- 
sonably be construed to indicate 
that the additional cost of purchas- 
ing on time is only 6 per cent. If 
they do feature the “6 per cent” 
plan, they will give equally promi- 
nent display to an explanation mak- 
ing it clear that the numeral does 
not indicate 6 per cent simple ‘in- 
terest. 

The 6 per cent plan requires the 
payment of $6 for each $100 of un- 
paid balance and translated into in- 
terest, averages slightly more than 
11 per cent per year. This, accord- 
ing to experts, represents a substan- 
tial actual saving as compared with 
charges formerly made. 


Formula Is Clear 


Alfred P. Sloan, Jr., president of 
General Motors Corporation, con- 
tends that the formula is so simple 
and so clearly expressed that any- 
one can understand it. Executives 
of Ford Motor Co. take the same 
position. 

With the signing of the stipula- 
tion, complaints have been dis- 
missed against Chrysler Corporation 
and its subsidiaries; Graham-Paige 
Motor Corporation, Hudson Motor 
Car Co., Nash Motors Co., Packard 
Motor Car Co., and Reo Motor Car 
Co., in addition to Commercial In- 
vestment Trust Corporation, Com- 


mercial Credit Co., and Universal. 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 


JOHN L. CLARK, PRESIDENT 


NEW YORK HOLLYWOOD 
521 Fifth Ave. 5833 Fernwood 
MUrray Hill Avenue 
6-2370 HOllywood 5315 
CHICAGO 
333 N. Michigan Ave. 
STate 0366 


IE ree ene ee 


Car tindibe: 


i 
: 
; 


4 4 ewig (ime, A ae > a ae OS _ 
a 4 \ a9 ri i eye © af 7 se ae ee % Lee era Faerie *) en 4 
wok ED Ee Gaul soe, SN eee, & F ) ar RE if eae ie phy Un Raig ne a ga St ReMi: a ee AMS AN 
6, fo te (oot yee i jeer ages soi Ha ae = ’ we fs bo - sg am, mes Ss » tae + iRise Pee Se Re a i er RN adh Aen ae eae aed ye i‘ SAWS beh x ~ : ia 
¢ = ae mS? diphie 4, zi > : a” ie alee : Pe tg ASS nyc alas aio wae re, ra fe . i ci aehe JIE { i te = & ee y Pe, ey SN Saas er Oe re. ae em ge Ue ie 
: ee IS rey ee eo an ie gb Sie, i aa Be 8 ue oy F ARP 1 " ; ‘ ati gg Dat iy " a: os ; $ a ( ~ Poros ons = ie S : ah, eas 
} Sits era ti seo pis of a pe See: ote > | re oe rue. tsa ee os Pit LS Sade SA Cente oie ee os as 5 pe a A ae 5 Occ i ; ; 
fe 3 “ fat +8 i aie io 4 ER, sa Ate ee, Bd ere | ae 5 : vA eee we on phe = ng ae i 4 " ’ caf Was: et rh , = a ae th NY 
j ae Fe ud bs s Se i mG 3 i a 5" ae Wig ee a " sa. 3 Pare * ie ok » ae ieheat rf ty ye, 7 hy ij OF: ae | i Pa a eS 
; $ ae o . ~* Cy abi>.# wnt Bite 2) te, aes 7 ee a bt a ct ~? } : Pig as © De hs oe OWA ap 7 ae a ee 25 rire 3 oe Fs 
2S. whee . \ 5 PS M . be 7 <~ fo On are Ee mae Se 5 i. . q ret 
} J = \ > ‘ f. ; “ ‘ ; a er >, Laas apie Sai ie a 
Ps P Fl 
~ 
: eR RE A I REY NS Pe en 1 ZAR A ERT EE RS NN TL A 
ms 7 a | 
| ——————————— 4 
PO ' 
} q 
; z PO Pe 4 
; 
, ; 
3 
. ~ 
a Aone Ts te 7 
leer * 
} 
i Se | 
r 
a 
bs Fi 
es | % 
Bene re 2 : ; 
i. eae es - . a a 
a Rhee: nn _________ ‘ 
a oe ; ———— == 3 
ee. og s 
5 bets aie , :. eo ee | 4 
. ee Daeg fl ate a ee! SOR ye ey ee ie Nias f earl . ? eae. eed es ™ | 
4 Rove Bc. een. NORA etig eek tte ae ee Pee eee ee pe See he coal . I : | $ 
Wa a8 Cneans Ra PE Oe ee ore tesa, a yg i ries Ft RGR, Ms er a RE ge : ‘ ‘ gt a ee Pe, | , 
ie a ee ee Te eS foe SPR ume es Se Re ws ate Ly we oe f Se Me >. Fa » Se nt ‘ he tite ia Seg We E | 
fe ere ae tt Sa as, A eee ee ls sn Brees eel, ey id bey ae fer eee ae be ite te 7 Cg eee A ee Ca q 
Sac ae RES 8 I Pa aig - he cg eee , i il enclet .< 2a sa ps i eee ns ‘ oS ae ar ae hg | : 
By heh eto hart ia Re Tre ee ogo ane : 5 < Be ee. be get eee ara. od “ : ; Fie hia ea ey: % 
a tee ORO GR waety ek ee Rei cit a 2 ae ‘ Ses iuattiagics pee eae Sa ioe ee Eg ae he | & 
a9 tat Aa Kee ate ps Peer : ee fie tt : me ty, ae me ; a at 4, ts Mie: : cae a ; Aa ne fet ‘gd 3 ‘ : F “ 4 
Se pe ts PMN chs Spee eme e be, at a ; hy See ce ages 5 me, : 
- he Ses \ lat ‘ eh pe GS Pigs ge ae r . del ee vem is 2 $ n = } oe 
x a. a Pate in) y hee et Pent ae 7 $ ee Dah al i Z i ‘ nigh i 2 
eo. Bei. ous a i ee (5 I Sen: io SO Er AOL el aA Sig oa a ie lage a s tee Sa’ ina * 
ee Oe ilies ee ia %: , 
bet rae = ing og : aes Co —. ee: — x en en eae a a pi aks OS eee - z | 
c a Mute 7: ats his ag % — : joi ci = SE pga Ca Fe . : ci 
oars ee ta gt SE ee aye tf y, vo ; een CT  ——— re ? : d 
Powe k a a Eg tele Bs F ae by, a % ae on, ‘ F ° 4 oe i i | 
ct ray ask gs anita oe i a aig. > en i —— — ier . Ae a. 
api pate as % ore ; bk eee pS, =r es a F ag : — i mn ae : ro z : a x 
Sy cat ai 3 (a ee eke gia - — ; Ps ae : 5) 
Pe oe OO “tt 4 W 4 ae og ha 3 aa a e ee, ie : ‘ | 
oo aM gel nak ys fA ey |, an ai OS a ee a Bo: ae : ae | 
eer |e ome 1 hae age a ~ i Ee es an seein ia aan ; : 
a an Re a i a oo aa Ce i 2 “nS; . La ey : ‘ } 3 
wv i bts ae lee os Soe ee Seas Ab i — si ott : SER ie: my ae. : 3 . 5 Sony | a; 
ee wise eee i ey ra (a — Oe eeeiabee:..- Soka : : 
bit é Sa ee ie y" EA ee oi a , Si fi Sen ek os ; ; me 3 ee 
; bie tae * ane ee ek ine ies i ta eee ‘a ‘2 id Fa . eit 3 * : BS Rs she mn Bk 
gp rae aa Se a 7 ie ae + ee 
. b Npeitthi -s Sin OSS ee ret ae a ke va : a a ee . Le 
re F oe ‘dpa Ne SES aa 45 a 3 ‘ we os Pee. oe, as 
Bs eg ee LES. ee we eee a ; ote ‘ : fi en | 
FS : - ie es : Aa’ Basu a a , ap Aa oe F 
by A pees pee ; ‘ ee oes eh: ‘ ahs. the ‘, 
* Aes ae me Pe a ae a 0 Si i aa ” Se es if a eee | 
pag hs ‘estas Ting Ree es in 1 Se ea ee § a BES = 
‘ na + Pee coe ; eae Sa ae : oe ¢ ; bite gee 
* ats, 0 Bees Mer geen ee : : ve Pree oe Pe oe 
x : So OS ala: | ae ’ * a ee 
. eee Lees = : BS eee © j 
y ek 3 ee ‘a Ass <a saan ; = 3 2 a ri 
dh oe ee db . a Ree > : cre oe tet . q B £Z = Re rg ie 
"a hag ae eee ae ee 4 7 . > NES SE ees ] 
" on? oe Saree org a ae, 6 ce , a 3 & i * ” eee | ‘ 
cr Rae cm sa ra eee es ag ae a nea al ee pate : Meee | 
ies ake a MESES Pee cs ae f Stay OFS 7 ee HE ee | 
ee Ea Sa ." “ F Figee Ne Bre 1 E: 
i ae - rs a Cat ee ae or B 
re : i yl aah oat = % = Le “ae q 3 5 £. eee oe oe ‘ Re & eee 
: 7 e> ie eo eae z ami Pt aed oe a me : 5 
Petr ne ae 7 aa at Bac, es ce a , eo oe cae a8 Mos ee a a 
a aan ee wt ee 5 hee ae a ee - - ee ox SN, eS. * : 
ere ~~ Spgs 2 Sy om FE : =f + earn "4 : mt pe ne pe ae oe »~y Fae eee = 
Wapoce yas PE cae ee ae sete, —- — —— : PRM ree eas eae. kt 
Be. ee =: ei tiga gees Spire ar ML A ae pi Se Fp oh ¥ : fees ka fei a ‘ Page a 
— PRS eh Oh sty as <A A ellie” Sa ee ane Cie ip al , a ae ie ‘ aK ee 
om F Crna. eae Sy ag ete. eee a Me 3 te ea ills Sean age he i ee ees oe ee 
: ee ey eo pa ee a ee ee re tg es ee CN ees : ee 
eset Pa =; ; / rs Ce Sy aaa eAS as) ta , = s > gigas aan ee eee oP reas Pe ae, 3 te F 
‘pet os sk ae F . Se “a h. Fe ~ at z tes 2 a K Pics: oe Sine Bai 5 = RaSh ae la Seis dis dai See i) s aa £: 
pears es es S 4 anh - 2 See ee eee + + a <a ‘ — can a BS : 4 
eg Bec 3 ei PY: ite ye = oer q a Ss : = ‘Fea, re ; % ee 3 
a as, iG a te § ctr aaa * 5 | 
a Sik gaia hale ee I ; :- ee ols one ‘ 3 
ks Beg Meg elt ohaee. mae re i y b ee - # Sake m3 § @ 
ae yarn i Cs an ‘ Poa mF ig ge aie sa _ “See oe ies | 
Re ee a ds hae cae te et : ight ci ee ae eee eee ec ne . Be 
4 : dete eh SS hata ‘ ahs 4 : a — : eta)? eee wes eee ae a | 
. Y Boy i il -e ae + ‘ ray athe Sey eae Bae Fac ot See ee 
a st Roa a Negi, tee : eer: ae oe: 
a os oe) 9 4) oA betaine ene 9m . . . "2 ae Fo oe | 
oe . aes INDIANA - ig 
a i ry Soames tx ey * ph Scenes . ae pom, 2 | 
; ie hamid) re eee es el ee ae rf — 4 og: ae ee ee 
“ae mCi ; 7 & rages < alae ge ae a ee er { , N APO - ee ee bx 
DP mE Bi a md gs A ie 9 2 ll . — ~ See : 
[ ae ee ht ea Re. a sf yy . a ee 
iE nye 1G aca pat SE ines 2) ect aire ven ey . cen ere 
Figs ted igh ne a Maar de Sir cea gee 3 Sh Pere 7 a. a eae Ry: 
hes 2s BBS es 2 st caren | a £4 
Meoc sae ee he he 7 toe ce aren es Ag es » " " TR Pac . i a ; 
ema sees ee Shee oe rina ee) Male ie CD aentiierneed q 3 e Aree on ke < ia Sue: | 
a ‘Se mie " < ais a? bie, a teen tarn | pro aes ‘ i — #A * a ’ , a Beas. ae’ } 
“> ee as ait in| re Man a oe eae F ‘“ : Se ds . ¢ Pay oe eax 4 
BM 7 cone aye ait BS prea ae eA ee ae Oa an Wa rni ae a" ioe ; 
.... ee sree. Price Boo mo oe 
is alates a Ff i m; Pro ° eee | 
ie re Piha 4 ar — " } Cc Poses sic Meee =e €; hee Rese ¥e 
Se i 3 } ha 2 ot ee 
eee. ai 0, be . R 4 an Age 
| oy pacts ig A... nge in Recovery Spendj ee 
: "eRe ; Fs * Plast : Newndini ndi . A : 
ate ~ ~— tc Surgery . « % a) ee ee 
Syiieg on Rts Lo aa 
Rs Se |= Viction of Remmi ttle 7 nnn ae 
ae a “ mes ; _ e ‘ it ae 
er ote a Sees, |... Get Driver % tek tenance Ber | 
eee ‘ ~ ae $e Ree ees! Se ats she 
sete sen ; ; ae . y o . fy 
" SESH so ke ; oe 
ne en gre ; oan “ - 
, te, women} Se aS ee ee * i Be, 
‘ a i ‘ Ser! | Sl — is nat £ 
¢ ” ~~ SO Seca, te Rte... bare iD 
3 eons fo > eae . — Bes : ae: 
ees ft erate to tS - 1S. ne ee Esk a 
ee a if Ts vn § | Semecaree a " ‘sy 
; are © F Sane wenn ss = | } {aes ’ ~ * y ee 
ia 4. yee ‘ | SS ee ss ~~ ; 
% ‘ ~ 2 2 a ya Se eee a 2 ee Bi sree 
; aye a We tie ass oe: ¥ i Ser ms a ae 
eae ee oe of ake SS 3 ‘ } | eee ea sai “as 
4 pot : ae “ . ‘ d\n ee 
e Shes Gata . . By oe oon ; ; eres § Tee ae ’ 1 
; : son =e 5 ‘a “eee TES : MSS a 
ze t C s ~ ty baa a a 708 o Comeal , . Ba 3) 2 Pa. i 2 ee a 
4 é eee sense ir ie” ot oe 5 pecans ees ‘fe : i oy “eo @ - 4g = J . gh 
{ : ies tea is ae a ‘ ~~ Sees oor nt, Py es 3 . ome — ee re a PR: 
‘i ran reat te Rr i aa anes See | ee i Sst tS sie . bs ee 
io CBee 3 = : see 2 ee <a * tone > ous") Pee pe $ oo ee Sateen : a Se a ; 
ge ee ; Mee F ii hae ‘i a me oy Py ee J = = we | hepa ae ae a ben peel, hone om “ 
: Sie x ei ee ee me ee es ESE Ss | ogee SO ae Se ee Pie 
‘® is — a a 2A Fine tam a ee eee ee ee yt Serie am coe) SRDS SERRE SERRE SN hey (Site aa Pee aie 2 sae ; 
se | 5 ee ade <9 ee =, oct) Pee a) ae | os aes ae " 
eas = ‘ a "nak TR +i me e ate Pe ah Nod Sad ae « ly be ote - ee * jase 
i : un ee et : Ete Sup NS) ee * 
a 7 26 27 ReCneiad fa : ea 
= bts! . 
. (aaa s us > an : a i sak nee . > 
x 3 he ee oe PG 5S oe SS Se ba Ret Ss ae + resi hr ara ss ~ 
ers Sita ae ane wg es, Hee, 2 eae > ae ea tr : : M a Be al) : : 
Be eee. Pate eae! ae at eee ae cn ee a eS ting aes “ees te ae 
Cm i eats ; Se a oa : ee ce ae Veins ils go ck par eg ities he ee: Sey ‘ ‘ale 
oa ioe Be eer ae ee eae 2 ee SO DR Sd ene ey: ae = eae St eas : : 
oy Eon Sy ie Ase tenet en 2 a) REE Pt ay ie i 2 ae ete pa fe’ DY eee Py bis 
a — te ee eee Me 6 eee er 938 | 
Be. Ut OR Goel tac ae : ots Aes : Nea ee °, ae eS Sie ae Petia ce an ee 2. eae . Pesta s ite Oe 
% ae a ‘ ear? ic ee ea 2 ie ee RS Hea a ae ale RSH oa ie .) 
fs Saeaee tage es Sins) eal Li ci Maas nae be oe ae : we FP My eee ise Baas : ee ee : Aaa eee s 
i Pies rat hs pae one oe Be aa ec) ar ae He ie ie ire SS cng Megat arenes seni ; ah dese 
a tee. aaa paaen ie, tia Beppo amen oe te ai eS ; ger Wie isi 2 i 
an ares F ce , ioe ae ee i ve i. i Wiaacea ake oma, Bie, ym os. 
c i: a - 3 iy ‘i P i at d 34 2 iid ak ae n $ iy ee 
: " es 4 SS Sa oh i : i; P 7 sere 
2. %, be 4. % | x ,. ea. — 
4 pee ae seth i a i me 2 Rae: 
21 b ee, ee Pn i . ———SSS~I"“*"* ===" 
: ’ : i : ee Pie k 
= ee Ee ine a retalp aT 
= ¥ Pls hh ee ies Bes & r, ios ete > 
f ore) ra Cd * ar eee 4 me a eo ee 
aoe are ca irre 2 i aa: Queeies! ee al ca 7 
oa en Pees eS BS : See ee An ht 3 somal > ~ os 
: ahr isk eens) as Seles as } ff \ 
y \\y 
yaa ON 
j 7 
is 7 
2 
a 7 
#ea SE 
bas Sy 
eh Sg 
Fat ec ie 
pied < 
’ : (| 
' . valet 
| _ee 
(are f 
4 “hy SP See 
55 i 
fu ae i 
o—- Sty he vigil 7 a ju 
id a ay ag. b 4 7 — ieee 
a es : 
ee r : 
coleman i. 
SE at ARES NT TO RCE cer mnnammnaneene 
! Posh ad Fa 
e pee ty : 
f eee 
ua ate ae ae z 
Beers 6 
i ep Siaed aes a 
oa Rares Aes Doe . pas 
x Way: Teme “i 7 
Be ARSE Acar eee See oie ek NA ei aE 5 ae a pega me Pie, ns ' r ? 
‘ss : iy f re Reet panel Mat) epee eae ees Sieg ee iy er Lae et? OED) ap 2012 aS Sama tee beet elas DEY A eae e Mme Segre fe Lemeen © iy die meek 2 Shs Se 5 Meir OS aad h NE J my pre Pee vay ms : A > Mas 
a ie ‘ Eee Pyhadl thes : i 8 es ee ee ag weet z = we rete yes : PS ees ana ce a SO Sesh SRE SR ERE ob 5 es PORE air tee Ea Che "Gee eb ends Siig Se PE Re aig ee eae Rte toy ieee Beers ia 
Bo Stee 2 Fes Bh *) Sete] acs 2 Se ae mie ty prec Age aS ae | Raa ee eases at iPr ra Se : 7) Cr Rae BE Tg oe RAR I NORMA ora © Smet ONES Ag, SLUR n Ri Sy EE OR eam ad rey ANE ii ee ears 2 cae 
ae Pe 22 A oe PO: A ee oes cae Sh re aa. £ eee Sa ss PA cae Me ees Pee ESN ey WEY DGG ee Uses Se ncn gag ed AV pal eae) ASE a LN Cairn caw teh ceo Rhye sb Saf aeh tn = ot peal 
me Ss bY a9 ie Boake For Pa ee as aia a Opi bee ee «ee Ree * aes ee 4—% Pe ae >on Malt tS ee Ak: FR ee Fa Ne ras 
é d es ae : 3 : : eee 2 i i ee ~ 


frain 
‘dless 
, rea- 
licate 
‘chas- 
‘ 2 
cent” 
yromi- 
mak- 
does 
le in- 


s the 
of un- 
to in- 

than 
ccord- 
bstan- 
| with 


ant of 
con- 
simple 
t any- 
utives 
same 


tipula- 
1 dis- 
ration 
-Paige 
Motor 
ackard 
or Car 
ial In- 
Com- 
rsal. 


we 


Anti” 


ee eT 


ADVERTISING AGE 


More men...more women...more children follow the All-Star Cast than 


any other group of entertainers in the world! 


No ume for “best-sellers, no time for other pet interests when 
Puck-The Comic Weekly arrives at the homes of America’s 
millions. Then, to adult as well as young folk there’s only time 
for the absorbing pages of laughs, loves, thrills and tears as 
portrayed by the All-Star Cast of Puck-The Comic Weekly. 


Retailers know it, advertisers base record-making selling plans 
on st, and eminent statistical authority authenticates it. The All- 
Star Cast in Puck-The Comic Weekly, 


survey, demonstrated by the record sales volume developed for 
Puck's advertisers. With few exceptions— THE WHOLE FAMILY 
READS THE WHOLE ISSUE of Puck-The Comic Weekly, 
INCLUDING THE ADVERTISING. How Puck's millions read, 
how many there are, who they are and the level of their 
immense annual income is reported, following an extensive 
investigation, by Dr. Daniel Starch, distinguished director of the 

research organization bearing his name. 


distributed through the 17 great Hearst 


Complete information concerning the 


Sunday Newspapers faces more men, more 
women, more children than any other 
group of entertainers in the world. 


And these millions are reading millions 
page-by-page readers of 
advertising, as well as readers 


FOUNDED 1876 


part which the All-Star Cast now plays 
in American Business and how this cast 
has captured for advertisers that Buying 
Majority who determine what America’s 
retail outlets will stock, 
display and sell is available 


of Puck's compelling cast of CoO YY upon request. Please phone 
Characters. This is verified COlumbus 5-2642, New York, 


by exhaustive statistical THE HEARST SUNDAY NEWSPAPERS 


959 Eighth Avenue, New York 


or Superior 6820, Chicago. 
Palmolive Building, Chicago 


The Only 


National Publication 
in its Field 


Lee he re mae Shoals | 
: OS i Daieng |W Die eet othe es ae 
aes eae ey eS Boe ie se A ESE Se SN ae 
: coud Sota bates 2% ait ae ae 5 gi a gl Lak eh ee Se ad ad 
<, fy oS eee i eyes a! a at ea 8 r : a ak . een a eee ae a =e 
ty Y i ae im te. ae ahd Ra wi ate Site - ; 7 Va on bie eee 5 cae Fo eee a ie MESS  - 
, er z Sell ay ea % ae 5 ae ’ ? ie Ra ee: ies, ee A Shs Meee ee oe ee ee 
t he 2 aa Tey: ; are) fu. Bw 2 es a wey pees: Le? ae. Pe eke “a 
es 3 A et 3 Pee He es ay ge : Pe Soa ame oe A 
937 2 t Cm eS cae eee A OPT ar) ce, Siac ee yi A my ah a ae at ce aie. 
\ fy ge ang MS fe ee 3 “Sire ae ee  « 
: p 4 : © : ee ‘ky ii PP a ae ae ik aati ae eS Se ee > | ee 
— pril 19, 1937 eee Mn ale Be te Ss EE 
1? aia ee bs 
ya Rae = 
i Hy 7 
7 7 AE ae 
7 Pe ea a a by “ 
2 : 
= a co) » 
ii + aa = bs 
ify % 7 
: 4 " y : = rae mn ae ‘ 
isa ier ieee. : : 
a ; Pe th ae 7 z : 
. { is 5 
« : 
and 3 : 5 bie a etl my 
ia Sears Ss hcae ees: , y ‘ 
ding ee are i 3 : “i 
, : 7 ae : : r u ~ 
stal- Ey * Ie ; : 
4 - sige 4 = Ye *. rad “ ; 5 
i a a — 
l of F es 64 i ge ne an " 2 z ne f 
; a ae _—— os i : See ne se $ P. 
. un- : ae Eee Gah iinttl ata, Sa a tees = . B VES - ; te oe, 
Mites = fap a % et ae ‘ y yi hae vf - abs ae: 
Se ge RT a ee ea es a if : " ; ‘i ; ani 
+4 to : a SA rit igs! bin Roe tay = se ire Bag : i é nee : pe 
Pe eae fas, ee ohana hey ee : ‘ ot jo ee ‘§ san , 
é Berries, PE else et ee OS ee ae: 
4 Re WTS ios 5 Te nee abe ante se, eg te ore. hence ‘ i aa ade ‘* , 
a eae yt oraety agate pe Be Ph Miaeeeyras Sata ‘ ; > r 3 ‘< has 7 r - 
the ; Re eee Bi eS ai : ee 4 ; & } 
3 at eh gn eae 8s Jo ae ee hee ach Meee Se eg i a ses he * : 
ons iy er cme aah usar? : ee ; A ee ee ae ees ae eas a... Se : 2 
et ‘ Beet o2 sk Ae sie fe a : ae ee ee Ret a as ee oe a - | 
ur- F : See ae Sg ae JS. iene cae Pd ) Pte i oe, et ati asin ria Ridin) bs mais co Way a. ine 
epee 1%, et hee aa Bee ee ee we BS sates See ink ad ‘eee y ieee Ghee cee Sy =" et ae ena ta ee r, 
iunies ; Sere Pe dees Meat io. ae tae ee ee ah ae ce Pigs es ee Sees, te ee. fe ed a at ma an 
Bae eae ee ne Par os he ° eee es aia oule ae “Mie fees e aS He te ee ee OS Ae oe ‘ Eien 2 a ss : 
isi % et Re set. Esk Bee Cake ee PS Se St re i 
“we re > hee a ral re aM eS ene a! eg case. ts. i iS a Rectan ee aaa os > ae 2a Be oth 
ng * ae ee es ie _ 2. eer ee a ear ey Ns Se ogee E a bitin Ie 
irges : ee ¢. tad ‘. RRS epee eee af a 3 oe Ry tae er ees e ; Oe as ‘7. oe Ad : Pd: 
eS ¢ hoa a he ST Sar ee ee a Mee as ei: eee pa a. wee a : A ea iY eg 
lined E ae Aiea) ore es 3 : .* oe ins Lee or 4! ni aa Atta Cre Cee i: a . . eke : ‘ Saha: a a, as Mee irae 
a : zie iy F 3 Re: A as . ae . ; eS ida eee P . ; ‘ 7 ee at ag tae i eels | 
t : ee Bs * be ey oe 2 ae - x —omaags Te res? ve i j 2 *. ee aie baie aa 7 oy 
S i ae = -  eS a. =o ae el ee £ Ba” vie eS 3 . — ¢ x a years | OA ee 
: we ae ae * fe ae ae aa oot ee — ii si ay oi Sa a 
tion, = “g —— ' Reims oe - a. — ; 4 aie Pee 
ment Ay ee aces San “iis 22h i 9 Sls or : ay 4 5 
PI Ye a eee cae - OS CO S.. <a og oat aa = N if vi 
tS ae : ee a Paks: i iif és Beate 
atum oS @ <a a tales oe, ae ae aes Pape oe ; F a ee 
ci wee ict Sole aan a ee 9 rs Cee aa oS yp eas .. hee a 
j a ae le ee aN 
d in : Pras ree aS z + Se os HS ee ee lr teh. = iY a 
ig Pie % Go. ee oN, eres ‘Sees ar 5 oe E i Cas =f ee . gs . ! ty eae 
" i a ee os a poe be . 4 Boge de ore - ; ~ ‘ "aes rey oe * % SS - a * a L ate P 
ving ‘ F ae Rote. S at te — coe, fe ERS we pete : Be Se ee ee a ‘ beceseid F 
5 . Ree pee ee CEaasr mine! - ‘tag Lee. # ey ec ae br ia es . 7 gc ae 
mis ‘ — ya Nee a a eae Aer - aa i Tie = Nena 
kee % aku eg z “gine San %. p Se onan Bree “alg ay Bas. “A eds as * Z ‘. pegaaey.2- Bo. Feel r rere 
> i ee ee i. See < ee ea Ne Lo : Sp ates eee ee eet 5 e OSS Ea 2 A oy. a ee. aia : r 
n P . so tae ates ss 74 Pe i hae ——— Rr eS Re ae Pek oR AS Sipps vee 6 MS. pn se ae 
‘ — — lc Tae ee vg ieee 32 as ai atl 
from 2 wee Lr eee Dat en Sell Der Mog mat tees fhe Be eer ee = audi ; iy 
es. P es, RS aa ae ae 3 al : bs eS pone eee a , gl dee = R eS ony nga 
Fe “aah ke re ae Aco es ae MS ee Gee = a a 2. ee ee sf =a mic ieae Sak tie 
| SRS Ge 5. toe Rema Fee ee: ae x 3 a : ie caine Per Pea a 23>) Ce aS ipa Rory ene 
os Se eee a sa Ss es ie —— : buPead iy ese 5 ie —  . ae ee = eee Ad Bt eh 
pees i Aaa pam els te oS . Fe fei: oy le ae en Tem re 
ye ees ne fe ee tee rad es eR ‘ _. pee i Ef CER, 5 heart 
eee Lo a= RB re ae sha Se ee ed hae ‘ —— # Soe ROTORS oe 
Pee as a Se Re {OR arae a oe ig Se BR Oe 4 Sam Ber $ Re Aagee et ¢ a os Ca eae of “fe apes = egy cae ae 
Loe omy eS Lge ek Pie 2% aes — oe. Pra & Pe . e . Ske ek pee, wa ‘ ie eat an a haan 
Reo grey eg a: Paige Bie ae ee ies Rohs a 4 Seer tax Re x - : F $3 ee Soe ‘Sie fe ae at eee ac: - ae 
Bae Rts eer ‘Ss Me iy eri a — ee ual a ee ia ts: ee ema Ce 
Rae ee eee ie sk eee aie oi) ee os See bot ne *s 
A ee ae ee pags oe eee ke il JG Sh 4a) een SSeS naar 
a ni: 323 2 ete Ye ae 3 Rea Pe pre eee aia 5 So ae oe 2S a eR 1 oe ae Als) ee aes 
Gara eg eee or at ae a Z rs e Aa: kaate Poke Bt rs # AS ate ee 
ae Ges EE eae os —. ie Soe ie ae ee Ses - a oe ; 
: is ®e, , . ee ee ee pees ace : so a ogee oa : go > eee ~ ee S a oe: * 
ie pers ; a — . ai aie HE, EFAs Bete a Pee x (aa ll ear 
ii ae ae 4 wd Me ke Pik Mae ee NE, oe : ey tle — Bs: b: 
4 ee) ae me * eaey * See Pf ee SM PGS coe Sais ee a < at + ee nee) s ; Ee re r 
a eee eee : Me a Ss i | a 
ee ss ae Fe, ee.” a pee % ee pe eo, ae re fan sf : aaa he > 5 a 
sige: > me ae a ae 9 So 5 = om iF are ee eS = ee t vs al Bs 
Me: 5 ee ee Se F ae : So ogo ease : ocr eas Ee Hie et Cede : 
oo ee a — oe 4 aah 4 ee ad as ee ; oo Eee gag ee Ct red 
Ria gee se Pee % eS ae Bers , + SS ee tes ae ee ae ae eo f SM Ss, 320 OS Pie meee ts 
Bs | By ere ae ee r ee zs So Ne et a 4 é 4 4 = Sag one nie is = : = = 25 <a ic Pd at Ny oe a spain’ ee (3 ate Ree a iad en 
ea ee et RT Gadel ss Rah. Sieg cea he oe eS TEE eT Cy ae te ci he oa a. Age oh, Pee ~ Eee ee ore ee 
13 Bee 12 ae saad ue ae 2 ae ae ee - = MBE oS a a eat 3 ae eee rs ee am % ges a . F We Po a HAE es ie eee 
4 ae sh pias EN ek. ante ig so age Rides, lee a ie . Ne algal, et: ee es mes. 2 a ee b cate ri ae hate en ae ei Pek alk 
ies, gt ate sie Bei oy 2s Saks ae See eee eee a e ae nae? iS CR he ene ae aS ~ ab Ty 
4 Bacio ta ae eae? ee gees # eee i Re ea a a ‘ ae, we Pen mg OL cutis, a: | a a. ey 
q 4 ae 5 Se RO igs AR airs he oe ae ot ee i oa peat AU te ae ek yy a eee Ss. “i ey ee ap he ti, Me SRR a si, pe PY ine 
2 Pa) ys Dae ARE ge eH 5 Rage sly : 2 eee oe ele : On a re. ee Se ange ef Oi ee _ air — oy 
: Ps a COS Fo Bec foe ie ar eae ae: nes Ss os aes ant See: ‘is * 5 Pes S i oa ms 5 tee a ; 4 a ied aoe es ‘4 * 5 oy. cess Mer” byte BS “ Es: ky 
eee see Lele. hore ha ee a ee ee ae “oe Se Bie a se Aceers oe F ee te 2 Eee a oe - ee —— MG Ob ee AY es eee ot) ni ~ 4a ; 
Be es eee PE Bei es EY nS Pa Se et te ae a Ry eae oe a ae a ee 
Ba OS ny % (ae $S : ne i ; eich Bert tig ee ae eRe: iro. ee eS ee a3 i: ai a Fee ONAN = a Pisce SS a We: foe Bee: aan 
Pete Sa ee ee on eee eee Bans eee! a: se aay ae eee” 5 : MS ak Pe titi, x 20. Sie on ‘and a RRS 5 ha a 2S a: meas hse 
Ee oS 5 me ? 4 Stas OAS Ef eal = ig et. pee 8 Pegi fire BES Mie OE x er me, SARE. te: Se BS 3 pe) Beier : oe 2 ioe ain See ta a oo ns ares cate 
Va OOS ee 7 Sa ge ea iam Pac nS Shs | “al thea oe Roa See a (agi cite eal at a 3 eee ee : as Sty Fa ee A aS ped ie rab oe ’ WO. fae Eee > eee a . We ats ita 
ahs a eet : ae oe aa it giliear Peer le Peet ack iss ght URE ee at A nie gt seers dine ue eo ee chan hin | el Soe EE ae ic. Yee aS AS 5, = Pie. (ens ~< ¥ wh 
pea 3 a Ping oda See ge igs hae oe my ae 0 ee aS a ie echo re a See en IT aa ee a Se Sagano ae we Fee ec’ Meer sree Ace aay pearing. Sai ry 
4 Oe to Stee ha oe eR a er x 7 F : odes OM ie See Py bee Res i eed Sect | Paar es Peed Is, mio eh A ae ais aa} hid eee o 2 
a Sa Sie Reena i A ee or masa ee 2s ng Ce RO 5 pls is ew aa ears See RR eee. Nae 2 Ses i a. 
ee eee RM i hss er ee eee ey fT a dee Bee . _ 
Rea in ys ast Re ie ear a ae DE ire 2 OME ara dase & alee oe ee eepeneh. ¥ JBipad eds ie ee na fae 5 gc aa Sa sey oe Batt oh 
Ra eee Me eptn. ot ES See Se ees. as ic ge AE ote rk <i in i a ; oo. a rr ae eae cee oe. gear ee 
‘aes is ata Se dri aie . eS gs Pehica, ooh 3 pk ties Sas ; 3? oh ii ig via Pre ae be aes fd oy i See ee ee = oo ere eee ae Oe ae 
fee a ee je pais ee ee se Ahh ge Ag ode Ta, aia ee leet ar Mims Ree = See a See ea Penta res 
a en aoe Big ae ai a ee SS eres ——f nn Os oe Re ore pees 
meter 4 Fs . ae eae Sie a gaa ram er se eee eh Bes ce SOO puso le ea ak aie en PO GE. Re alae nC Fea ee eS ie SRO TRE eit Ce ath Pisin ieee 
aoa 5 : , co pape are) Ph eye oh ee ee pe re eke Be ae Ae a betes ee: RY Soe 3 Nee a re Spent ts aid ee he ae : : aa  4ae =i ee Pi le hl aes yh Reece i, Ed hoor 
od Pee 4 She eae SP aw ay Saas ret oe ated wea ne ee Rio leds 7 oS eee fl ae (7) Tac, as ¥ Ee le Sea Nees fase mie eae Bt ake geet ot 
. ee pe Tey . ‘ hh aia “cae i tr Tae eR gi i ce eae a eet she eee. ae: it oS aaa 
* aes E . 7 Se wna see : ey. ’ : ee et ee a a eae se al : _ a Gee nee Si Soa he 
eis ae cee ae el i i ela > So, ae Be = 2 
. : a 2 ‘ pes ra ies ? eg ee: ie ety ca ; 
; 7 ar Chee cr tS ge — ~ ae Nineties ee % 
: ¥ vit ee nig — a of ae pe setry : =) 
— : Ne ee . vee» dead 
3 ek 7 S hee, aoe mt saa 
‘ — Se AER: Grea =. : is hs 
tril Re oh ee) << ie > 
oe ba Se a = 
i : oo. - f c 
ae oH Ps 4 q Foe si Regd 
pif Ps = + a , ? te ee \ Sees 
te — ES Tee ie Olay es Seer 
se ee ae” me a Het 7 , LY a eae 8 . 
ae ™ ie = ’ Bic. ae 
as —s aah aR, eee pe a : ; 
-— oo SS | 
ea oe a oe 3 a i |. eae 
Bes, at ty : NS ai i cis “Thee 
2 2 GRE iy ze yy Gad 
fa kai beni scl re “ olen AN Ses 
“ye q nee o as 
‘ Wigs BS. a > a : a q 
. Se Be oS 4 , me i 
es e ’ x” ie + e * 4 a a 
| xe aot r 4 : 
. ie 7 Me cee br 4 s i ee ves 
Py es re “aa ©. S a : } ae til, hi 
: hae oe es eee ine ie ee 
‘ Loa See ee ; “ae 
‘ . me +, ees ae ea ae C4 ; att 
a. ee a a 7 
fg i “g ee _ st: 7 x 
Rae of ed é 
ff @ : a noe 
Sg eae. oe cae re: ee i 
— aan a Ser: ae %* 
oe 2): Bae ‘ cs am a 
preisaineieta ee 2 + eee of itegsa tage oes i 
Za a Er ve ied pon eee Se ae a 
é. ete a ae ‘ eer ah i 
XY = pots hese Mortals be ‘= - z . a te 2s ots aaa. ue . € > eer 
< ae 3% = \ eee ts Coy ee a @ soe 
; ‘Oe —_ _, DG 2 aw a ake raped Fad a cee 
Ye. oF | % T @e) 6 ee . ee ea ak oe 
1 ag Ve > eg re ee eae ia _ » ae aes 
_—— / K? > am poo ‘ cs = 4 Sere Pe ey a eae. Ne > a My > ae CEeN 
\ - a ares ” =< ae 
vA | y oo ae a F: 
‘ ' : od ide : ss . 
= Y hy AZ sail ws ee i . t ae 7 
E +o oS es bs oY 
A —. oll 3 : 
, ead =~ , MEE 3 . 
aie te, ; 
eae 
CY ga, Re * 
Sig Pe ee % bee: ated 
ed _ 
: . 3 
ets ° , 
| t Es ae aS 
aie Bae “a 
STING | ; pie 
4 Ry 
—< — * 7 
> c apts ta ; 
\h ay 3) 
SS 
N = 
000 > : es ss 
Ww -e & pie 
‘ood cS F > a 4 4 
» | p aes ‘ 
‘ a2 5 D4 S >» a 
< ‘ 7 
| $315 ae Pag) > é S A as ’ ney fs) 
" rts ; 
a > 4.2 Fe f 
/, ~ S Sa 
ca yy Ue ak. I )) gh ¥ P| St 
y ~ 
—~< ft ay x } ‘ > Toh 
| We ; YDS cH} N mee. SF 
£ ’ . tr , i 
pews we == = \ Zz, era 
Cc - om V- 
E : ¥ ¢ 
7 T T Hi " z 2 - 
; AT “% 
- TH = = 
COmMECS ai 
3 : Grae ae 
a 
oT Sh a . Gia a 
tepes ge a eee Apa te . yr ee, 
y eed ie suse cP etiehies sk i ae ‘ fa 3 Zi 
ae ’ Noe se eee Aja hears Sen ee z oe 7 oy og Oe 
¥ . eR Ret een AS . Pie Rae “A ee s vy es 
EE cc Moma Sf eta aie ah carr gs ott Gee aw om Bi arene ea ren ae 
Beg Be Mag ee eae mao tt Lean eae a Beri ASS A Bee eet ae oF Ps ' : my ES 
RRs road Dees ink % Baa re ee BHD) RE. eae Y. OS ag eo cE RA Jor dapat ae cor ie ge ae 
ee ee = RRR ae lt eae epee Sia BRE A SCE ae ae ea Bb gi ki: te eeeareai amie Fare eas. . er yee 
; a4 a —- i Par ee yee Si a a P SREE ie Sd tier ee ic eee BD te eat ee Pigg 16) Red ihid oran op oi) ot, a tai” a? te Saad pi SB da b 4 ‘ a 
: By pe Bo pean BS a ce een es ey es 3 lagi BIC ia Fea ge ee SE Mobe is Tet ye ene tits i Spe Sat ¢ ad sean See e ae aes rg mse Pay, 
‘ mis ie ar : Tye RAN ciate le Fh” We Rea ae ay Heirs, Wal Ge terre NT) aie lagen Ok 5 ay eth Ok Pee ito Ao He Sage Dol ose ae = ae s et 
r a ee / ‘ 20 eitte cae Pa ae i BE etree fe Nites Sega Yeoh cee Puy ee Lanai aera eae oy ees Fie (a roars eh eo cee es ae 
a ? Toeae mags: ey cab ey So Satine reese oS wae ovate ee 2 ee oO Se Need aot Ot ‘ 4 ee ea ae gt Won Os ae ages UR Pre ‘xan ian PPLE abe Bsn Lg a oy ee 
‘ Ses. 4 eat Y A aA ee ae aoe aed nee othe. * oe Se Gah Ania ke Omer tic As Pes rae Bn hi i ae agen tal se, saree See ccs a Seer eel < cite cals te de ee 54 Sees 
ra Be gp eee ey iat rec oa Saar oh ea Pe ehekitgt dat ee nt IR Pes ce ie at gosta << iyi ‘ coer 2 Ge Me Pee Se PES BESS aM vee f eee es 
_ SY it erton stat Ge Ries erie eee - St ae MoS ets aah eae? te (RO ee aaa Gaeta: | eee es Rat Aco te Be) Seach Ie Cries gece oe eg - . ls Sea 
ie. ue. ate, SAP fea ere MRC ak case 4 ee fies Re bien te Pa ealg tes SF ena ae ne a a ah ge Pia re or Ree ge Maer ios fee AMET hw Por ge Aaah lidveas Faas RY chan on : v q * Le ae 
Re a a So é eS RABE BN Sisko se hie Ree LES eA xe Uh Sea 95 Giad SK aul hae Ret oe DEE Tee oe Reni mace a Saas ae 
ee } ie ‘ ii _ cies are ee Pee aa ee wae ee waned Ee : oes et Gee Pee Sok SO iki fee eae eee es: Cen 
a3 : ; , : RS cet Pe Ae eS, omy. oat “3 Tet) ae ash aNre ey 
‘ 3 Ee t ai ade. Be > ¢ 14 Ol Ae ae ie " 
BMF Pa ae an eis 3 ar ea et Ee a tae a 
43, , EAE eat" Sa a a fe i a “ iar Sai’ Ne Sy, 
[Pee ay Cates tte AG. ee 


free SP ss 


—— < 


7 


SSK lhl 


ADVERTISING AGE 


April 19, 1937 


Richfield Copy 


Will Emphasize 
What si in Name 


New York, April 13.—Richfield 
gasoline will capitalize upon its} 
name in a new advertising campaign 
beginning this week and appearing | 
in 300 newspapers in the eeiteied 
section of the country. 

“RICH because it comes from a 
RICH FIELD,” is the slogan which 


that it is obtained from Pennsyl-| 
vania’s richest oil field. So far as | 
is known, only oil has been promoted | 
as having a Pennsylvania origin, but 


heretofore no gasoline has taken ad- The N 
j}casters will hold 


vantage of this possibility. 

Similarly with the name Richfield, 
up to the present it is believed that 
no effort to take full advantage of | 
the name’s connotation has been at- | 
tempted. Copy is scheduled weekly 
through July, with Fletcher & Ellis, 
Inc., in charge. 

In merchandising the campaign to 
dealers, Richfield Oil Corporation 


| tio 
| dat 


Ch 


plays up its position as a “friend of | == 
inasmuch as/ent outlets. 
| reduced the number of their own 
‘stations, and are continuing to do so. 


” 


independent dealers, 
the corporation owns ho stations, 
and sells entirely through independ- | 


>. 
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i { came, = 
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PN 
, ‘ 
PORTLAND = >} 
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NEW ENGLAND GROUP 
Boston Herald 
Hartford Courant 
Providence Journal 
Springfield Union Republican 


Circulation 376,007 Line Rate $1.30 


EMPIRE STATE GROUP 
Albany Knickerbocker Press 
Buffalo Courier-Express 
New York Herald Tribune 
Rochester Democrat & Chronicle 
Syracuse Post-Standard* 


Circulation 826,841 Line Rate $2.05 


*® Syracuse Herald) available as) addi 
tional or alternative newspaper in 
SV raouse 4jroup Rate with both Sy 


acuse newspapers, FP.25 


GREATER MIDWEST GROUP 


Cincinnati Enquirer 
Denver Post 

Des Moines Register 
Detroit Free Press 
Indianapolis Star 

Kansas City Journal-Post 
Louisville Courier-Journal 
Milwaukee Journal 
Minneapolis Tribune 
Omaha World-Herald 

St. Paul Dispatch & Pioneer Press 


Toledo Times 
Circulation 2,225,648 Line Rate $5.70 


PACIFIC COAST GROUP 
Los Angeles Times 
Portland Journal 
San Francisco Chronicle 


Seattle Times 
Circulation 733,320 Line Rate $1.95 


a A, ey j z €: 

NATURALLY RIGRBEND 1s BETTER GASOLINE ! 
(UIEZEEIETD LOCAL DISTRIBUTORS NAME, sre ano cry scoess | 2 ()()() retail druggists attending the 
Capitalizing in copy on its Rich” name, 
; Richfield Oil 
will be featured, stressing the fact | Jaunched a new campaign in 300 Eastern 


| mittee shortly. 


Another ™ McCullough 


Memorial Service of Chicago, man- 
ufacturer of bronze, has appointed the sessions for price stabilization | 
Lee R. 


ef 
! 
) 

Ao- 


benven oe 
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nawe CAPTANEED _ DRUGGISTS ASK — 
~<a | MORE TO NAME 
~ MINIMUM: PRICE 


arcane 
New York, April 14. 


More than 


annual convention of the New York 
Pharmaceutical Council here this 
week initiated a movement to en- 
roll all manufacturers of nationally 
ladvertised brands in the ranks of 

seule. ithose who have taken advantage of 

NAB porwee pore \the Feld-Crawford price-fixing act. 
National Association of Broad-| At the same time the organization 
its annual conven-|announced that it would work for 
n in Chicago in June. The exact | passage of the Tydings-Miller Bill, 
e will be set by the executive CoOM-|now pending in Congress, and said 
ito be necessary to permit manufac: | 
/turers in other states to enter into | 
| 


Corporation last week 


pete ill 


| 
| brice contracts with dealers here. 

| High expectations were voiced at | 
McCullough, Advertising, | 


Hs resulting from the fair trade legis- 
icago, as advertising agency. 


‘lation. Mark Eisner, counsel for 
— >= the Toilet Goods Association, Inc. 

Other oil refiners have | who represented Bourjois Sales Cor- | 
poration, New York, in the suit on 
which the Court of Appeals upheld 


(bart 


i 
) 
be 
i eas +s +: soa + aa * = a 
j eae Q he = < \s 
i (L. : \ ad 
{ Fé 7 es ig \ \ 
¢ a ~ . 
! baat hi v o { ~ ‘al oit® 
sik cened tancstissonat agi bal j ( we acvst U.—" BOSTON 
3 i y f . ) F we BANY _.. PROVIDENCE 
MINNEAPOLIS Se "Ls SS & BUFFALO 1 SPRINGFIELD 
ome petrol \_- HARTFORO 


NEW YORK 


KANSAS CITY 


GRAVURE—rhe show window of the Sunday newspapers 


Rotogravure from coast to 
coast on the economical group basis. . Four 
groups—New England, Empire State, Greater 
Midwest, and Pacific Coast. Each covering 
evenly and thoroughly its own marketing area. 

. Each an independent unit—yet so designed 
as to combine with ALL OTHER ROTOGRAVURE 


GROUPS into a BALANCED NATIONAL MEDIUM. 


Gravure Service Corporation 


360 North Michigan Avenue, 
General Motors Building, Detroit 284 Chronicle 
Building, San Francisco 


420 Lexington Avenue, New York... 
Chicago 


‘sumer, 


) creasing 


PATERNAL POLICY _ R F V F AL S ALE 5 
fide oe» PROMOTION COST 
FOR CIGARETTES 


Insurance Protection 


Senee (912 $210.457 4! hen been peed ow! te employee: o: éependenm of employees 
ee 


Ow Creve inewrence caver te Mamden! and Meith The ce! wevid be much toe 
Pagh fe Me nt te ne Med bei Recowee of o Gewp cen ens Me pepe 


nee fe prem we pay thet protection 4 emnily evoulabie te every worker | 


fn tmporton eddane! ecaguand ls the “parmanest uchity” dees, which be | (Continued from Page 1) 
Se any |grossed $59,174,000, about the same 


as in the following year. 


peter enon ene ngeaer ange 
i cied sr eet Big Jump in Volume 
Tee These, the first official figures 
ever made public on operations of 
the Big Four, reveal that aggregate 
sales in 1935 gained about $27,000,- 
000 over 1934, which would appear 
to justify the lavish advertising in- 
dulged in by the quartette. 

United States Tobacco Company, 


GREAT LAKES STEEL CORPORATION 


Division ef Mational Steel Corporation 


Great Lakes Steel Corporation “ex- 
posed" its policy of workmen protection 
On a ayandotte, “Kick, “decbeber |sales of which were also disclosed, 
Detroit suburb where the bulk of the |had a gross business of $15,789,000 
workers live. Results of this insertion jin 19534 and $16,495,000 the follow- 
are being studied to determine advis- jing year. 
ability of a consistent institutional cam- | RR. J, 

paign of this type. 


Reynolds Tobacco Com- 
pany’s operating profit was $48,356,- 
——— | 079. This figure given for other 
‘the constitutionality of the Feld-|companies for 1935 showed $33,152,- 
Crawford act, struck the keynote of |000 for American Tobacco Company; 
the gathering when he_ declared | $19,723,000 for Liggett & Myers 
that “by adhering to fair-trade con-|and $3,975,000 for Lorillard. 
tracts, a price level will be main. | Selling, advertising and adminis- 
tained based on fair competition, | trative expenses, grouped under a 
which will in turn be fair to con-|single heading, were as follows for 
retailer and manufacturer.’ !1935; Liggett & Myers, $21,221,- 


| 248: American, $19,045,608; Loril- 
More Contracts Wanted lard, $10,787,208. 
John F. O’Brien, of Rochester, The percentage of such costs 


chairman of the council’s fair trade jagainst gross sales was 9.5 and 8.75 
committee, urged all manufacturers |for Liggett & Myers and American 
of drug items to issue contracts, |Tobacco respectively. Lorillard, with 
and pledged that the organization |considerably lower sales, spent ap- 
will see that contracts are faith-| proximately 18% of the gross return 
fully fulfilled. He pointed out thatjon selling advertising and adminis- 
stabilization of prices following |trative costs. Reynolds did not con- 
large-scale issuance of fair trade|tribute figures for this. 


contracts by manufacturers would ics tansaraaeasttey 

hae ac > > > it P »t £ i. 

react to the benefit of both retai Three Name Reach 
Chas. Dallas Reach Co., Newark, 


ers and public.’ | 
Twenty-four manufacturers of ad- | . : 
| has been named to handle advertis- 
ing ot Alloy Steel Products Co., Ine., 


vertised drug items participated in 
|the convention with a special ex- -and Artistic Wire Products Co., both 
and Steward and 


|hibit. lof Linden, N. J.. 
Van Duyne, Newark, rugs and c¢ar- 


pets. Charles W. Scott is account ex- 


‘Pasion Art of ecutive. 
Beer C eRe) ker 7, ‘Patton MacGuyer APpoints 
Brewers Urged Leuace dosage ot tg “ll & tee 


|son, New Bedford, Mass., as adver- 

tising counsel. Business papers and 
Teaching | direct mail will be used to promote 
its metal stampings. 


New York, April 14. 
housewives how to season food with | 
beer is the simplest method of in-| = << Te 


consumption, Eloise Davi- | 
son, of the New York Herald Trib- | Street & Smith 

une Home Institute, told the United | s 

Magazines Offer 

2,665,000 Buyers 


Brewers Industrial Foundation at 
its initial meeting today. 
And the industry needs a stimu- | 
lant of this kind, according to War- 
ren M. former Harvard) §&S magazine readers are rich in 
University economist. A paper by | buying power. They are benefitting 
Mr. Persons read at the meeting) most by the ‘better distribution of 
said that 1986 per capita consump-| wealth.’”? Over 18% read no other 
magazines —only 5% read any other 
“pulp” magazines. To reach this 
profitable market you must use the 
S &S Plumbline magazines. 


Persons, 


tion of beer was only 12 gallons, as 
compared with 21 gallons in 1914. | 

Miss Davison said that the house- 
wive is potentially friendly toward 
beer and will lend a willing ear to 


education on beer cookery, which - gapeneg 
. . . 7 ° Ow vee &S 

reached its zenith in Colonial days. . 
Col. Jacob Ruppert, of New York. Sr Mons. 


jis chairman of the Foundation, 
|which has as its object creation of 
ifavorable public opinion through a 
‘common center “where the full as- 
isistance of the brewers of America 
fear be offered to all those forces 
iwhich operate for the improvement 
lof social and economic conditions, 
jwhere research may be conducted, 
‘and where authoritative information Arete cal Bag! hal rng edi 


Occupation—The Plumbiine Market 
|may be obtained at all times.” — 


iss , sso wb 


18.4", JNSKILLED WORKMEN 


20.5%, MISC aN 
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The Billion Dollar 
Order Pool 


Sales to the great Central West's industrial com- 


panies are most effectively increased through 
advertising in Chicago Journal of Commerce 


the business newspaper respected for its competent 
presentation of news for Central Western business 


men. 
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ADVERTISING AGE 


200,000 


THE SATURDAY EVENING POST 


REACHES AN ALL-TIME HIGH 


RECORD NET PAID CIRCULATION OF MARCH 6 


ISSUE UNEQUALED IN PUBLISHING HISTORY 


3.200.000 3 200,000 '; 290,000 3200,00° 


3,200,000 is a dramatic number... yes. But 
one significant fact is missing which doubles 
its real force. 


Post circulation is increasing in the face of a 
restriction no other magazine places on its sales. 
Every Post must be sold for full published price. 
Cash in advance. No premiums. No discounts. No 
combinations. No installments. 


To fence out undesirable circulation, and 
still lead the field by such a wide margin, is a 
genuine tribute to the unapproached vitality of 
the Post. The Post brings advertisers no diluted 
audience. The Post is bought to read. 


Circulation gains in the last four months 
Show an average advance of 70,000 copies per 


January 2 
sd 9 
“16 
“ 2 
“ 30 

February 6 
- = 
“ 20 
- 

March 6. . 
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HERE ARE THE 1937 FIGURES 


2,980,000 
3,040,000 
3,095,000 
3,095,000 
3,095,000 
3,110,000 
3,135,000 
3,130,000 
3,140,000 
3,200,000 


* 


issue over the previous year. And the first three 
months of 1937 will show an average of over 
3,100,000 circulation. Such steady, consistent 
progress reflects the widening influence of the 
Post. 


Advertisers year after year recognize this 
superior audience. Post advertising revenue for 
1936 exceeds the revenue of all other weekly 
magazines combined. The Post gain of four 
and a quarter million dollars is more than that 
of any other two magazines. 


There is one proved way to sell the American 
public any product, any service, any idea. It is 
through the reader interest and confidence built 
into the pages of The Saturday Evening Post. 


* *& A RECORD NOT APPROACHED BY ANY OTHER MAGAZINE x x 
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N. Y. Defeats 


Restrictions 
on Radio Copy 


Albany, N. Y., April 14.—The first 
attempt to impose censorship on radio 
advertising copy in New York State 
as proposed in the MacKenzie bill 
was defeated last week by the legis 
lature. 

The bill would have required ap- 


proval of all radio copy broadcast in | 


the state by the motion picture divi- 
sion of the State Education Depart- 
ment. Censors of the division would 
have been authorized to delete any- 
thing “calculated to deceive, mis- 


leading, false or otherwise not in the 
public interest.” 

Another feature of the defeated 
measure which was generally con- 
sidered drastic by legislators as well 
as advertisers, stipulated that the 
division would exact a 10 cents per 
word charge for all copy reviewed. 
When approved, manuscripts would 
be officially stamped and the an- 
nouncer required to inform his list- 
eners of such approval at the close 
of the broadcast. 


Accessory in Columbus 

Accessory Sales Co., Cleveland, has 
established a branch in Columbus, 
under the name of The Ohio Electric 
Sales Co. Newspapers and posters 
will be used to promote electric re- 
frigerators. 


| 


USED CAR EXPERTS Wales Agency Named 


Supreme Beauty Laboratories, New 
York, manufacturers of Dr. J. How- 
ard Crum Complexion Stome, have 
appointed Wales Advertising Co., 
Inc., New York, to bandle their ae- 
count. 


Weller in New Post 


Formerly with Oakland Post-In- 
quirer, Campbell-Ewald Co., San 
Franciseo, and Bowman, Deute, Cum- 
H. Z. Wellinger (left) former assistant | mings, Inc., Earle V. Weller has 
Chevrolet Denver zone manager, has | joined Tomaschke-Elliott, Ine., Oak- 
been named assistant retail sales man- | land, Calif., agency. - 
ager in charge of used cars in line with 
organization of a special central used 


car sales force. T. E. Brents, Jr., former | San Francisco Clab Moves 
Dallas retail sales manager, will supervise San Francisco Advertising Club 


training of used car sales managers and | has moved to larger quarters at 116 
salesmen. \ New Montgomery st. 


New York 


ta Se es 


le 


ag your 


Net Paid daily March circulation; 


the 45th consecutive month to 
J show a gain. 


* Figures based on Audit Report 3-31-36 and 
U. S. Dept. of Commerce Population Bulletin. 


Che Hlorida Cimes-Union 


LARGEST CIRCULATION IN JACKSONVILLE 
Daily — FLORIDA'S LARGEST NEWSPAPER oS céveclcuy- 


Represented Nationally by REYNOLDS-FITZGERALD, Inc. 
Chicago 


Philadelphia 


GARNER & GRANT, Atlanta, Georgia 
MEMBER AUDIT BUREAU OF CIRCULATIONS 


ckbone§ 


Medium 


“1 flori 


Summer SIFTS 'EM OUT—Rich sales prospects await the summer adver- 
tiser in Jacksonville and its trading territory. The summer market is distin- 
guished by the increasingly important vacation patronage and heavy spend- 
ing by resident Floridians of winter and seasonal crop income. SMART 
ADVERTISERS are pressing for year-round sales in Florida by advertising 


in summer as well as winter. 


To Advertise Successfully in FLORIDA 
You Need To Know These Facts ..... 


Jacksonville and its trading territory form 
the best year-round market in Florida. 

The Times-Union reaches 89°, of all literate 
Jacksonville families daily; 96°, on Sunday.* 

The Times-Union reaches 73°/, of all literate 
Trading Zone families daily; 79°/, on Sunday.* 


oe 


The Times-Union has one of the lowest 


milline rates in America. 


When buying space in Florida, remember 
that the Times-Union is the backbone medium 


for any successful Florida campaign. 


82,208 


Net Paid Sunday circulation in 
March; the 44th consecutive month 
to show a gain. 


Detroit San Francisco Los Angeles _ Seattle 


G-M CAMPAIGN 
ON CORONATION 
TO RUN COURSE 


Canadian Strike Affects Only 
Newspapers 


Toronto, April 16—Though curtail- 
ing some mewspaper advertising as 
a result of the strike in its Canadian 
plant at Oshawa, General Motors of 
Canada is staking a large part of its 
spring appropriation that the labor 
trouble will exercise no serious ef- 
fect on supply of cars up to May 12, 
when a new king will be crowned in 
England. 

Virtually all General Motors copy 
in Canada is geared to the coronation 
and must be used now or never. Ac- 
cordingly, the company is allowing 
|magazine and outdoor schedules to 
run their course. The Coronation 
tie-up is being featured in four-color 
pages in all major Canadian maga- 
zines, as well as in an elaborate out- 
door campaign and in a heavy vol- 
ume of dealer display material. 


Waited Six Days 


Here the suspension of newspaper 
orders took place Tuesday, six days 
after the strike started. This was in 
contrast with the company’s reaction 
in the United States, which resulted 
in immediate cancellation of news- 
paper advertising. The current re- 
duction of newspaper volume does 
not affect advertising of Cadillac and 
La Salle cars, which are produced in 
the United States exclusively. Gen- 
eral Motors’ Canadian advertising is 
handled by MacLaren Advertising 
Company, E. V. Rechnitzer, vice- 
president, being account executive. 

General Motors has been absent 
from radio since its sponsorship of 
National Hockey League’ games, 
which has since been assumed by 
Imperial Oil Co. 


ADVERTISING PLANS OF 
REO, CHRYSLER VAGUE 


Detroit, April 16.—Chrysler adver- 
tising will reappear in newspapers 
“late in April,’”’ according to present 
indications, the four manufacturing 
divisions being too busy attempting 
to replenish dealers’ stocks to worry 
much about promotion. 

Hudson next week plans to resume 
some newspaper advertising — first 
since the strike—and plans to spread 
over the country shortly afterwards. 
First new magazine insertions are 
scheduled for early in May. 

Chris-Craft Boat Company, Algo- 
nac, Mich., this week joined the list 
of strike bound companies which has 
settled production troubles. Chris- 
Craft is bending every effort to get 
advertising attuned to the volume 
usual for the spring season. 


For a True Test 
of the Midwest - 


~ (CIRCULATION 
__| “ADVERTISING 


OMARA & ORMSBEE in: 


National Advertising Representatives 
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ADVERTISING AGE 


A Statement Regarding the Future of 
PICTORIAL REVIEW-DELINEATOR 


ve 


Since the Pictorial Review Company acquired DELINEATOR Maga- 


zine, we have been asked many questions by advertisers and agents re- 


garding our future plans. Now that these plans have been completed, 


we are glad to present a full and frank statement regarding them. 


1. Why did PICTORIAL-REVIEW acquire DELINEATOR ? 


DELINEATOR was one of the oldest and best loved of American magazines. Its loyal 
readers were of such a type and quality that we were glad to have them join the grow- 
ing family of readers of PICTORIAL REVIEW. Their interest and allegiance we aim to 
hold by providing the kind of magazine the alert modern woman wants. Many of the 
most popular writers and editors on the DELINEATOR staff will continue to serve 
readers of the new publication. 

We believe this consolidation renders a service to advertisers—combining as it does 
the readers of two important magazines in one /arger unit and making them reachable 
at a lower advertising cost. 


2. What is the combined circulation of 
PICTORIAL REVIEW-DELINEATOR ? 
The net paid circulation of the two magazines (mail subscriptions and newsstand sales 


only), as independently reported to the Audit Bureau of Circulations on December 
31, 1936, was as follows: 


Subscriptions Newsstand Total 
PICTORIAL REVIEW . 1,890,720 396,412 2,287,132 
DELINEATOR 989,752 178,035 1,167,787 
Total . . . «+ « « « 2,880,472 574,447 3,454,919 


When we checked the DELINEATOR subscription list, name for name, we found that 
exactly 150,442 (15.2°.) were also subscribers to PICTORIAL REVIEW. If the same 
duplication prevailed among newsstand buyers, then 27,061 women purchased single 
copies of both. Deducting this total duplication, 177,503, from the combined total 
circulation, it appears that on the average, during the last six months of last year, 
3,277,416 different women were buying these two magazines on the newsstands or 
receiving them through mail subscriptions. 

To provide, therefore, for subscriptions and newsstand demands, we have printed 
3,300,000 copies of PICTORIAL REVIEW-DELINEATOR for May. 

This is believed to be the largest number of copies ever published of a leading 
women’s magazine. It provides a bonus of well over 750,000 circulation to advertisers. 


3. What will be the future circulation of 
PICTORIAL REVIEW-DELINEATOR ? 


Advertisers and agencies know that no publisher can afford to continue over a long 
period to give away great quantities of circulation, any more than a manufacturer 
can afford to sell merchandise at a loss. Rates must eventually be adjusted to a point 
where publishing becomes profitable. But circulation must also be allowed to adjust 
itself to a level that represents a value to the advertiser. 

There is, of course, a temporary satisfaction in publishing the first women’s magazine 


pk ¢ 


to have more than 3 million circulation. But 3 million readers are good prospects for an 
advertiser only if they buy or subscribe for a magazine on the merit of its content. 


Whar, then, will be the future circulation of PICTORIAL REVIEW-DELINEATOR? 
Frankly, we do not know. 
It may be more than 3 million. 
It may be /ess than 3 million. 
It will be whatever the readers of the magazine decide it shall be. 


Of course there are methods by which a circulation could be maintained well in excess 
of 3 million—if we desired to use them. But we are convinced that advertisers and 
agents are more interested in a circulation level established by readers rather than one 
determined by the publisher. 

We shall endeavor to retain as many subscribers as possible by normal approved 
methods and editorial merit. 

We shall endeavor to increase newsstand sales by adequate distribution and editorial 
merit. 

Something has brought a steadily increasing number of women to the newsstands 
every month to buy PICTORIAL REVIEW, running its single copy sales from 283,000 
to 525,000 in 10 months. It must be editorial merit. 

We do not make a definite prediction, but if this rate of increase continues and 
we retain a reasonable number of Delineator’s single copy buyers, newsstand sales 
may well reach 700,000 by October or November—in the course of another year they 
may even reach a million. 

Our purpose is to win such sales through continuous editorial enterprise—a full- 
length novel in every issue, short fiction by the most popular modern writers, a refresh- 
ing new treatment of fashion, striking pictorial features, practical service departments, 
and courageous articles on the most vital controversial subjects. This formula provides 
an outstanding magazine value for 10 cents; and all the editorial skill and all the 
resources of this organization will be used to maintain and increase the quality of this 
value in the future. 


4. What is to be the basic advertising rate 
for PICTORIAL REVIEW-DELINEATOR ? 


Effective with the January, 1938 issue, the rate for a black and white page in PICTO- 
RIAL REVIEW-DELINEATOR will be $8,250. The circulation guarantee will be 2,600,000. 

On this basis, the cost of a black and white page per thousand ($3.17) will be the 
lowest in the women’s field of ten-cent magazines. And we believe there will be a very 
heavy excess of circulation every month. 

We shall keep these rates in effect as long as possible. We may find we have set 
them too low, but we are willing to take that risk for a time to justify our confidence 
in a sound publishing policy, to give to our readers a sound editorial value, and to 
give to advertisers a sound and desirable circulation. 


PICTORIAL REVIEW COMPANY 


April 17, 1937 


VicE-PRESIDENT 


Line Rate 
Black and White Page 


Two Colors 


. $12.80 
. $8,250.00 
. $9,000.00 


PICTORIAL REVIEW-DELINEATOR Advertising Rates 
Effective with the January, 1938 issue 


Four-Color Insert 


Back Cover 


$11,000.00 
$13,550.00 
Circulation Guarantee 2,600,000 
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Newspaper Circulation Trends 


In this issue of ADVERTISING AGE 
appears a study of newspaper cir- 
culation trends in 50 selected cities 
over a period of twenty-two years, 
that during which the Audit Bureau 
of Circulations has been in opera- 
tion. The study is made for the pur- 
pose of showing trends of circula- 
tions in terms of population growth. 

Newspaper publishers and adver- 
tisers will be interested in this 
study, we are sure, since it indicates 
both that newspaper circulations 
are highly responsive to changing 
conditions, such as wars, depres- 
sions and business expansions, and 
also that during good times and bad 
newspapers have maintained mar- 
ket coverage in remarkably effect- 
ive style. 

The study is not intended to give 
an exact measure of market cover- 
age, since total newspaper circula- 
tions are compared with the popu- 
lations of the cities of publication. 
Nevertheless, making due_  allow- 
ance on the one hand for circula- 
tion outside of primary trading 
areas, and on the other for the size 
of the average family group, 4.1 per- 
sons, it is more than evident from 
these figures that the American fam- 
ily regards the daily newspaper as 


well-nigh indispensable. 


One of the most interesting fea- 
tures of the study is the indication 
of the improved position of Sunday 
newspapers. The improvement is 
more than a reflection of better 
times—it is an evidence of the care 


and skill with which editors have 
studied their readers and adapted 
their service to the changing re- 


quirements of the times. 

We are glad to be able to present 
what we believe is the first study of 
its kind, covering such a long pe- 


riod and related directly to popula- 
tion trends. It indicates clearly 
that the records of the Audit Bu- 


reau of Circulations represent a 
mine of valuable information which 
if studied from a statistical stand- 
point will reveal a great deal of in- 
terest to advertisers as well as pub- 
lishers. 

This issue appears at the begin- 
ning of the annual convention of 
the American Newspaper’ Publish- 
ers’ Association, marking the fiftieth 
anniversary of the founding of that 
important and useful  organiza- 
tion. For that reason we are especi- 
ally glad to be able to present at 
this time a study which we hope will 
contribute in some measure to help- 
ful discussion of newspaper prob- 
lems and opportunities. 


Increasing Publishing Costs 


A well-knewn paper manufacturer 
recently made the statement that 
there is a world shortage of pulp. 
This is a blunt presentation of a ba- 
sic fact which is finding its reflec- 
tion in rapidly mounting costs of 
paper. Newsprint, book paper and 
all other products of the paper mill 
are advancing in price, and in the 
case of many publishers these in- 
creases represent a problem of im- 
mediate and pressing importance. 

Paper is not the only item which 
calls for a larger percentage of the 
publisher’s dollar. Printing costs 
are also going up, as wage increases 
in the various branches of the typo- 
graphical trades are being negoti- 
ated and put into effect. The in- 
creasing cost of living, reflected in 
higher commodity prices in all 
fields, is given as the justification 
for these advances in wages in the 
printing crafts, even though work- 
ers in the typographical field are 
probably better paid, all conditions 


considered, than those in any other 
industry where skilled labor is re- 
quired. 


| heavy 
‘with which they are now confronted. 


Engravings are also costing more 
at present, as all buyers of plates 
are aware. And these are only a 
few of the increased costs which 
are going into the production of 
publications. The problem of the 
publishers is not unlike that of 
manufacturers of other commodi- 
ties, with the important exception 
that they are usually committed to 
longer term contracts for advertis- 
ing than other producers’ usually 
find necessary or advisable. 

Some _ publishers have already 
made announcements limiting the 
period during which they will ac- 
cept advertising contracts at cur- 
rent rates. Others have put rafe in- 
into effect, partly because 
of higher production costs and 
partly because of rising circula- 
tions. The situation is one which 
all advertising interests are watch- 
ing carefully, since, while rate ad- 
vances are not desirable, it may be 
necessary for publishers to ask ad- 
vertisers to absorb part of the 
increases in production costs 


creases 


(sigeexwetuet Tel. Del. 1337 | 


SALES INFLUENCE IN STRANGE PLACES 


| 


—Chicago Herald & Examiner. 


"This'll give the old rascal a good scare." 


100% Wool 


(As viewed by Gladys Chamberlin in 
The New York Woman) 

Sometimes the stores are not at 
fault at all and are sincerely sur- 
prised when they get a Better Busi- 
ness Bureau report on their wares. 
A sporting goods chain advertised 
some jackets a while ago as “100% 
wool.”” The Bureau just loves those 
“100%” announcements and _ so it 
checked up and found that the jack- 
ets were only 69% wool. The bal- 
ance of the fabric was composed of 
26% silk and 5% cotton and rayon. 
Very fussy, these reports—they’re all 
worked out with mathematical pre- 
cision. 

When the advertiser got those fig- 
ures, he was both furious and horri- 
fied. He'd ordered and paid for “all 
wool.”’ So, the garment manufac- 
turer was told about it. He, too, 
was horrified. When he’d bought 
the cloth, he’d specified ‘‘all wool,” 
so the firm that had manufactured 
the cloth was told about it. The 
head of it brought out reports from 
his laboratory which showed that the 
cloth was 95% wool. Well, some- 
where a few woolen per cents had 
been lost, and they had to be found. 
The laboratory was asked to explain 
and, at long last, the matter was 
cleared up. In a way, the labora- 
tory was right, too. If you add 69 
and 26 together, you get 95. The 
laboratory had tested for animal 
fibers and, since both the sheep 
which produced the wool and the 
worms which produced the silk were 
animals, they got 95, which was the 
correct answer but told only half the 
story. 

All that seems like a lot of bother- 
some rigamarole; it not only seems 
like it, it is—for some lost wool. 
But it’s an important rigamarole, for 
everyone who ever does any buying. 


. 
Sex in Copy 
(As wewed by Cardinal Villeneuve, 
Archbishop of Ouebec, in the 
Religieuse ) 


Semaine 


There is an utter lack of respect 
shown for the feminine sex by re- 
production of poses of a most un- 
becoming nature to advertise to- 
baccos, soaps, pharmaceutical prod- 
ucts, ete. 

We deem it our duty to register 
a formal and public protest against 
such a condition and cannot under- 
Roman Catholic prov- 


stand how a 


Views from the Outside 


ince can tolerate such a state of 
things. We may add that the 
senses of our people should be most 
vividly shocked. 

The time has come when those of 
decent morals should at least have 
the courage to condemn such con- 
ditions. It will be useless for us 
to continue to preach the doctrine 
of morals if the daily and periodical 
papers and magazines carry on their 
suggestiveness in inconceivable 
contempt. 


Covers 

(As viewed in The Saturday Evening 
Post) 

We might as well admit that we 
are surprised by the batch of Let- 
ters to the Editor we received on 
the experimental photographie cover 
of the March 6 issue. 

What surprised us about the mail 
response to this innovation was that 
the letters were ten to one against 
the cover. We expected to have 
some voices raised in disagreement, 
of course, but nothing like this 
unanimity of opinion. And what 
makes it all the more surprising is 
that the trade—editors, advertis- 
ers, circulation and promotion men 
—made the Philadelphia welkin 
ring with their cheers. It all makes 
life pretty difficult. 


Farm Income 


(As viewed in The Agricultural Out- 
look, prepared by editorial staffs of the 
Farmer, The Nebraska Farmer, Prairie 
Farmer, Wallaces’ Farmer and Towa 
Homestead and Wisconsin Aariculturist, 
aided by Gilbert Gusler, Agricultural 
News Service) 

Rise in industrial pay rolls 
through higher wages and increased 


employment promises to support 
larger farm income in the months 
ahead. Incomes of these two 


groups appear to be highly interde- 
pendent. 

Advantage to farmers from in- 
creased income, however, will be re- 
duced to the extent that higher 
wage costs and other influences 
raise prices of industrial goods farm- 
ers buy. If carried too far, increases 
in wages obtained through raising 
prices instead of through increased 
production, of disproportionate rise 
in industrial prices from other causes 
might create disparity again, especi- 
ally if weather in the next year or 
two should favor large agricultural 
production. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu- 
tive writing on his business letter- 
head. 


No. 1155. Looking Beyond Circula- 
tion Figures. 

In this brochure Screenland Unit 
holds a magnifying glass above the 
homes of its readers, giving a picture 
of the families, their possessions and 
buying habits. 


No. 1156. Consumer Analysis of the 
Greater Milwaukee Market. 

This new brochure is the 14th edi- 
tion of the Milwaukee Journal’s con- 
sumer study. Its data covers the 
number of brands, number of fami- 
lies using each brand from, year to 
year, average monthly purchases per 
family, trend ef package and bulk 
volume and per cent of store distri- 
bution of brands. 


No. 1157. 35 Hours a Day. 

Issued’ by National Broadcasting 
Company, this brochure tells about 
the planning that lies behind its 
many types of daily broadcast pres- 
entations. There are many illustra- 
tions of artists and program scenes. 


No. 1158. Field Work and Demonstra- 
tions of WXYZ’s Merchandising 
Service to the Advertiser. 

King-Trendle Broadcasting Corpo- 
ration has issued this booklet describ- 
ing the merchandising service per- 
formed for sponsors using its facilities 

during 1936. 


No. 1151. Guide to Grocery Outlets in 
the Tri-Cities. 

The Davenport Daily Times and 
Democrat have issued this guide to 
wholesale and retail grocery outlets 
in Davenport, Moline and Rock Is- 
land, together with a folder on busi- 
ness conditions in the Davenport 
area, 


No. 1085. The Agricultural Outlook. 

Figures on farm income, prices, 
implement sales and farm electrifica- 
tion progress are some of the farm- 
business high spots cf this folder 
issued by Midwest Farm Paper Unit, 
Inc. 


No. 1092. Business 
Over 19338. 


Household Magazine has issued this 
breakdown on the percentage of in- 
crease, 1935 over 1933, in retail sales 
by leading commodity groups. Fig: 
ures are arranged to show a com- 
parison between metropolitan and 
small town states. 


No. 1090. The 1937 Circulation and 
Market Data Book. 


This circulation analysis issued by 
Metropolitan Sunday Newspapers 
makes markets the basis for consid: 
eration, establishes the relative sales 
importance of different sections of 
the national market, and applies cir 
culation to these markets of varying 
importance. 


Increase, 1935 


No. 1132. The Minneapolis Star Route 
List of Grocery Stores. 


The Minneapolis Star has issued 
this guide showing the retail grocery 
outlets in Minneapolis broken dow? 
|into convenient routes. In addition 
it contains an analysis of wholesale 
grocery houses, chain store headqua™ 


‘ters, voluntary organizations and 
|other outlets for the purchase of food 
| Products from manufacturers. 


No. 1145. Guide Post in Marketing 
Control. 


This booklet contains a reprint ° 
an address made by Frank T. HypP® 
assistant professor of marketing 
University of Pennsylvania, before 
the American Marketing Associatio? 
The 15 primary guide posts differ 
from past methods of marketing, Mr 
Hypps says, in that they are foundeé 
on the deliberate intention to excé 
through planned analysis rather tha? 
fortuitous circumstances. 
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atios i, A D ’ E R T | 5 | N G tories. It gives not only localized circulation but it is 
nd its St . e 
pres site sought when consumers are actively planning to buy. 
lustra- 
sommes D [ A L RS Chicago is a good market in which to localize 
onstra- + 2 . : 
edising your advertising. Its sales potential is huge enough 
_— to merit concentrated attention. 
ce per- ° e 
cilities W A N T You can take maximum advantage of selling oppor- 
tlets in tunities in Chicago by scheduling your advertising 
mide tc for the Chicago Tribune. It is the one newspaper 
Lage which is read by the majority of all the families in 
yn. busi- ° . 
venport metropolitan Chicago. 
Jutlook Because it has more circulation and packs more 
prices, ; R 
etrifica sales power per copy, the Tribune prints more adver- 
e farm- on 
Bed tising than any other Chicago newspaper. 
1985 Great as is the Tribune’s lead in advertising over 
ved this ait AS other Chicago newspapers, no advertiser has yet 
ut sae pushed to the limit the Tribune’s ability to produce 
an eal S , ; volume results. 
ome campaigns may be run to impress | 7 
ion ant To help your dealers to cash in on your advertising 
sued retailers but the ones that click with them to the fullest extent, concentrate it where they look 
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; sone ih 4 , for sales. In Chicago, you can do it with maximum 
ive ssl’ are those which impress their customers 8°, Y : * 
pies cit effect at lowest cost by scheduling your advertising 
| Varyin ; : ; . } 
| A campaign may stretch thinly from the Pacific to for the Chicago Tribune. 
‘ar Route : ** ° 
aa Polaris but when profits are tied up in a stock of 
\eroce, _ 800ds the dealer’s viewpoint is parochial. hj T ' ie 
i i "point 's P ,.. Chicago Tribune 
wholes o sell consumers in localized markets, retailers 
ons. 33d f THE WORLD'S GREATEST NEWSPAPER 
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> 8 ° “ - ; 820 Kohl Bldg., San Francisco 
ste_aife Put it in the newspaper—the advertising medium 
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The newspaper is the universal medium. It reaches 


practically all of your prospects in your dealers’ terri- 


THE SALESMANAGER’S MEDIUM 
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| 
inom pouring spout, and show- 


Pustens Strips ing how Ellen Leslie, home econ- 
omist, saves housewives from pit 

to Carry Jack |falls by using Jack Frost sugars. 
Point of sale merchandising is de- | 


Frost Message signed not only to sell sugar but 


‘also many related items which are 

—_ | use 1 with sugar, Mr. Palmer point- 
April 15.—Cartoon|¢d out. Young & Rubicam is the 

400-line advertise- | @8ency. 
ments will be used by National 
Sugar Refining Company for its 
Jack Frost packaged sugars, A. D. 
S. Palmer, advertising manager, an- 
nounced today, with 55 newspapers 
in 36 cities on the schedule. 

The campaign, to continue for the 
balance of the year, will dramatize of the Madison Broadcasting Co. 
the reasons why the purity and Incorporation papers state the firm | 
cleanliness of the Jack Frost sugars | will operate the Madison studios of | 
is a family necessity, stressing the |WIBU, Poynette, Wis. 


New York, 
comic strips in 


Tommons, Sakrison, 
Towell Form Company 


Arthur Towell, president, Arthur | 
Towell advertising agency, Madison, | 
Wis., has joined C. A. Sakrison and | 
Ralph D. Timmons in the formation | 


GOURMETS GATHER 


(left) 
Bangor & Aroostook Railroad and Stur- 


Wingate F. Cram, president, 


ges Dorrance, president, Brooke, Smith, 
French & Dorrance, Inc., 
cuss the Maine" course at the recent 
Gourmet Society Dinner in New York. 
Mr. Dorrance’s company is handling the | 
new Maine national campaign. 


New York, dis- | 


a rae Meme ae 


Hair Preparations 


Nestle-Le Mur Company, New 
York, has appointed Monroe F. 
Dreher, Inc., also of New York, to 
handle advertising of its hair beauty 
preparations, Colorinse, Superset 
waving lotion and shampoos. Cal- 
kins & Holden continue to handle 
the beauty shop division. 

In addition to its “adult” hair 
products, Nestle 
ducing special hair treatment for ba- 
bies. 


Spaeth New Diréctor 
Frank W. Spaeth, vice-president, 
W. L. Stensgaard and 
|Chicago, New York and Oakland ad- 
vertising agency, was elected to the 
board of directors at the annual 

|stockholders meeting in Chicago. 


LOUISVILLE FURNITURE SALES 


300% ahead of 1936 


ND THAT’S NOT ALL! 


Take full advantage of the sales 


opportunities offered in this 
market by promoting your prod- 
uct through these effective 


media... 


| BANK DEPOSITS are at an all-time high, showing an in- | 
crease of $10,000,000 since January... 


* 


BANK DEBITS to individual accounts gained $3,000,000 
_ during the week ending April 3d and are 9% higher than 
| during the first three months of 1936... 


* 


PASSENGER CAR registrations total 53,000 as against 
52,500 for the first quarter of 1936... 


* 


TRUCK REGISTRATIONS total 8,000 as compared with 
7,500 for the first three months of 1936... 


*« 


BUILDING PERMITS showed a 52°/, increase in March... 


* 


is this year intro-| 


Associates, | 


Che Conrier-Zourual 
THE LOUISVILLE TIMES 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


AS 


Edward Petry & Co., National Representatives 


820 Kilocycles 


we 4 ADVERTISERS — 
WIN MEDALS AT 
ART EXHIBITION 


16th Annual Show Opens in 
New York 


New York, April 15.—Steady im. 
|provement in the artistic quality ot 
) advertising in practically all media 
was applauded here today as the 
Art Directors’ Club opened its 16th 
‘annual exhibition with gold medals 
and awards of merit for advertisers, 
agencies and artists. The jury in. 
dicated interest in advertising art 
emphasis on both realistic and sur. 
realistic treatments, at the same 
time attributing advancement in the 
public’s art taste to its contact with 
advertising media. 

Four advertisers were presented 
with the club medal for meritorious 
advertising art achievements irre. 
spective of the media in which the 
advertisements appeared. They 
were: Thomas A. Edison, Inc. 
Orange, N. J., through Federal Ad 
vertising Agency, New York, Hugh 
I. Connet, art director, and C. Peter 
Helck, artist, for color paintings and 
color drawings; Parke, Davis & Co., 
Detroit, through Young & Rubicam, 
Inc., New York, F. Sergenian, art 
director and Robert Riggs, artist, 
for black and white illustrations and 
drawings; Scripps Howard Newspa- 
pers, through Lennen & Mitchell, 
Inc., New York, Myron C. Perley 
art director and Lejaren Hiller, pho- 
tographer, for black and white illus- 
trations and drawings; Hiram 
Walker & Sons, Inc., Detroit, through 
Fletcher & Ellis, Inc., New York 
Lester Beall, art director and artist 
for design of a complete advertise- 
ment. 

The Kerwin Fulton Medal for 24 
sheet posters was awarded to Ford 
Motor Co., Detroit, McCann-Erick 
son, Inc., New York, agency, Stan 
ford Briggs and Howard Scott, art 


| 
| 


directors, and Howard Scott, artist 
For distinctive merit in mass 


magazines: Color paintings and 
color drawings—The Travelers In 
surance Co., Hartford, Conn; 
agency, Young & Rubicam, Inc.; art 
director, Robert B. Wilson; artist 
Pierre Brissaud. Black and white il 


lustrations and drawings—Califor 
nians, Inec., San Francisco; agency 


Lord & Thomas, San Francisco; art 
director and artist, Fred Ludekens 
Photographic illustrations—John H 
Woodbury, Inc., Cincinnati; agency 
Lennen & Mitchell, Inc.; art direc: 
tor, Myron C. Perley; photographer 
Edward Steichen. Design of com 
plete advertisement, Eastman Ko 
dak Co., Rochester, N. Y.; agency 
J. Walter Thompson Co., New York 
art director, William Strosahl. 

For distinctive merit in class 


| 
| 
| (Continued on Page 17) 
|= 


STOCK PHOTOS 


Thousands of ready - to - use 
illustrations, on all subjects, 
are available for your inspec- 
tion. Write, wire or phone. . 


KAUFMANN & FABRY CO. 
| 425 S. Wabash Avenue ® Chicago 
| Telephone Harrison 3135 
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Average Net Paid Circulation 
of THE CHICAGO DAILY NEWS in March was 
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Inc. 
ral Ad 
. Hugh 


. Peter 

igs and 

& Co., 

ubicam, 

an, art ~ J 


artist, 
yns and 
Ne wspa- 
litchell, 


haigins THIS CONSTITUTES 20 GAINS In 2O MONTHS WITHOUT A BREAK 


te illus- 


Preise (As compored with the respective months a year previous ) 
y York 
d artist 
lvertise- ° ° ° . ° ° ° ° 
i These sensational and long-continued gains in circulation of The Chicago Daily News 
for 24 
o Ford ° e e ° ° . 
i Erick have been accomplished without the aid of premiums, contests, coupon-clipping 
y, Stan 
‘ott, art * ° - . . . . 
ie devices or any other method of artificial stimulation of growth. The circulation of 
a mass 
gs and ° e ° e 
lers In The Chicago Daily News for March, now at the highest point for the month of March 
Conn.; 
Ine.; art ° . ° . 
arnt in five years, is the direct result of reader appeal—the making of a newspaper 
white il 
Califor ‘ ° e 
pence suited to the needs and taste of its public. 
pee He 


John H 


ae THAT IS WHY: 


yerapher 


nan Ke The Chicago Daily News has MORE and BETTER Home Coverage 
i than any other daily newspaper in Chicago 


7) 


THE CHICAGO DAILY NEWS 
_- Chicagos HOME Newspaper 


WITH THE MOST VALUABLE CIRCULATION IN THE CITY 


GEORGE A. McDEVITT CO., Eastern Advertising Representatives * 444 Madison Avenue, NEW YORK © 12 South 12th Street, PHILADELPHIA 
Bcage JAMES L. LENOX, Eastern Representative, Photogravure, Color Comics and Retail * 444 Madison Avenue, NEW YORK 
J. RAY SCOLARO, JR., Manoger Detroit Office * 4-119 General Motors Building, DETROIT 
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ADVERTISING AGE 


April 19, 1937 


—e 


are to be attached to the copy. 

The third requirement is copy and 
rough layout for 
a 1,000 - line 
newspaper’ ad- 
vertisement, al- 
lowing an addi- 
tional 200 lines 


CFAC STUDENTS 
TO PROVE SKILL 
IN COPY CONTEST |::is::essss 


—- offering the new 

Chicago, April 13.—An ivory honor| Shirt for sale. 
column, sculptured by John Arthur All = pig 
Martin, will be awarded by the Chi- must n by 


cago Federated Advertising Club to ite ene = 

the student in the club’s_ course,| ®™ © awer ro 

“This Business will be pre- Leo Nejelski 

of Advertising” sented at the : 
May 20 meeting of the Chicago 


who presents the 
most original, 
interesting and 


Federated Advertising Club. 


NBC Adds 3 Stations Prize Awards 
Pegg =| 7. Se cae | B re) re) st Mus i Cc 
Advertising 


Co., New York, with the addition of | 
WLEU, Erie, Pa., and KANS, Wich- | 
ita, Kan., and will add WRTD and) 
WMBG, Richmond, Va., replacing 
WRVA. WLEU will be an optional 
basic blue network outlet and KANS | 
will be optional on either basic blue 
or basic red networks, both as of 


New York, April 14.—Designed to 
| improve the merchandising and ad- 
Avril 1. WRTD will join the blue|¥¢'tising appreciation of the 6,000 
and WMBG the red network in the|™usic dealers throughout the coun- 
Richmond expansion as of June 27. itry, the music industries convention 
|meeting in New York July 26-29 
i an Tn 'will offer eight prizes for the best 

newspaper advertising and window 


Hovel to WOC | ne 
| display presentations. 


Ben Hovel, formerly on the sales | sity 
staff of WIBA. Madison, Wis.. has| OPPortunities for all dealers at- 
been named to a similar post at|‘ending to compare their advertis- 
WOC, Davenport, Ia. ling with the displays shown and re- 


practical solu- 
tion of a given 
problem. 

The contest 
was announced 
by Leo Nejelski, 
advertising man- 
ager of Swift & 
Co., head of the 


C. M. Campbell 


Jury of Advertising Awards, 
at last night’s meeting. He ex- 
plained that students are not 


asked to submit any written work, 
and this contest gives them an op- 
portunity to think through some of 
the ideas presented in the course, 
as well as to bring themselves into 
the spotlight of advertising men in 
Chicago. 

Other mem- 
bers of the Jury 
are Chesser M. 
Campbell, adver- 
tising manager 
of the Chicago 
Tribune; Ar- 
nold Gingrich, 
editor, Esquire; 


Lloyd D. Her- 
rold, professor 
of advertising, 


Northwestern 
University; 
Maurice H. Needham, president, 
Needham, Louis & Brorby, Inc., and 
Frank Young, director of the Ameri- 
can Academy of Art. 

Students participating in the con- 
test must prepare copy for a Chicago 
shirt company which has just manu- 
factured and is prepared to distri- 
bute a new 
coarse - weave 
specialty shirt 
that may be 
worn as a sport 
shirt, jacket or 
informal sport 
coat. 

Copy for three 
folders, three 
letters or three 
telegrams or a 
combination of 
any three is re 
quired and must 
be addressed to 
the buyers for men's 
in department and_=e specialty 
stores. Second, copy and _ rough 
layout for one page, black and white 
advertisements to appear in Esquire 
must be submitted, and if folders or 
novelty letters require layouts, these 


Frank Young 


t- a 


L. D. Herrold 


departments 


has run riot in the 
Color design of labels, 
packages, trade-marks, and 
merchandise itself. You can 
get the full advertising benefit 
of your product and package 
colors, inexpensively—on news- 
print. Low-cost Newscolor 
printing gives you a complete 
point-of-sale tie-up. Send for 
samples. 


EXCLUSIVE PRODUCT OF 


SHOPPING NEWS 


CLEVELAND, OHIO 


newed incentive for better promo. 
tional efforts in this line are the ob. 
jectives. 

Group awards will be made for 
newspaper advertisements featuring 
the piano and for copy on other 
musical merchandise, with the same 
division to be made concerning win. 
dow displays. Awards will also be 
grouped according to population of 
the dealer’s city with 100,000 as the 
dividing line. No entry fee will be 
charged. 


Fairall Adds Two 


The Sioux City Seed Co., Sioux 
City, Ia., and the Royal “400” Oj) 
Co., marketer of petroleum products 
have appointed Fairall & Co., Des 
Moines, to handle their advertising 


oe 
pees 


Bid 
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ADVERTISING AGE 


Hedrick Shows 
How Community 
Copy Produces 


Pittsfield, Mass., April 14.—Re- 
ceipt of 4,350 inquiries last year by 
the Berkshire Hills Conference on 
paid advertising of $5,000 proves com- 
munity advertising pays, Paul H. 
Hedrick, Craven and Hedrick adver- 
tising agency, New York, told the 
idvertising club of Pittsfield today. 

The cost per inquiry on this cam- 
paign was $1.14, only 4 cents higher 
than that gained by the New Eng- 


land Council on a similar though 
more extensive campaign. 

“If the Berkshire Conference re- 
sponses were as valuable in tourist 
income as those of the New England 
Council have proven,” Mr. Hedrick 
declared, “it can be figured that your 
last year’s investment of $5,000 pro- 
duced a $125,000 return in travel 
business.” 


Contest Service to Quit 


Certified Contest Service, New 
York, is to be dissolved as of May 1, 
according to Helen King, a member 
of that organization. Miss King, 
who is also radio editor of the Mun- 
sey publications, will continue to 
operate as a contest consultant with 
offices in Radio City, New York. 


4 ADVERTISERS 
WIN MEDALS AT 
ART EXHIBITION 


(Continued from Page 14) 
magazines: Color paintings and 
color drawings — French Line; 
agency, N. W. Ayer & Son, Inc., 
Philadelphia; art director, Vincent 
Benedict; artist, Pierre Brissaud. 
->hotographic illustrations —- World 
Peaceways, Inc., New York; agency, 
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This giant display of William Wrigley Jr. Co. coverage in Seattle was part of the. 
"Market Dynamics" study presented by William B. Ryan, of Foster & Kleiser, 
during the recent San Francisco Advertising Club Outdoor Advertising Day. 


Young & Rubicam; art director, 
John Zwinak; photographer, Henry 
Waxman. Black and white illustra- 
tions and drawings—Young & Rubi- 
cam, Inc.; art director, Walter K. 
Nield; artist, Robert Riggs. De- 
sign of complete advertisement—I. 
Magnin & Co., New York; agency, 
Erwin, Wasey & Co., New York; art 
director, Fred Bonagura; photogra- 
pher, Arthur O’Neill. 

For distinctive merit in business 
publications: Color paintings and 
color drawings—Franc-Strohmenger 
& Cowan, Inc., Troy, N. Y.; agency, 
Young & Rubicam, Inc.; art director, 
Robert E. Wilson; artist, John 
Atherton. Black and white illustra- 
tions—The News, New York; L. E. 
McGivena, promotion manager; Ely 
Ginsberg, artist. Design of complete 
advertisement — Hiram Walker & 
Sons; agency, Fletcher & Ellis, art 
director, Roger McDonald; artist, 
George Krikorian. 


Saks Best in Newspapers 


For distinctive merit in newspa- 
pers: first award, Saks Fifth Ave- 
nue, New York; George E. Greene, 
artist. Second award—Bovril of 
America, Ine., Camden, N. J.; 
agency, N. W. Ayer & Son; art di- 
rector, Rollin G. Smith; artist, Les- 
ter Beall. Third award—Saks Fifth 
Avenue; art director, George E. 
Greene; artist, Jane Miller. Design 
of complete advertisement—R. H. 
Macy & Co., New York; art direc- 
tors, Herbert Lenz and Paul Hollis- 
ter; artist, Goold Studio. 


For continuity and comic strips: 
(Young & Rubicam is the agency in 
each case.) First award—Cluett, 
Peabody & Co., Troy, N. Y.; art di- 
rector, J. Anthony; artist, Robert J. 
Day. Second award—General Foods, 
Inc., New York; art director, Gus- 
tave Sigritz; artist, Floyd M. Davis. 
Third award—Fels & Co., Philadel- 
phia; art director, Herbert Bishop; 
artist, Gilbert Bundy. Design of 
complete advertisement — General 
Foods; art director, Gustave Sig- 
ritz; artist, Gilbert Bundy. 


For distinctive merit in booklets, 


brochures and direct mail: Color 
paintings and color drawings—Ab- 
bott Laboratories, Chicago; agency, 
Runkle-Thompson-Kovats; art di- 
rector, Bert Ray; artist, John Pratt. 
Black and white illustrations—John 
Averill, artist, Chicago. Photo- 
graphic illustrations—Columbia 
Broadcasting System, New York; 
art director, Harry F. O’Brien; pho- 
tographer, N. Y. X-Ray, Inc. Design 
of complete advertisement—Hiram 
Walker & Sons; agency, Fletcher & 
Ellis; artist, Lester Beall. 

For distinctive merit in posters: 
Outdoor advertising, 24-sheet post- 
ers—P. Ballantine & Sons, Newark, 
N. J.; agency, J. Walter Thompson 
Co.; art director, William A. Irwin; 


artist, Harold Anderson. Car cards 
—The Pullman Co., Chicago; 
agency, Charles Daniel Frey Co., 


Chicago; art director, Arthur Sulli- 
van; artist, William P. Welsh. Dis- 
play posters—Stetson Shoe Co., 
South Weymouth, Mass.; agency, N. 
W. Ayer & Son, Boston; artist, Stu- 
art Graves. Magazine Covers— 
House & Garden, New York; art di- 
rector, M. F. Agha; artist, Pierre 


Brissaud. 
Various members of the jury 
spoke of the trend away from 


“tricky illustration methods” and 
the growing trend toward “direct, 
honest simplicity in advertising 
art.” The abstract does not pre- 
dominate in the show, it was said, 
but its presence is of a high calibre. 
Vivid impressions on the human 
mind gained through utilization of 
small as well as large space was 
noted. The lack of “pretty girl’ 
advertisements was laid to. this 
type of illustration having been 
“overdone for some years.” The ex- 
hibition will be open to the public 
until May 8, hanging in the newly 
designed galleries of Underwood & 
Underwood, 319 E. 44th st., New 
York. 


Hawley Joins ‘‘Spur’’ 

Emerson E. Hawley has become 
associated with L. F. McClure, Palm- 
olive bldg., Chicago, handling The 
Spur in the Chicago area. 


It’s Sales Results 
That Count 


/\ 
FOR, LOW COST ff SALES RE SULT Ss. 


tions. 


In buying window display installation service, it’s easy 
to save a few cents per window—and to lose ten times 
that amount in sales results. 


Many advertisers with long experience in window dis- 
play know that it does not pay to gamble on the installa- 
They secure their installation service—national, 
regional or local—under one contract from our nation- 
wide organization. 
ceive the choicest locations, with all installations uniform 
and completed on scheduled time. 


These advertisers know that they re- 


For a copy of “Window Advertising” and list of our 142 


Associate Offices, covering 6,087 cities and towns, write 


WINDOW ADVERTISING, INC., AND ASSOCIATES 


175 Fifth Ave., New York 


560 W. Lake St., Chicago 
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ADVERTISING AGE 


April 19, 1937 


Voice of the Advertiser 


he This department is a reader's forum. 


Sleep, Sweet Sleep 
Awakes Attention 


To the Editor: May the shades of 
Gilbert and Sullivan forgive us! The 
present Sleep Shop window display 
has invoked the pungent verseful 
Gilbertian manner to denounce the 
innumerable enemies of rest 
pronounce the best defensive meas- 
ures. From “Iolanthe” we have bor- 
rowed this famous couplet to 
as the major theme. 


serve 


“When you're lying awake 
With a Dismal Headache 
(And this 
clusion): 
Visit Our Sleep Shop 
And Insomnia Must Stop.” 


is our shameless con. 


The principal role in the display 
is played by a bedevilled insomniac 
stretched out on a bed, snarled and 
swathed in disordered sheets and 
blankets. All about him are pre- 
sented the many causes of his mis- 
ery with our specific remedies. 

Here are a few samples: 


“When baleful Insomnia’s skulking 
And tittilated nerves are sulking 
Get this Sleep Charms infallible 
Its magic contents cost mere five dol- 
lar bill.” 
“When reading makes arms stiff 
And causes strain in the midriff 
This ingenious book-stand adjustable 
Spares tempers particularly combus- 
ible.” 
“When you tumble and toss 
And her bedlight makes you cross 
ret this blessed Spotray focussing 
Lets you sleep, lets him read with 
no cussing.” 
NokMAN DINE, 
Lewis & Congor Sleep Shop, 
New York, N. Y. 


RUMOR REBUTTAL 
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Memphis is denying rumors of flood damage with this graphic message showing 
how far the city remained above the flood level. 


Memphis Uses Broadside 


| 


and to | 


To Erase High Water Mark 


To the Editor: Factual evidence 
of why Memphis proper escaped dam- 
ages during the 1987 flood, and why 
the city will always remain immune 
from future high waters, is contained 


in a pictorial broadside just) com- 
piled by LakeSpiro-Cohn, Ine., ad- 
vertising agency, and published by 


the Chamber of Commerce. 
Using as a slogan “A Place of Good 


Abode,” adopted from the Egyptian 
meaning of the word “Memphis,” 
the broadside contains a= series. of 


facts concerning the city and its abil- 


ity to survive, without damage, the 
high stages of the Mississippi. 
W. H. Jasspon, president of the 


local chamber of commerce, has char 
acterized this shot as “the initial gun 
in a campaign to inform the 
of the country of the 
Memphis and the position this city 


eccupies as a manufacturing and dis 


people 
advantages of 


tributing point in the Mississippi 
Valley.” 
JAMES R. LEr, 
Account) Executive, Lake-Spiro- 
Cohn, Ine 


Memphi 
vsweyY 


Wisconsin Spends More 
For Dairy Promotion 


To the Editor: I have 
your April 5 the 
that I always give ADVERTISING 
and have noted with 


Tenn 


just given 


issue 


attention 
Aut 


Vout! 


Interest 


Letters 


ar 


e welcome. 


SHADES OF GILBERT, SULLIVAN FOR BEDROOM 
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Poets have played mightily on the subject of sleep and The Sleep Shop, on 45th 
St., New York, has taken a famous Gilbertian couplet as theme for poetic 
promotion in this window display. 


Re 


& White Was Also 
In On Orange Pageant 
To the March 

issue from San 

Bernardino, Calif., reporting the 
largest crowd in five years at the 
Orange Show. From this article we 
quote as follows: 


Editor: In your 
we note an item 


9” 
we 


“Safeway Stores co-operated by in- 
cluding Orange Show advertisements 
in all their newspaper copy for 
weeks prior to the opening of the 
show, and the Santa Fe and Union 
Pacific Magazines likewise boosted 
the event.” 

We feel that in fairness to all, the 
Red & White Food Stores of South- 
ern California should also have credit 
for the co-operation which they ren- 


| 
| 


lone 


headline article, “States’ Advertising | 
Up 142%.” 

Apparently your New York editors | 
have missed the you have | 
written about our advertising effort 
because they seem to have overlooked 
Wisconsin's annual appropriation of 
$50,000 for “Promoting Use of Dairy 
Products.” This appropriation 


stories 


is 


made entirely separate from that of 


the Conservation Department which 
is drawn up specifically for the cre- 


jation of recreational advertising. 


I believe we have been very fortu- 
nate in that the from the 
magazine advertising have been such 
that our inquiry cost will run as low 
if not lower than 


results 


nO cents. 
WILBUR G. CARLSON, 
State of Wisconsin Department of 
Agriculture and Markets, 
Madison, Wis. 


Quints Advertising 
Prompts This Poem 


re the Editor: 

I've taken squints 

At those five quints 

I all their cutest poses. 

Thev've got the nicest little curls 

These girls! 

\nd daintiest little noses, 

But some guys get my bloomin’ goat 

I these advertisin’ vipers 

Who robbed the cradles of these kids 

Before they changed their diapers! 
A. F. RANDEL, 
New York, N. Y. 


Fer 
snor 

ANE) SOMA MES 
eo star 


/ out 


| and 
|showing at 


dered in their advertisements of Feb. 
11 all over the Southern California 
territory. Newspaper and _ handbill 
copy of this date all carried co-oper 
ative advertisements boosting the 
National Orange Show. 
R. A. MCPHEE, 
Advertising Manager, The Red & 
White Stores, 
Wilmington, Calif. 
, 9 
Sunkist Displays 
On Again Off Again? 
To the Editor: We would like to 
register a mild complaint. In your 
issue of March 22, you show two dis- 
plays of the California Fruit Grow- 
ers Exchange, and say, “....Cali- 
fornia Fruit Growers is pressing its 
1937 campaign with the competitive 
motif maintained. This double shot 
is being fired at Times Square, New 
York.” One of these two was coated 
about two weeks ago, and the 
other, the spectacular, was “turned 
off” many weeks ago. 
DovucLas LEIGH, 
Douglas Leigh, Ine., 
New York, N. Y. 
note: A Sunkist orange 
spectacular is currently 
Broadway and 46th st. 


President, 


Editor's 
lemon 
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More Than Half-Dozen 
Hole in One Prizes 


| 
| 


|to members of the dental profession; | 


To the Editor: Here 
list of companies that give hole-in- | 
prizes on making applications | 
direct to their addresses and submit- 


ting a copy of your score card, dated 


and attested: 


L. A. Young Co., 6545 St. Antoine, 
membership 


Detroit—certificate of 
in Walter Hagen Hole-in-One Club. 

Penfold Golf Balls, Inec., 11 Park 
Place, New York City—a silver trophv 
if hole-in-one is made with a Pen- 
fold Golf Ball. 

Dunlop Tire & Rubber Co., P. O. 
Station B, Buffalo, N. Y.—if the ace 
was made with a Dunlop Golf Ball, 
send the ball along with a properly 
attested score card and they will 
have the ball mounted in an ebeny 
finished trophy case and returned to 
you, 

Mizzy, Inc., 105 E. 16th st.. New 
York City—Special award restricted 


open season confined to the three 
months of June, July and August. 
United States Rubber Co., 
Dept., 1790 Broadway, 
City—a bronze medal. 


New York 


Chicago District Golf Association 
Hole-in-One Club, La Salle Hotel, 
Chicago—a certificate of membership 
for a charge of 50c. 


Life Savers, Inc., Port Chester, 
N. Y.—-One box of Life Savers con- 


taining a roll of each of the flavors of 
Life Savers manufactured, if score 
card bearing signature of the Presi- 
dent or Secretary of Golf Club is 
sent. 
Herp GRAFFIS, 
Editor, Golfing, 
Chicago, Il. 
* es 


Old Sermon Over 
WSM Is Still New 


the Editor: 
young negro 


To 
ago, a 


Forty-two 


Son.” 


So impressive was this sermon that | 


a great revival took place among the 
young preacher's flock. The next 


year, he gave the same sermon, “The 


Prodigal Son.” 
And every year 
Reverend W. S._ Ellington, 
3aptist preacher, has 
now-famous sermon, 


since 1894, the 


negre 


the 
years old, 
in the War 


Easter Sunday, 
Ellington, now 72 
ered his-sermon 
rial Auditorium in Nashville, 
WSM. A crowd of more than 
attended, including 
mayor, Tennessee’s governor, 
scores of dignitaries. The 
cancelled programs in order to clear 


and 


time for the famous sermon of the} 
aged negro preacher. Not a single 


is a|line was changed. 


JACK HARRIS, 
Station WSM., 
Nashville, Tenn. 


r0lf Ball | 


years | 
preacher deliv- | 
ered a sermon, titled “The Prodigal 


delivered his | 


Reverend 

deliv: | 
Memo.- | 
over | 
5,000 | 
Nashville’s 


station | 


Testimonial in Bald 
Copy Grows Results 


To the Editor: Speaking of en- 
dorsements, what do you make of this 
local newspaper display testimonial 
of Mr. Spadara of Ellenville, N. Y.: 

“Having been 
ja resident of El- 


lenville for the r eet 
past 22 years, | Doom of Baldness 
- Hay & resident of Elice 
and having been | vate a on = pam one 
known as bald known as beld practically all ef 


| thas time, I now wish to announce 
| practically all of |#,‘t,ricwtereste, tat one 


ithat time, Il aow (29°. 


|wish to an- (2° Siev ste hes 
nounce to the (Ss... ae 
{Ellenville Pub [seer om en 
| lic that after re- oa ee on 
viving my hair Moh. 18-t2-pa. Ellenville, N. ¥, 
system | am @—-.—~asgemnnesr™ 


| 
| 


| growing a com- 
|plete head of 
hair, most of which is now visible 
at a glance. To those who are in- 
terested in growing a head of hair I 
cheerfully invite you to come and see 
with your own eyes that you may 
judge the truth of these statements.” 
R. E. ANpDRUSsS, 
R. E. Andruss Co., 
New York, N. Y. 


“THINK OF GETTING THOUSANDS 
OF PERFECT PICTURES OF ALL — 
OUR PRODUCTS AT SUCH 


| 
| 
} 
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IT’S STILL FUN TO BE FOOLED! 


outstanding success. 


Leading advertisers and their agencies 
the country over are capitalizing on 
the fact that MAGIC holds a peren- 
nial appeal for every type of consumer 
— class and mass, young and old. 


STUNTS INC., an organization com- 
prising internationally famous master 
minds of magic, creates MAGIC, 
PUZZLES, GAMES, TRICKS and 
LEGERDEMAIN that revitalize any 
business. Through the application of 
appropriate magic merchandising 
slants to your sales problems, we instill 
a tremendously powerful factor that 
has maintained a consistent record of 


Ask us about such famous MAGIC 
campaigns as “FUN AT COCKTAIL TIME” 
(Seagram’s); CHANDU (Beechnut); 
MAGIC MENU (Runko-Malt); MAGIC 


TS inc. 


firms in 1936 


PUZZLES (Chai 


With a standin 
for selling, 


free STUNTS 


man will not 


148 LAFAYETTE ST 
Telephone 


SETS (United-Profit Sharing Co.); 
THURSTON’S MAGIC AIR PROGRAM (Swift 
& Co); MASTER MAGIC (used by 193 


Bros.); MAGIKLUB (54 retail stores); 
EDDIE CANTOR’S MAGIC CLUB (Pebeco); 


BAG 0’ TRICKS (Ralston’s); E. J. MAGIC 
CLUB (Endicott-Johnson); MAGIC 
BOXES (Champion Bread). 


contact and survey, 
STUNTS INC. offers a completely 
rounded service to agencies and adver- 
tisers. Investigate the sales-building 
power of MAGIC now! Write for the 


plete story of dozens of successful 
campaigns of our clients. ASTUNTS- 


Western Headquarters: 504 Donovan Bidg., Detroit, Mich. 


); ALI BABA (Seeman 


n Stores Everywhere); 


g staff of 750 Field Men 


Book telling the com- 


call unless requested. 


REET, NEW YORK CITY 
CAnal 6-7830 
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INFORMATION on live talent, programs, and opentime available  —__ 
for any of these stations is yours on request at any RADIO SALES office. 
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~ RADIO SALES ~a division of th M. Offices: NEw Yo 85 M ue, 
2 WIckersham 2-2000 - Cuicaco, 410 N. Michigan Avenue, W HItehall 6000 - Detroit, Fisher Building, TRinity 2-5500 
: Los ANGELEs, 5939 Sunset Boulevard, HOLlywood 3101 - San Francisco, 601 Russ Building, GARfield 4700 
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In brief outline he sketched the 
of Wheaties and of the 


| beginning i 
| Severe tests made before its emer- 


}gence into the national field, where 


success has been attained with the 
10 SPORT |selling idea that breakfast is the 
“forgotten meal,” and yet the most 


jimportant one. Its slogan, 
breakfast of champions,” 
ideal tie-up with 
he added. 


Agencies Stage Conclave of 
Baseball Men 


- 


sports broadcasts, 
League’s Views Aired 
Individual sessions were also held 
on Monday for broadcasters 
and agency men who had particular 
problems to iron out, and Mr. Me- 
(Continued on Page 30) 


those 
(/7ictures on Page 51) 


April 13.—Characteriz- 
broadcasts as 
tions in which “the ideals of 
ness, fair play and sportsmanship 
were carried forward,” D. D. Davis, 
president, General Mills, Inc., Min- 
neapolis, in an address before 55 
ace sports announcers and club rep- 
resentatives at the Edgewater 
Beach Hotel, emphasized that the 
quality of the broadcast must re- | 
flect the standards of the sponsor. 

Mr. Davis’ address headed the sec- 
ond of a two day meeting of the ra- 
dio and club men under the aus- 
pices of Knox Reeves Advertising, 
Inc., Minneapolis, and J. Stirling 
Getchell, Inc., and Ruthrauff & Ryan, | 
Inc., New York. These agencies | 
represent General Mills, Socony- 
Vacuum Oil Co., New York and Bb. 
F. Goodrich Tire Co., Akron, O., in 
baseball broadcasts scheduled for 
more than 60 stations, in a three- | 
way promotion to cost more than 
three times as much, it was said, as 
any other single radio program this 
season. 

Other speakers at the 
the first of this sort ever held, were 
George N. Walker, advertising man- 
ager, Socony-Vacuum Oil Co., F. R. 
Griffin, account executive, J. Stirl- 
ing Getchell, S. C. Gale, director of 
advertising, General Mills, John H. 
Sarles, vice-president Knox Reeves 
advertising agency, F. T. Tucker, | 
advertising manager tire division, | 
B. F. Goodrich Co., and H. A. Bel- 
lows, radio consultant, General 
Mills, who was chairman of the) 
meeting. 

The Sunday meeting featured L. 
C. McEvoy, American League ‘czar’ | 
of broadcasting, and Charles B. 
Drake, assistant to Philip K. Wrig- 
ley, president of the Chicago Cubs. 


Chicago, 
ing baseball promo- 


busi- 


sessions, 


Three-Way Tie-up 
broadcasts will Come 
chiefly under the sponsorship of | 
General Mills in promotion = of 
Wheaties. Fifty per cent of the ra- 
dio time, however, has been sold by 
yeneral Mills and will be divided 
between Socony and Goodrich. 

Mr. Gale, speaking for General | 
Mills, said that the broadcaster's re- | 
sponsibility to his sponsor is basi- | 
cally a selling job, requiring enthu- | 
siasm, sincere belief in the product | 
and in its filling a real need. | 

| 
| 
| 


This year’s 


Commercials in baseball  broad- 
casts are longer more fre- | 
quent, he declared, 
are not delivered to a 


SURGE 


Certainly there has been 
...ANDIS.. 
upward of buying power 
in Macon territory—Mid- 
dle and South Georgia 
Check with the big shot 
statisticians 


and 
because they 


single con- 


a surge 


then adver 
tise in 


MACON 


GEORGIA 


TELEGRAPH 
and NEWS . 


Representatives: 


THE BRANHAM COMPANY 


COMBINED. 
That newspaper is— 


Stant audience but to a varying | 

AVIS OUT group of listeners as the game pro- | 
gresses from beginning to end. 
| 


“The | 
affords an | 


FURNITURE MANUFACTURE in Los Angeles 
Industry—employing more tha 
an output valued at over 15 


FURNITURE BUYING here 
The Federal Census of Distri 
to rank FIRST among all th 
furniture purchases, per capita. 


- - and here is one Daily Newspaper, 
out of every Ten Families 


BOTH the Second and 


FLAVOR AT HOME 


The James H. Forbes Tea & Coffee Co., 
St. Louis, has launched distribution of 
Yale Brand Drink Concentrates, for home 
flavoring of beverages. The display was 
designed with an eye for compactness. 


is a Major 
n 5,000 artisans, and with 
Million Dollars Wholesale. 
is also a major activity— 
bution showing Los Angeles 
e larger cities of America in 


a a 


| 16 Magazines 
Top Campaign 
for Vivaudou 


| Chicago, April 14.—Plans for na- 
|tion-wide promotion on Mavis 
| powder, with May copy scheduled fo 
16 general magazines and _ business 
publications, were outlined to sales- 
;}men in the Central West area of 
| Vivaudou, Inc., New York, at a meet- 
ing here Sunday. a 
Stuart Cowan, president, Cowan & 
Dengler, Inc., New York, the adver- 
tising agency recently appointed to | 
handle the account and magazine rep. | 


| 
| 
| 


| 
| 
| 
| 


| 
| 


| 


vesentatives also attended the ses. 
sion, which followed a similar con- 
vention in New York last week. 


Media Selected 


Consumer copy in the genera} 
magazines to run through the year 
will get an estimated circulation of 
‘0 million. Publications to be useq 
nclude Cosmopolitan, Good House. 
ceeping, Life, Pictorial Revie. 
jcreenland unit, The Saturday Eve. 
‘ing Post and Woman's Home Co; 
panion, 

Djer Kiss, second of the company’s 
two chiet products, will draw its big- 
zest promotion in the American 
Weekly, while business publications 
will carry copy on both products to 
irug and syndicate store operators. 


| reaching Six 
in the City Area—more than 
Third Los Angeles Dailies 


The Number One Daily Advertising Buy in Los Angeles 
LOS ANGELES EVENING 
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, , 624; Kansas City Daily Drovers Tele- co-ordinated efforts of the Walberg 
\- Corn Belt Farm gram, 1937, 40,970; 1936, 33,969; PAGEANT OF 35 Brown Orchestra, two quartets, — 
y h Omaha Daily Journal-Stockman, 1937, et age oo a anc 
| if] : ; - 4 ail oth slides and sou . 
3 Dailies Marc “ny — cae ae eae FS The ballroom of Hotel Statler was 
G in Is 16 52% 1936, 27,033. The March, 1937, total crowded to capacity when Sterling 
il al . was 138,728: March, 1936, 119,051. E. Graham, of the Cleveland Plain- 
~ The group earried 34,067 lines of Dealer, reget grog for a 
. "hice —Corn Belt Farm|live stock and poultry display in CLEVELAND FETE and officially opened the anniversary 
; Caen ee on at tat per cent | March, 1937, compared with 31,813 for celebration. The Cleveland Rotary 
: i ania display lineage in| March, 1936. It also carried 9,043 Club was on hand as special guests 
‘i ae 1937, over the 1936 month, ac-|lines of classified in March, 1937, eee a of the day. Added to the multitude 
- cording to their reports to Apvertis- | against 6,327 for March, 1936. eveland, Ap : 


of local participants were the many 


jniversary celebration of the Cleve- out-of-town guests, both advertisers 


ive Ack. The gain in live stock and 


Ery Kehaya, Axton-Fisher Tobacco Co. 


. \land Advertising Club opened today winmaioe : afk chelrmen, {lelt) cad b4. 6 WMeCena, 
os poultry display was 7.08 per cent, and NAHI Week to Kiernan | with a fanfare of music and a die- and agency yupreneenasiven. — cicteciiiied te. waeeek Ginn 
ig. classified, 42.92 — on Foe — Advertising for National Accident | pjay that warmed the hearts of the The dramatization, terme Bs eae” apne package ap Voudie Gund 
an are published daily except Sunday. and Health Insurance week, April 26- old-timers and fairly challenged the years of advertising,’ opened wi | Glaareties. 
ns Individual figures for member pa-| yay 1, will be handled by Frank) wit. of the late Flo Ziegfeld, or|the club’s founding in 1901 at the | 
t pers’ commercial display for March} Kjernan & Co., New York, with busi- Cecil. = se The club took alold Forest City House, and carried ' . Hema : 
rs ee a Pe. B10 D. Mallin i ee oy oe ' dip into the past which required the |on down through the years, touching the high spots of national, local and 
r ers Journal, 1937, 31,051; 1936, 27,-|D. Mallin is account executive. as 


club affairs, with John F. Patt, man- 


—- ager of station WGAR, in charge of 
|the show. 

. —— = - E = | From activities of the Cleveland 

q | jclub, the drama spread to a national 
4 levent, a new product which con- 
‘cerned the advertising forces, and 
|back to Cleveland again for a local 
;/memory. There were scenes of John 

sists — D. Rockefeller returning to the city 


a YAH! AND iF YOu of his youth and early business, and 


|many other recollections of “the old 


KEEP ON READING days.” 


Honor Veteran Member 


\ | | 
% a \ ) THE CALL-BULLETIN As another highlight of the first 


day’s program, members of twenty- 


ae mal WELL HAVE TO MOVE five years standing in the Cleveland 


1 Advertising Club were honored with 

| | special awards, as announced in Ap- 
hos L INTO A WARE HOUSE VERTISING AGE of April 5. Presidents 
and other officials of the club since 
its founding in 1901 were also hon- 
ored. 

They are Seth Brown; Col. A. C. 
Rogers, Consultant, Time, Inc.; A. 
H. Madigan, president, W. N. Gates 
'Co.; Will S. Gilbert, Aetna Insur- 
ance Agency; the late C. A. Diel- 
henn; H. J. Wright, Robbins Pub- 
lishing Company; the late Francis 
R. Morison; William Townsley, Jr.; 
the late William R. Creer; Paul E. 
Ryan, Ryan, Leach & Goode, Inc.; 
| William Ganson’ Rose, president, 
{William Ganson Rose, Inc.; William 
J. Raddatz; Sidney S. Wilson; 
Charles W. Mears, advertising coun- 
selor; the late Allard Smith and 
George Rutherford and Thomas V. 
Hendricks; Frank M. Stock, realtor; 
Wilbur H. Hyde, president, The 
Abner Royce Co.; James L. Hubbell, 
president, Advertising Production, 
Inc.; Charles H. Kellstadt, general 
manager, Cleveland Stores, Sears 
Roebuck & Co.; Allen L. Billingsley, 
president, Fuller & Smith & Ross, 
Inc.; and Mr. Graham. 

The three-day advertising exhibit 
on the mezzanine floor of the Statler 
also attracted considerable attention. 
The display, with 70 panels of 45 
different exhibitors, was set up in a 
variety of classes and two awards 
will be made in each classification. 


| | OH, DARLING ~ IM 
| )S0 HAPPY Now 

OY WITH ALL MY 

l\\ APPLIANCES! 


= 


Holcomb Joins F&E 


Larry Holcomb, NBC Central Divi- 
sion continuity editor, Chicago, has 
been named radio director for 
Fletcher and Ellis, Inc., New York. 
His successor at NBC will be Ken 
Robinson, now assistant. 


WE’RE A GREAT neve AROUND THE HOME 


Ask the manufacturers of Electrical Appliances and 
Supplies... Radios... Furniture and Household 
Goods ...-these three industries place more 
advertising in THE CALL-BULLETIN than in 
any other SAN FRANCISCO daily newspaper! 


Member Station 
Columbia Broadcasting System 


IN 
NASHVILLE 


WLAC 


5,000 WATTS 


J. T. WARD 
President 
e 


THE GALL-BULLETIN- GREATEST EVENING 


oe 


Df it takes money to buy-THE CALL-BULLETIN can sell it—in 


Paul H. Raymer Co., 


; National Representatives 


vo 
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New Western 
Home Magazine 


to Be Issued 


San Francisco, April 13.—-Organiza- 
tion of a new publishing company 
devoted to the interests of the eleven 
Western states was announced today 
by Samuel G. Blythe, formerly with 
the Curtis Publishing Co. Associated 
with him will be Loring A. Schuler, 
former editor of Ladies Home Jour- 
nal and Country Gentleman; Stuart 
O. Blythe, also formerly of the same 
magazines; Frank H. Bell, former 
advertising manager, Pacific Rural 


Press; and Frank J. Taylor, contrib- 
utor to Collier’s, The Saturday Eve- 
ning Post and other magazines. 

The home office is in San Fran- 
cisco. First offering of this company 
is to be a Western home magazine 


which will be on the newsstands 
September 1. The new name is 
Western Home. Circulation will be 


confined to newsstand sales for the 
present, at 10 cents. Coated stock, 
four-color work, a 10”’x16” format 
will be used. It will deal with West- 
ern homes, gardens, interior decora- 
tion, recreational facilities, etc. 

Mr. Schuler and Stuart O. Blythe 
will also continue in editorial charge 
of the California Magazine of Pacific 
Business, issued by the California 
State Chamber of Commerce. 


DNL Group Discusses 
Merchandising Plans 


Plans for merchandising assist- 
ance to the manufacturer, state man- 
ager and dealers were discussed at 
the second of a series of four divi- 
sional meetings of the Illinois Mar- 
kets, a division of the Daily News- 
paper League of Illinois, held in De- 


Allen, Johnson and 
Hussey Join Brown 


Three account executives have re- 


signed from H. W. Kastor & Sons 
Advertising Company, Chicago, to 
join E. H. Brown Advertising 


Agency, Chicago. 
They are Irving R. Allen, Paul J. 
Johnson and Robert F. Hussey. 


ates 


aN ‘The Detroit News 


THE HOME NEWSPAPER 


New York, 
I. A. KLEIN, Inc. 


Newspapers Boost 


Travel in Canada 

Newspaper advertising drew a 
higher percentage of inquiry busi- 
ness from prospective tourists per 
thousand dollars spent in 1936 than 
did general magazine copy, D. Leo 
Dolan, director of the Canadian 
Travel Bureau, announced. 

The split on expenditures was $85,- 
000 for magazines and $75,000 for 
newspapers, with returns favoring 
the latter by 15 per cent, he said. 


. . 33? 
Lynch Joins “History 
W. Ware Lynch, formerly with 
Arthur Kudner, Inc., New York, has 
been appointed to the advertising de- 
partment of Natural History Maga- 
zine. 
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Chicago, 
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TIME TELLS IN SALES 


Ohio Coca-Cola Bottling Co. is making 
the first test in Columbus for the Audi- 


chron, automatic sound machine. Con- 

sumers dialing Main 1191 for the correct 

time hear the answer, "Coca-Cola makes 

the next job easier," followed by the 
time. 


Correct Time 


Sales Message 
Coca-Cola Hit 


Columbus, O., April 14.—The cor- 
rect time plus a sales message auto- 
matically delivered over the _ tele- 
phone by means of an “electric brain” 
has been extended to this area today 
by the Coca-Cola Bottling Co. 

The Audichron used for this serv- 
ice has also been leased by Coca-Cola 
in Atlanta, where the machine is 
manufactured, and in Wilmington, 
Del. Another installation is unde) 
way in Youngstown, O. 

Additional promotion is procured 
in Columbus by having the machine 
on display in a local business house 
and operated by remote control from 
the telephone company. H. W. East- 
erlin, Ohio Coca-Cola manager, indi- 
cated that because of its automatic 
operation and service feature there 
was every possibility that the com- 
pany would eventually extend use of 
the machine to cover all territories. 

The device can handle 21 calls in 
12 seconds, with a different advertis- 
ing message given every hour. In 
Atlanta it has averaged 25,000 to 30,- 
000 calls daily, he said. 


Gives Diamond Watches 
to Woodbury “Mooners” 


A new contest tying in with the 


NBC radio program, “Follow. the 
Moon,” was launched April 12 


by John H. Woodbury, Inc., through 
Lennen & Mitchell, Inc., New York. 

The event will continue for 10 
weeks. Dealers get generous oppor- 
tunity with $50,000 to be distributed 
to them and a like amount to lis- 
teners. Each week 100 Longines dia- 
mond wrist watches will be given 
away, half this number going to deal- 


ers. Listeners will complete the 
sentence: “I like Woodbury’s soap 


best for my skin because . ’ Each 
entry must be accompanied by wrap- 
pers from three bars of Woodbury’s 
facial soap. 


Poppenberg Changes 


Arthur Poppenberg, formerly of 
Reynolds Metal Co., New York, has 
joined the New York office of Liver- 
more & Knight Co., Providence 
agency. 


ae 


5000 watts day 
CBS 1900 watts nite 
Reps: 890 kc. 

E. KATZ SPECIAL ADVERTISING AGENCY 
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- 1914 and NOW 
: in Texas’ Major Markets 


” N 1914 now, Dallas and its only morning newspaper _ factor to be reckoned with in the Dallas territory but oil is making 
the set the pace for all Texas in commercial and agricultural history! 
D development. Te. Ke ie 
3 The picture differs today only in the heightened intensity Better to serve this growing sector which, with one-ninth 
Pi of this leadership and in the versatility of its service. the State's area, now supports one-fourth its population . . . 
iis To a countryside formerly dependent on agriculture has i = of The — —— wre in hts 
dia- a: 4 ; : their afternoon paper, The Journal . . . and in 1922, a radio 
ven come oil, in a flow of wealth which has reduced King Cotton to jenny WEAA, now stepped up to 50,000 watts (since 1930) 
hewn ® second an ; ; and by all counts the most listened-to broadcasting station in 
co The world's greatest oil fields, in East Texas, pay tribute 4h. Southwest. 
ry's to Dallas enterprise in millions for royalty to her citizens : : : he N 
. . « for oil field equipment to her specialty supply con- = 4 cieumiion, - oe oe hig ioe Pee ate 
; ; ; considered the "state paper,"' in its less concentrated 
, cerns .. . for quality merchandise which affluent people coverage of earlier years, did it ever approach the num- 
has would naturally buy from the. enterprising stores and bers of subscribers and its potent market coverage of 
ence shops of a metropolis. Agriculture is still an economic today! 


You Need the Assistance, in Your Texas Marketing Plans, of ‘‘Texas’ Leading Advertising Family”’ 


Business Insti- 
e >> 
tution 


‘view. The Dallas Morning News J" 
The Dallas (Evening) Journal 


JOHN B. WOODWARD, Inc. 
Representatives 


Associates: The Semi-Weekly Farm News, The Texas Almanac and State Industrial Guide, Radio Station WFAA (50,000 Watts) 
The GREATER TEXAS and PAN-AMERICAN EXPOSITION in DALLAS, June 12 to October 31, 1937 
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ADVERTISING AGE 


April 19, 1937 


POPULATION IS 
BLANKETED 1367 
BY NEWSPAPERS 


1) 


of complete audit reports, publishers’ 
statements to the A. B. C. were uti- 
lized. Publishers’ statements of non 
A. B. C. papers were necessarily 
used. The “total net paid including 
bulk” figure was used for A. B. C.| 
papers. 

Population estimates were pro- 
vided by the Bureau of the Census, | 
United States Department of Com- 
merce, for each of the 22 years cov- 
ered in the study. These population 
figures may be converted into fami- 
lies by dividing by 4.1, the average 
number of persons per family. 


(Continued from Page 


Cities in Survey 


The 50 cities selected for the 
study are situated in every section | 
of the country and represent every | 
type of municipality developed 
the United States, from the teeming 
industrial center to the modest com- 
munity catering to the needs of sur- 
rounding farm country. These cities 
are as follows: 


Akron, O., Altoona, Pa., Atlanta, |South Bend, St. Louis, Tampa, Fla., | 
Ga., Birmingham, Ala., Boston, Mass.,| Worcester, Mass., Youngstown, O. 


Bridgeport, 
Chicago, Cincinnati, 
Dallas, Tex., Dayton, O., Denver, 
Des Moines, Detroit, Erie, Pa., Ev- 
ansville, Ind., Fall River, Mass., 
Flint, Mich., Fort Wayne, Ind. 

Gary, Ind., Grand Rapids, Mich., 
Greenville, S. C., Houston, Tex. 

Los Angeles, Louisville, lynn, 
Mass., Manchester, N. H., Minne- 
apolis, Newark, New Bedford, Mass.., 
New Haven, Conn., New Orleans, 
New York City, Norfolk, Va. 


Conn., Camden, N. J., 


Cleveland. 


«x 


in | 


| 


} 
| 
| 


|caused 


PUBLIC INTEREST 


CONVENIENCE 


CONSISTENT GROWTH OF MORNING NEWSPAPER CIRCULATIONS 
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Circulation ------— Population 


Chart showing how morni 


ng newspapers in 50 cities have m 


ade steady progress in relation to population. 


Ariz., Pittsburgh, Reading, Pa., Rich- 
mond, Va., San Antonio, Tex., San 
Diego, Calif., San Francisco, Seattle, 


year, the index then ran _ steadily 
upward year after year until the 
peak, as recited, was reached in 1928. 
The figures then registered a con- 
sistent decline until 1934, when the 
tide turned. 

The composite newspaper picture 
given by the index undergoes vio- 
lent changes when a single type of 
newspaper is considered. Sunday 
newspaper circulations during the|newspapers are shown to _ have 
past 22 years. The world war| reached their first peak in 1927, when 

definite bulge in demand |the ratio of circulation to popula- 
for daily news in 1916. As the/tion hit 64.84. Though numerical in- 
United States began to divert its |creases were reported for the three 
man power to Europe, the ratio of |succeeding years, the index declined 
circulation to population declined |steadily until 1933. This year saw 


Significance of I.dex 


The index, shown in the accom- 
panying table, reflects all of the 
events which exercised an effect on 


jand did not fully recover until 1921.|the low point in newspaper circula- 
Peoria, Ill, Philadelphia, Phoenix, Despite the mild depression of that 


‘tions in the Sunday field. The 


ratio of 67.52 per cent represents a 
complete recovery from the depres- 


sion, not only setting a new high 
for Sunday newspapers in the 22 


years under scrutiny but undoubt- 
edly for all time as well. 


Morning Circulation Stable 


Circulations of morning newspa- 
pers appear to be much less sus- 
ceptible to change than those of any 
other type. The index shows that 
if their gains during prosperous 
years were less sensational than 
those of their contemporaries, their 
losses in time of stress were also 
less marked. This unique resistance 


1936 | 


to adverse influences was demon- 
(Continued on Page 28) 


‘Musical Clock 


7th Birthday 
Feted by Field 


Chicago, April 15.—The 7th anni- 
versary of the Marshall Field & Co. 
two-hour week- 
day program 
over Station 
WBBM, “The 
Musical Clock,” 
was celebrated 
tonight with a 
special concert 
| by the 165 mem- 
bers of the Mar- 
shall Field Chor- 
al Society. 

The program, 
featuring Hol- 


loween Martin, Holloween Martin 
claims  unique- 
ness on several points including 


length of consistent presentation. 

A pioneer in radio promotion for 
department stores, the program has 
been conducted without a break over 
the seven year period by Miss Martin 
12 hours a week. The only voice 
on the program which opens at 7 
a.m.) Miss Martin has announced ap- 
proximately 65,000 musical numbers 
during this period. Her other “prop” 
on the program is a faithful alarm 
clock. 


Bixby Heads Midwest 


The Midwest Advertising Man- 
agers Association, meeting in Kan- 
sas City, Mo., elected Joel H. Bixby, 
Muskogee, Okla., president; Joe 
Seacrest, Lincoln, Neb., vice-presi- 
dent; and Homer Belew, Fort Worth, 
Tex., secretary. 


Offers Medical Photos 


The Medical Picture Bureau has 
been formed at 50 E. 42nd st., New 
York, to supply agencies and pub- 
lications with medical pictures and 
photographs of actual operations. 
Dr. James Stotter plastic surgeon, is 
executive editor. 


in WLW programs, and the 


afforded through a clear sig- 


nal projected by high power 
make WLW service a daily 


NECESSITY 


listeners and... 


to millions of radio 


WLW —THE NATION’S STATION 
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s selling 
COsT 


that counts! 


It 


It's not alone how much you sell; how much 
you spend for the volume you get is at least 
as important. 


Advertisers in the stupendous market 
Chicago offers have learned that “Vitamin 
V” trims sales costs in a way that boosts 
profits. This energy-factor in the buy- 
minded circulation of the Herald and 
Examiner produces results beyond normal 
expectancy and produces them swiftly! It 
functions with economy as well as dispatch, 
as Mr. Philip Hilton, president of The Hilton 
Company, testifies in a recent letter. 


His Loop men’s clothing store, he wrote, 
has done a record business. The Herald 
and Examiner, his exclusive 1936 medium 
in Chicago, brought Hilton its biggest 
volume in years—at the lowest cost .. less 
than 3% of sales! 


That's pretty good for a specialty store, 
we're told. The Herald and Examiner can 
help you gain an equally gratifying result 
in this opulent market! 


ERALD AND EXAMINER | 
Rich ie VUtlanin 

NATIONAL ADVERTISING REPRESENTATIVES ~ 
_ PAUL BLOCK AND ASSOCIATES — 


~NEW YORK - DETROIT - PHILADELPHIA — 
.* @RCAGO.. <° BOSTON =:  GINCINNATE< 


‘LOS ANGELES > SAN FRANCISCO’ 
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DY MEW Penny mae Maroh 16.--—-ONE OF HUNDREDS OF BODIES BROUGH? 
F SCHOOL.-—- Relief workers Dring out body ofsboy from Lae 
on Consolidated school where 200-500 his classmates died with | 
in unexplained explosion. COPYRIGHT BY DAILY OKLAHOMAN, OKLAHOMA 


(CJK 100@p) 1937 
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7 DS MEW LONDOR, @exas.March 16.—fERROR SHRICKEN MOTHERS GATHER 
WHERE THEIR CHILDEEN DIED.— Hands to faces mothers swarm about 
ew Londen Gonsolidated Schoo] fearful their children among 200-500 
Killed in blast.({GJK 922p FD) 1937. COPYRIGHT BY DAILY OKLASOMAN 
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Oe, 9 9 MEY LOWDOM, Sems,llarch 10.--PORTABLE DEERICK HELPS SEARCH 


~~ Hundreds of bodies still in the debris of the New 


London ae auanubbaston school after explosion wrecked $1,000,000 
institution as portable derrick put to work. (OJK 1055p FD)1937 be = 
| OOPYRIGHE BY DAILY OKLAHOMAN, OKLABOMA CITY. 
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6 DH NEW LONDON, fexas,March 18.—EVIDENCE OF FURY OF BLAS" 
KILLED HUNDRED SCHOOL CHILDREN.— View of wall of $1,000,0% 
London Consolidated schoolhouse where terrific blast killeé 
hundreds of pupils and their teachers. COPYRIGHT BY DAILY ° 
OKLAHOMA CITY. (CJK 910 pm) 1937 
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1 The TRIPLE PLAY 


seen round the world 


" A sports assignment that tumed into the picture scoop of termined auto dash to the nearest Wirephoto transmitt- 
ing plant in Dallas with fifteen plates laden with drama. 


the year for a Southwestern newspaperman. . . that is 
the triple play story behind "COPYRIGHT BY THE No planes were available, so cameraman Kaho forced his 


DAILY OKLAHOMAN, OKLAHOMA CITY” on the first ST °V°F the 120 miles to Dallas in less than two hours... 
AP Wirephoto pictures of the New London tragedy. and pictures of the catastrophe that wiped out more than 


450 children and teachers belonged to the world. 
A flash to the Oklahoman city desk from the AP ...a 


The significance? A newspaper covering the pre-season 
quick study of maps and a hurried call to Charles Sauls- activity of its ball club for its own readers took advan- 


berry and C. J. Kaho on a baseball training camp story al tage of its opportunity to serve the world with a shocking 
Jacksonville, Texas . . . a frenzied dash to New London news break. And it is only through careful preparation 
by those two veterans . . . a comprehensive eyewit- and training to meet any emergency that such news 


ness account on the wire by Saulsberry ... Kaho’sde- paper service is possible. 


si 


OKLAHOMA PUBLISHING CO. THE DAILY OKLAHOMAN 7 
THE FARMER-STOCKMAN RADIO WKY OKLAHOMA CITY TIMES ; ; 
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aaa 
beepers 
-_—*" 
- ee 
-- 25,000,000 ain 
* 
of 
oot 
y 4 p » % - r r . “mn 
(Continued from Page 24) or ws | New York, April 15.—Tydol “Gas- 
strated in 1932, when morning news- ort oil” was put on sale today by Tide 
a y = : 

papers showed an actual gain in aa . Water Associated Oil Company, 

ae. = P P ° . 
coverage. Though they were forced -~ 20,000,000 i oe simultaneous with the beginning ot 

to yield ground in 1983 and 1934, a its 19237 advertising campaign. 
the recession was not violent. For some time Tydol advertising 
Circulations of evening papers _—_— / has stressed that oil is an ingredient 
seem to be highly sensitive to the > wal py of the gasoline, owing to the presence 
powerful, albeit invisible forces at | 15,000, 000 of light cylinder oil for the valves 
work on the intricate mechanism of and cylinder walls, but with the 
modern business. While both morn- 4 change of the name from gasoline to 
ing and Sunday papers were show- ~ “gasoiline’ the company takes an- 
ing numerical gains over the pre- 4 other step forward in merchandising 

ceding year in 1929, evening papers — 4 the product. 

sustained a slight aggregate numer-| }-19,000,000 The Eastern division of the com- 
ical loss which, converted into ratio pany has scheduled 207 newspapers, 
to an increasing population, showed together with 69 programs weekly on 
a decisive decline which might have 19 stations, and outdoor posters. 
been construed as a danger signal Local news and sports commentators 
if the proper records had been avail- or are favored on 15-minute programs. 
able. ro . Veedol, the companion motor oil. 
As indicated above, the ratio of cir- Circulation ------- Population will be promoted in national maga- 
culation to population for all news- zines, inasmuch as its distribution 
(Continued on Page 32) Sunday newspaper circulations have reached an all-time peak in relation to populations. covers the entire country. The list 
—_ nm en ————————— — includes Collier’s, Country Gentle- 
man, Fortune, Life, The Saturday 
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OF CIRCULATION 


- BALTIMORE NEWS-POST 


Pe Publisher's Statement to A.B.C. for 6 months ending March 31, 1937 


HOME DELIVERY.........-+.+ 114,499 


CITY ZONE ..... 
TRADING AREA . 


CIRCULATION ... 


REACHING | 
MORE THAN 


A 


BALTIMORE 
FAMILIES 


= See e?* we nee 
Wy 


a 
J 


EVEN 


fo visite 


INGS ONLY 


ee 175,206. 


eee 190,129 


-.- 206,804 


Then. 12 No Substitehe for Cueubalion 
BALTIMORE 


and Sunday American 


Average net paid circulation of the Sunday American for six months 
ending March 31, 1937—232,305; the largest in all the South 


National Representatives: Hearst International Advertising Service, Rodney E. Boone, General Manager 


Women Flock to 


Packard During 
‘37 Ladies’ Week 


Detroit, April 15.—Heavy response 
to an expanded campaign addressed 
exclusively “To the Ladies” was re- 
ported today by the Packard Motor 
Car Co. as its 1937 ‘Ladies’ Week’”’ 
promotion approached its conclusion. 
The campaign winds up Monday. 

Promotional effort for the affair 
was built on an expanded scale, and 
developed from a_ selected mailing 
list of about 500,000 names of repre- 
sentative women in communities 
having Packard showrooms. From 
this point newspaper advertising in 
about 700 cities excited direct re- 
sponse.. National attention was given 
to the event in copy appearing in 
four women’s magazines— Good 
Housekeeping, Harper's Bazaar, 
Junior League Magazine and Vogue. 


Posters at dealer and distributor 
points also backed up the _ drive, 
Which had its inception on a much 


smaller scale a year ago. The point 
of the promotion was to bring women 
into the Packard showrooms and en- 
courage them to go for drives in new 
Packards, during which salesmen ex- 
plained the features of the cars of 
special interest to women. The De- 
troit office of Young & Rubicam, Inc., 


is in charge. 
R. 1. Picks L.&.S 
The State of Rhode Island has ap- 
pointed Lampher & Schonfarber, Inc., 


Providence, to handle its recreational 
advertising campaign for 1937. 


Evening Post and Time. 

The magazine copy will employ a 
change of pace from the popular pic 
torial technique, by relying entirely 
on type, with no illustrative material. 
It was felt that with the growing 
use of photographs both in editorial] 
and advertising columns, greater at- 
tention value could be obtained for 
the copy by avoiding any semblance 
of competition, according to F. B. 
Henderson, advertising manager. 

As part of its 1937 campaign. the 
company has established the Tydol 
Touring Bureau, with offices at 17 
Battery Place, New York, and 230 
North Michigan ave., Chicago, to 
begin functioning May 1, as an in. 
formation service center regarding 
travel. 

Advertising schedules will be stag 
gered to comply with the volume ot 
gasoline consumed, Mr. Henderson 
explained, so that most advertising 
bulks in the summer months when 
sales are greatest. 

Motor touring in the East during 


1937 will probably be 25 per cent 
greater than in the previous year, 


EK. L. Shea, executive vice-president, 
estimated, adding that preparations 
for the 1939 World’s Fair and Ameri- 
can Legion convention in New York 


have already brought an influx of 
visitors. 
Lennen & Mitchell, Inc., is in 


charge, with Ray Vir Den as account 
executive. 


Dry-Dee Appoints 
Dry-Dee Co., New York, maker of 
a patented combination pantie and 
diaper holder, has appointed Cowan 
& Van Leer, Inc., New York, to han- 
dle its advertising. 


You 


Why? 


sales. 


National 
Representatives, 
Edward Petry @ Co., 


NASHVILLE, TENN. 
Owned and operated by The National 


for results. 


the fairway 


The perfect form of WSM showmanship and the free 
swing of 50,000 Watt clear channel coverage. 


a) W'S 


When you tee off with a WSM 
Campaign, you don’t spend a 
lot of time in the rough looking 


follow it through straight down 


to the green of growing 


Try it! 


Life & Accident Insurance Co., Ine. 


Lint, Sneha itaal 
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ADVERTISING AGE 


VOLUME OF 
WHOLESALE TRADE 


The following figures are from the latest bulletins of 
the Department of Commerce. They represent annual 
totals for cities of 100,000 population or more. 


Volume Wholesale 


Trade— 
New York City. . $9,617,910,000 
Chieagwe ....:+> 3,269,729,000 
ee SS eee ee 1,333,016,000 
Philadelphia .... 1,325,154,000 
San Francisco... 1,149,864,000 
eee 950,734,000 
Los Angeles ... 939,461,000 
Pe Ea «4 442s 882,323,000 
Pittsburgh ..... 692,155,000 
Cleveland ...... 681,242,000 
Kansas City . . 649,885,000 
Minneapolis .... 626,099,000 
Cincinnati ..... 477,139,000 
Baltimore ...... 424,478,000 
New Orleans ... 414,188,000 
ST CREE 409,668,000 
Memphis ...... 382,921,000 
Omeeee «6 vce ws 355,319,000 
SS Sarees 350,096,000 
Milwaukee ..... 344,732,000 
Houston ....... 331,180,000 
ee ee 329,668,000 
I 55 on anit 328,474,000 
Indianapolis .... 306,302,000 
Newark ....... 269,815,000 
Portland, Ore... 266,779,000 
SE PTCEe 261,593,000 
Washington .... 242,729,000 
Richmond ..... 181,430,000 
a” re 162,486,000 
Oklahoma City. . 158,857,000 


in AMERICA |= 


in 


WHOLESALE | =_ 


ANSAS CITY, MO., ranks 
eleventh among all Ameri- 
can cities in volume and value 
of wholesale business. As com- 
pared with cities of its own size— 
up to 600,000 population—Kansas 
City ranks first in wholesale trade. 


Kansas City leads Baltimore by 
92°, Milwaukee by 88%, New Or- 
leans by 56%, Buffalo by 85% and 
Cincinnati by 36%. Kansas City 
does more wholesale business than 
Indianapolis and Atlanta combined. 
More than Memphis, Louisville and 
Des Moines combined. Kansas City 
does 2314 million dollars more 


Louisville ...... 155,140,000 
Providence 142,503,000 

138,833,000 

134,381,000 
Fort Worth .... 122,233,000 
Nashville ...... 121,544,000 
Birmingham ... 118,223,000 
Columbus ..... 117,299,000 
Oakland ....... 112,738,000 
Des Moines 107,419,000 
Syracuse ...... 103,770,000 

101,765,000 
Salt Lake City. . 99,536,000 
Wilmington .... 96,497,000 


wholesale business annually than 
Minneapolis and 240 millions more 


than Dallas. 


Kansas City is a giant market. 


It has a rich jobbing area. Kansas 
City is the clearing house of the 
Southwest. More than 649 million 
dollars in wholesale trade annually 
tells a fact story of immense sales 
to a great consuming public. No 
theory about those figures. 
denote actual transactions. 


They 


To manufacturers the Kansas City 


market is made even more attractive 


Volume Wholesale 


Trade— 
Norfolk ....... $ 88,279,000 
San Antonio ... 86,773,000 
0 ee 85,809,000 
New Haven 85,595,000 
DE Skee es 85,373,000 
Hartford ...... 81,074,000 
Jersey City .... 78,494,000 
ee 77,713,000 
Wichita ....... 73,093,000 
ee 69,169,000 
CO a ee 69,056,000 
Spokane ...... 67,435,000 
Chattanooga ... 67,383,000 
0 oe 64,364,000 
Springfield 63,627,000 
| re 63,575,000 
Grand Rapids .. . 61,446,000 
Worcester ..... 58,278,000 
0 ee 58,092,000 
Knoxville ...... 51,904,000 
Cambridge ..... 49,561,000 
WOM Av ais 49,544,000 
Scranton ...... 47,771,000 
Youngstown .... 46,592,000 
San Diego ..... 42,627,000 
Evansville ..... 41,886,000 
Pe Ree: 6s ccs 41,461,000 
ROM desi wees 39,902,000 
Kansas City, Kan. 38,999,000 
Bridgeport ..... 37,339,000 
ee 33,522,000 
Paterson ...... 32,386,000 
Fall River ...... 30,913,000 
Reading ....... 30,883,000 
Fort Wayne . 29,956,000 
IG os iva’ ea xs 28,944,000 
South Bend . 28,550,000 
Long Beach 25,840,000 
FORMOME .i5.5.. 25,016,000 
Elizabeth ...... 22,402,000 
New Bedford 20,891,000 
EP eee 20,547,000 
ee 19,527,000 
Somerville ..... 14,739,000 
ee ee 11,898,000 
BY os aes sees 11,386,000 
| Ee cee ee ee 9,725,000 


by the circulation coverage of The 
Kansas City Star. In Greater Kan- 
sas City there are more Star sub- 
scribers than there are families, 
while in hundreds of urban com- 
munities outside of Kansas City, 
The Star has almost as thorough a 
coverage as it has in Kansas City. 
The total circulation (morning and 
evening) exceeds 630,000 copies 
daily. 


The Kansas City Star’s advertis- 
ing rate per thousand circulation is 
lowest of all American dailies. 


THE KANSAS CITY STAR. 


Morning—313,733 


Evening—317,037 


Sunday—327,623 
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m = SELLING IDEALS 
TO SPORTCASTERS 


i . (Continued from Page 20) 


Evoy sought to destroy the impres- 
sion previously held by many that 
the leagues were against baseball 
broadcasts, citing that this season 
will find more broadcasts on the air 
than ever before. 

In addition to the General Mills, | 
Socony and Goodrich line-up, other | 
stations throughout the country are | 
completing broadcast plans and ne- | 
gotiating for sponsors. 

Broadcast Pre-Season Games 


Pre-season broadcasts to key up 
audience attention have been car- 
ried on for the third successive 


year by WJSV, Washington, D. C., 
which will present telegraphed play 
by play reports of all the Washing- 
ton Senators’ out of town games. 
This station has had its announcer 
in the training camp at Orlando, 
Fla., making daily broadcasts 
through the home station on camp 
activities. The sponsors here will 
be General Mills and the Washington 
Post. 

Along with the General Mills-So- 
cony sponsorship of the Detroit Ti- 
gers’ games over WWJ, Detrolt, will 
be broadcasts by WXYZ, covering 
all games for the White Star Refin- 
ing Co., a division of Socony and 
distributors of Mobilgas. 

WJIBK, Detroit, will restrict itself 
to play by play reports on the Ti- 
gers’ out of town games. The spon- 
sor is as yet unsigned. 

All local games will be broadcast 
by KGDE, Fergus Falls, Minn., with 
sponsors expected but not yet 
signed. The local club has not pre- 
viously made a charge but may do 
s0 this season. 


Local, National Sponsorship 


A tieup between national and lo- 
cal sponsorship will feature broad- 
casts of all home and road games 
of the Tyler, Tex., team by KGKB. 
last year’s season was under the 
sponsorship of Coca Cola exclus- 
ively. These are night games, with 
no charge made by the ball club for 
broadcast privileges. Night  base- 
ball, this station, has helped 
sponsorship in the fact that more 
business men are able to listen in. 

Similar reaction is reported by 
KPDN. Pampa, Tex., which will 
carry an undetermined number of 
sponsored games this year. 

Additional programs designed to 
promote game attendance are sched- 
uled by KYA, San Francisco. On 
game days there will be 2 or 3 skits 
aired calling attention to the con- 
tests, but not referring to broad- 
casts. 

This station, with General Mills 
sponsorship, plans both day and 
night baseball broadcasts. Payment 
is made to the club by the station 
and charged to the sponsor. 

Negotiations have been completed 
by KFAC on a three-year exclusive 
contract under General Mills’ spon- 
sorship broadcast of all games 
played by the Pacific Coast Baseball 
League, both in and out of Los An- 
geles. This station reports. that 
night baseball has had little if any 
effect upon sponsorship. 


Semi-Pro on KANS 


KANS, Wichita, Kans., will broad- 
the national semi-pro tourna- 
ment games during July and August. 
The sponsor, as yet unsigned, will 
make payment to the tournament or- 
ganization. 


says 


for 


cast 


Warner at Helm 


For “Main Sheet” 


The Detroit Yacht Club has named 
Cliff Warner, Detroit advertising 
man, as publisher of its official-maga- 
zine, The Main Sheet. 

The magazine will be a unit of the 
newly organized Detroit Club Group 
which includes The Detroit Golfer 
and The Boat Club News. 


DAVIS OUTLINES ite enees feed ine 


Reisinger, formerly assistant 
advertising manager, has been 
placed in charge of planning, bud- 
geting, expense control, production 
and general operation of the adver- 
tising department of Frederick 
Loeser & Co., Brooklyn, N. Y., de 
partment store, with title of execu- 
tive advertising manager. 


Century for Boston 


Publishing House 


Little, Brown & Co., Boston, Mass., 
are celebrating their 100th annivers- 
ary. 

In commemoration they will issue 
book entitled One Hundred Years of 
Publishing. 


George A. Hormel Co., Ottumwa, la., 
gives major emphasis to its leader, vege- 
table-beef soup in this new display which 
in with current magazine copy, 
scheduled by Batten, Barton, Durstine & 
Osborn, Inc., New York, the agency han- 


ties, 


LEADER EMPHASIS 


dling the account. 


Sell 500,000 
Univex Cine 8 
in Four Months 


New York, April 15.—A total of 
500,000 movie cameras have been 
sold, it was estimated today by Uni- 
versal Camera Corporation, maker 
of the Univex Cine 8, which was in- 
troduced four months ago. 

Company officials said this.camera 
is now outselling all other makes 
combined, and that the estimated 
1937 sales volume is a greater num- 


ber than the entire industry’s out- 
| put for the past 20 years. 


| 


Through new exploitation tie-ups 
with Warner Brothers and RKO, 
trailers are being made by these 
firms in the 8mm. size so that they 
can be demonstrated by stores on the 
Univex projector. 

Magazine advertising has been sub- 
stantially increased, with the list in- 
cluding Collier’s, Cosmopolitan, Es. 
quire, Hunting & Fishing, Liberty, 
Life, Outdoor Life, Parents’ Maga. 
zine, Popular Mechanics, Popular Sci. 
ence and Sunset Magazine. The copy 
also appears in This Week and a 
number of business papers covering 
drug, photographic, sporting goods 
and jewelry fields. 

Franklin Bruck Advertising Corpo. 
ration is in charge, with Raymond 
Spector as merchandising counsel. 
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ADVERTISING AGE . 31 


7 April 19, 1937 
= i 
- ee cans within three hours of picking”.| macaroni products in newspapers in| 
a j L nch First FAN-FARE DISPLAY The eight-ounce can is said to coi et San Francisco and vos START 10 TRAIN 
), ' au a Wick Os Yew sess real economy and to eliminate | Angeles, with New York to be added 
ms : 4 hrinkage and loss. Canning oper-|shortly. Advertising of Kitchen 
‘y Big Promotion at ~h conducted in an air con-|Bouquet food flavoring, formerly SALESMEN BEFORE 
‘ for Mushrooms ditioned plant in West Chester, Pa.| promoted seasonally from September | 
; ; to April, has been placed on a year 
> iran ‘ Campaign er Famny around basis with 17 newspapers and o 
n- “ew York, April 13.—Mushrooms - reneey Store Pretucte a bo six general magazines on the sched- 28 BAUMHOGGER 
}8- nrolled in the ranks of nation- increase its advertising expent — ule. All Grocery Store Products ad- s 
'Y, ‘yy advertised products with plans | et pe = 5" x eles ast|vertising, with the exception of —_—— 
we eing laid for a campaign in women’s | according to gs a Lance, afd mushrooms, is being handled by ‘ 
el agazines and newspaper rotograv-| ¢. construction of this new display for ane orange P rescoseag oy ss Gotham Advertising Company, New| New York, April 12.—Careful selec- 4 
” ire sections by Grocery Store Prod- Euth-ol, hair treatment, permits compact = ey Ss 46 Bat i. “« f ° York, with D. D. Sutphen, Jr., execu- | tion, training, and proper compensa- re 
ms ts. Inc., in behalf of Jacob “Hot-| shipment. Einson-Freeman Co., Inc., New presented for the rat ono bog a tive vice-president, in charge. tion were listed as the three principal 
ng vse Grown” brand. Good House- | York, created the display. | Page ~_ a. pit ot game ee | factors in sales personnel policy of 
rds eats Sunset are the maga- ——— == | papers. © . 5 -_ |Certain-Teed Products Corporation by 
e ee roto list in the en The campaign stresses the “garden |to dealers and jobbers. = Hoffmann Moves Studio Waiter a Secseibeaianie. eveabienh. tap 
po- sa ‘y. M. Mathes, Inc., New York,| freshness and flavor” of the mush- For the first time in seven eae, @ Rudolf H. Hoffmann, Photographic |day at the Sales Executives’ Club of 
nd - the agency, and Ben I. Butler, ac-|rooms, which are “scientifically special promotion a7 being ecm 1 Studio, has moved to 509 Fifth ave.. New York, in a symposium on how 
. ount executive. | grown in a hothouse and sealed in!in behalf of Foulds and Golden . Be New York. to pick good men. 


= , —— ———————— = — Others speakers in the session were 
es _ — iia | Lhorndike Deland, placement spe- 
E a ye I: a eas: SOL SN ee Re ee OR list. 1. RK. Boulware, viewpresi- 
. = : : ; & : a eae * ae =e dent and general manager, Carrier 
Air Conditioning Corporation, and 
George R. Lightowler, personnel con- 
sultant. 
In selecting men for sales training, 
the Certain-Teed personnel depart- 
ment has set an age limit of 27, pre- 
fers graduates of small colleges or 
state universities, though promising 
high school graduates too, are ac- 
cepted, and requires that. their 
choices be personable and be of the 
“probable salesmen” type. 


- 


Fonscious 


Juniors Are Prepared 


Currently the company is en- 
gaged in dividing all territories into 
seven classes of excellence, so that 
men can be promoted into better mar- 
kets as they show merit. “It keeps 
an organization on its toes to know 
that a trained corps of juniors is 
ready to move forward,” Mr. Baum- 
hogger remarked. 
In an expression of opinion called 
P : for by Richard C. Borden, symposium 
‘ { leader, and sales manager, Borden 
Advertising uppor Co., the audience favored by 2 to 1 
the selection and training of sales- 
men to the acquisition of men 
‘ ! already experienced. 
right through the Summer Mr. Deland took issue with the 
- audience and Mr. Baumhogger in 
stating that there is plenty of room 
for men over 40 as shown in a sur- 
vey made of United States Steel Cor- 


i £ poration employes where the aver- 
as adver- | summer long. And of those 8 out-of é 

ae es edie sind manors, S . . dresi age age was found to be 40 years. 
ae tisers know that dealer support — towners, 5 are in radio-equipped rest- Leading qualifications sought by com- 
Sa % must be year-round. Ifitisn’t,salescan  dences. ‘Radio Goes Where People — in sales executives are brains, 
. ae De . a Lee a , . achievements and “mesh-ability,” or 
b languish, dealers lose interest, domi- Go!” (I his doesn’t even include a a ic hase ae 

nant position in the market can be the +,500,000 automobile radio sets. ) sociates, he stated. 


Mr. Boulware stated that he looks 


5 A i an step in and the 
lost. Competitors can step ina 1 for evidence of persuasive ability, 


... An advertisersaves 10% on his an- 


cash registers ring for somebody else. nual broadcasting time cost if he runs facility in the technique of selling 

By far the great majority of NBC the 52 weeks. (Over 57% of NBC’s raed Ps —_ in aaating sales- 

-s Ay : c : 2 ied . ‘ en. ne first two qualities can be 

| advertisers knowthis. They keeptheir advertisers do this—they’ re smart! ) checked at an interview, he added. 

eee > minds off their shelves by run- 7 Salesmen should have the habit of 
io eaiers J . ‘ z 

ning astraight 52-week schedule. Peo- estimating a situation, and planning 


an objective, while anticipating ob- 
jections, he declared. 

Mr. Lightowler offered a list of 
eight characteristics of the success- 
ful salesman. They are: 


ple respond to this by the millions— 
and never more strongly than in sum- 
mer. They have the money, and the 
urge to spend it. There’s nothing like 


1. personal-ness, amiability 
an NBC Summer Program to swing 2. observation 
haan duc 3. language 

‘8 them to your dealer. . . to your product. +. ees 
hap + ; , 
vee .. 97% of the great NBC Winter 5. persistence 
aa ies : , 6. executive-ness 
on Listeners are available, any week in . <i 
as the summer. Less than 3% difference. 8. specific ability. 


He contended that successful sales- 
men are superior in these qualities, 
and illustrated each one with slides 
of types with different combinations 
of these characteristics. 


Even then, at some hours, there are 
more listeners than in winter! 


... 92 out of every 100 adults are at 
home in any one summer week all 


RCA presents the **Magic Key of RCA” every Sunday, 2t03 P.M., E.S.T., on the NBC Blue Network Potteries Appoint 
Kimball, Hubbard & Powel, Inc., 
New York, has been appointed to 
. = place advertising for the James River 
ationa roa casting Ol i pany Potteries, Inc., Richmond, Va., maker 
of domestic dinnerware. The china 
company has been newly eo 
; 7 ; 7 under the presidency of J. Palin 
A Radio Corporation of America Service aS eee Se 
director of Taylor, Smith & Taylor 
Co. Morgan Reichner is account ex- 

ecutive. 


WU Promotes Allen 


Bruce R. Allen, for five years gen- 
eral sales manager of the Western 
Union Telegraph Company has been 
named to the newly created office of 
superintendent and executive repre 
sentative of the company at Wash- 
ington, D. C. 
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POPULATION IS | HOW EVENING NEWSPAPER CIRCULATIONS COMPARE WITH POPULATION 
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papers in these 50 markets is 136.10. J 
- 
This “oar, however, is exceeded by | a“ -- 


}- 


newspapers in 13 markets, for rea- 
sons which are generally known. 
The leading newspapers, from this 
viewpoint, are those in Des Moines, 
Ia., with circulation amounting to 
no less than 394.01 per cent of the 


H— 20,000,000 — 
--T” 
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+— 15,000,000 
’ ’ 


population of the city. This figure | 
is explained both by intensive culti- 
vation of the territory and by the 
large area which Des Moines news- 
papers cover. 

Somewhat the same reasons ac- 


-— 10,000,000 


count for the Boston batting average 
of 356.64 per cent; Greenville, S. | 
C., 257.08 per cent; and Atlanta, | 
239.24 per eent. 


5,000,000 


Chicago Agency Moves 


Van Hecker-MacLeod Advertising 


Circulation ------ - Population 


Agency, Chicago, will move on May 
1 to 75 E. Wacker dr. 


Variation in circulations of evening newspapers of 50 cities in relation to populations of those cities. 
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find it helpful in business 


...“AND THEY’RE IN BUSINESS, TOO” 


Readers of Popular Mechanics Magazine are not just home workshop fans 
and followers of outdoor sports. High as are the percentages of readers in 
those classifications, a reader survey shows that 54.3% influence business 
purchases, and 79.2% say they find Popular Mechanics Magazine helpful 
in their work or business. From the magazine they report they receive new 
ideas, new methods, and new suggestions for construction, maintenance 
and repair of equipment. e If this is the help readers get from the mag- 
azine they can get help also from any advertising that offers helpful 
goods or services. e Remember there are well over half a million men 
subscribers and news stand buyers— a truly great market — and you can 


reach them for less than a dollar and a half per page per thousand. 


CHICAGO 
200 East Ontario Street 
Telephone Superior 0468 


NEW YORK 
Empire State Building 
Phone Pennsylvania 6-6775 


DETROIT 
General Motors Building 
Telephone Madison 8711 


COLUMBUS, OHIO 
722 Linwood Avenue 
Telephone Evergreen 4391 


povensy/ fpoouasnes 


Vancouver Group 


Hears Kraft Rules 


Warren E. Kraft, past president, 
Seattle advertising club and vice 
president, Erwin, Wasey & Co. office 
there, told the advertising and sales 
bureau, Vancouver, B. C. Board of 
Trade “Five Ways of Making Adver- 
tising Produce Sales in 1937.” 

“Playing politics, new ideas, rea- 
sonable optimism, improved connec- 
tions, and emotionally appealing 
copy produce sales,” he said. 


McAteer Broadcasts 

A series of weekly five minute 
talks on “Advertising in Business,” 
prepared by the Research Bureau, 
Advertising Federation of America, 
was opened April 12 over WNAC by 
Philip J. McAteer, president, Adver- 
tising Club of Boston. 


Media Go to 
Consumer for 
Market Facts 


Chicago, April 12.—Advertisers and 
agencies want more specific informa. 
tion about markets than ever before, 
and newspapers and magazines are 
going direct to consumers to get ac. 
curate data for them. This was the 
fact given chief emphasis by speak- 
ers at today’s meeting of the Chicago 


| Dotted Line Club, business paper 


representatives’ organization, which 
was addressed by R. R. Harkness, 
Western representative of Woman's 
Home Companion, and W. A. Daniels, 
of the Chicago staff of Scripps-How- 
ard Newspapers. 


Readers Pre-Conditioned 


Mr. Harkness pointed out that 
women’s magazines “pre-condition” 
their readers to receive the adver- 
tiser’s message in much the same 
way as business papers do, and ex- 
plained how reports from 1,500 
“reader editors” and 2,000 “good 
looks reviewers” check the habits and 
ideas of subscribers. Through the 
good looks reviewers manufacturers 
are given an opportunity to test 


~|samples of new products before they 


are put on the market. 
Get No Pay 


Reader editors receive no com- 
pensation for the information they 
supply, but appreciate the oppor- 
tunity to aid in determining editorial 
policies by filling out questionnaires 
on subjects of current interest. Six 
topics are covered each year. 

Mr. Daniels presented the results 
of the current pantry inventory of 
the Cleveland Press by means of a 
record and slide film combination 
which added considerable dramatic 
emphasis. The head of the Parent- 
Teachers’ Association, the local man- 
ager of the Western Union and 
others who handled the details of the 
survey were presented in the slide 
film to add authenticity to the study. 
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Low- 

a a Just what we have been talking about. ‘“‘Dominant size grips attention’ — 
ae ‘Commands respect.’’ Giant space unit gives room for ‘‘dominant head- 
sco lines,’’ ‘‘smashing illustrations’’ and ‘‘strong readable copy.’’ Everything 
or you say about SIZE in your current advertisement fits right in with what 

the ‘ = . ° * : 
Irers The United States News has been saying in advertising since last December 

test ‘ ‘ P baa 

they in our entire campaign devoted to SIZE. 

I 

~ You offer SIZE before a national mass audience. 
ppor- > ° . 

orial We offer SIZE before a national class audience. 
aires 

Six 

sults ’ . . . ‘ee . . . . ° $9 
“ge Your publishing theme is “‘irresistible in editorial appeal 

of a 
sien to your mass audience. 

rent- 

sa The publishing theme of The United States News is irre- 

slide ° . ° ° e ° ° 

er sistible in its appeal to a national class audience of importance 


and power. 


To illustrate: The United States News could take your current full news- 
paper page past all barriers right through to thousands of important 
men who will know what you are talking about because they have felt 

the power of other giant space units placed intimately before them 
\ in a publication they read constantly —THE UNITED STATES NEWS. 


The Umited States News 


ALL IMPORTANT NEWS FOR ALL IMPORTANT PEOPLE 


The only national class publication with such a commanding page size. 
Evenly distributed across the continent to 70,000 important people. 


‘ EXECUTIVE OFFICES 
NEW YORK OFFICE UNITED STATES NEWS BUILDING CHICAGO OFFICE 


247 PARK AVENUE WASHINGTON, D. C. 180 NO. MICHIGAN AVENUE 
? 
@ 
\Y 
P. S. to advertisers: i 
8 70.000 important people can be reached economically 


by advertisers in cycles of 13 full pages—impressively, 


dominatingly. Remember, there is no substitute ....for.... 


cers 
EE 
+ at a 
2 ree 
“dtr Be ee 
saa i 
Piate ‘ 
as Aaa al 
eee 
2 2 See 
Rose 
é sear re 
; oc 
Ai 
ee me 
- ne 
| Re 
} ie. 
ae sly bs 
Rae ce Oe 
- ae ig See 
ae ets 
oi A), 65 mie 
aie ey 2 es 
al aires! 
Pe ee 
\ating 
ho aed 
ee as 
eae 
Sunes 
oa mae 
4 i 
ea ie aaa: & / a 
riers 7 ‘ ae 
bas % Ar alg 
, Y x 
\ \ . 
: \ - ! a ae | : 
| I ' | 
SOS J Fit ww 
- ee roan : 
\ | any» | ve 4 | 
hie Kat 
: ae ana 
a 
! Sie eat : 
ages i ee 
eS lh aS 
Satee a Hy 
. tae og 
Bis th 
0 ree ‘ 
SoM eee art 
. a LiF 
P tua yok 
*)) oa . -- a ] ; JO ee ea Seal 
Rea fi ame a A ee RC PO AT Pe aie ce 1 Nie eee RO a hor wage gS mh Wl ahee pi aoe Pe 2) ee ee) Fen ae. eee ; ee a Seal? aan ise se” ies 2 eB - tty et EB ey baht eke ae = ee Sag Oe a ag Re at ee Ay 4 ¥ ge «pene Y ph RS ee Ea aes 
5 * SS ee e ereae > h! Sih t Jpaint oF ge ip ey aie een ACS we athe ae eke” ae oe: La) SP ook a ne Meera oS) iF itl) pee Bie eh SA, ae Sm tye 24 SLURS Fey ees ah eae ek oo eee hee Motte EON cat ey ee ees ee SMC ee eng ines Nag so © "ee aide, | 4 Slee: Co ae: T. 
ae « ay ee 7: ee airs SS vale De ae at PP et RENE RB ec aig ee eg te Bee ee ARE Mes Rg AN eI aS ay ee ho ea ul eee RRM 37 CLI ee eC A ne eS PR os «Rm eS an teas A Nee DO et, CCAM eee ao SRNR Capes SR) Ps ier vac SR RM coor As” «TUS. ca a Un a Yo 
aay + : ae 2 eee Gis ee Sl he ee ee ete pe ave eS SSA Daa ee Saeel 5 ue Nene o:* sa5 EY Vine 9 eS gS Seam aaa Te) ee pe i ae a Resi a ee Je We Phe oe) bie es ORD Saas E a ae! Sete 2 ee PR re eae alee aE N An's 261 “ 
sy bee: : : mS pe oe Wii it ey ON eee te ed pr aay ee be: he tae : z Gay ai? ‘ Av (per - SJ Nites Sao un aa eS SALE UE hick *y : Sn Ue eke : ent =p xt) Se Fos 
aes rex : : ats Silo ate Sm eatarees eae ee fs tah ER eer #53 ~ Ay s Voie ie ae Ce 2 ieee Bt hy Tey Ue a Sti te Pa eS ns Sd ety Met og ee cea, ae IC pte : oye 
BAe re eh = ty LS RR Aa oe OF or tee Le Bem asp ] ¥ poe Seth + 80% se A earet oe fi May eles eS Aas ihe cs : ti , Je gt 7, Betee Z ee 
o Sah ate aoe ea ways Ere p ; : ca +4, : 5 : Wad Ae ine aie eae oe : * : ‘ Wg tal he 5) or De Pee cs oi ee 
me ~ ps ws * 5 a a ase res 2 Gane S99 ¥ =oe ¥ 3) Q oF < ¥ ED acai tal re deed 3B" dare an 


‘ 


34 


ADVERTISING AGE 


April 19, 1937 


Contest Makes 
Path for New 


Kemp Product 


New York, April 12.—A _ double- 
barrelled contest designed to de- 
termine popularity of various adver- 
tising appeals, as well as to sample 
a new product, made its appearance 
here this week, in copy run by Kemp 
Bros. Packing Company, for its Sun- 
Rayed tomato juice and also tomato 
aspic, a combination of tomato juice 
and gelatin. 

Entrants are asked to tell which 
one of six features of the tomato 
juice appeals to them and why, and 
must send in a label or facsimile. 
Each contestant gets one free can of 
aspic, which is said to be the first 
of its kind on the market. 

The contest is confined to the 
metropolitan area, where for the past 
10 years Kemp tomato juice has been 
a leader ever since its introduction. 
Caldwell-Baker Co., Indianapolis, is 
the agency. 


Nelson Now V.-P. 


Victor Nelson, Louis Glaser adver- 
tising agency, Boston, has. been 
elected a vice-president. 


Features of Kemp's SUN-RAYED 
Tomate Jules listed below appeals 
te you the most...and why! 


Kemp Bros. Packing Co. is using this 

copy in a new contest campaign de- 

signed to determine popularity of vari- 

ous advertising appeals for its tomato 

juice and at the same time introduce its 
new tomato aspic product. 


General Mills to 
Sponsor Kate Smith 


Kate Smith, now on the air with 
the A & P Bandwagon, is scheduled 
to appear late this summer in a new 
program under the sponsorship of 
General Mills, featuring Calumet 
Baking Powder and Swansdown 
Flour. 

Network and time have not yet 
been set. 


Pennsylvania’s — 
Better Service 
Pays Dividend 


Philadelphia, April 13.—New and 
improved services offered during 1936 
were given credit for the increased | 
net profit of the Pennsylvania Rail- 
road by M. W. Clement, president, in 
the annul report to be presented to | 
stockholders today. Net income for. 
1936 was $38,742,091, compared with 
23,962,586 in 1935. 

The running time between New! 
York and Philadelphia was reduced | 
and the fastest train placed on a 1) 
hour, 34 minute schedule. The “Con-| 
gressional,” between New York and 
Washington runs daily on a 3 hour, | 
35 minute schedule, the fastest ever | 
provided between these points. 

A door to door collection and de-| 
livery service for less than carload 
lots was inaugurated in November, 
1936. Supplemental to this is a cash 
on delivery arrangement under which 
the railroad collects and makes re- 
mittance to the shipper. 

Air conditioning was installed in 
more passenger equipment and at the 
end of the year the company was op- 
erating 1,100 air conditioned cars. 


will appear in May.) 


VERY advertising man, and 
every advertiser will find plenty 
of laughs in the articles by Carl 
Crow, who runs an advertising agency 
in China, which appeared in HARPERS 
MAGAZINE: ‘‘Free Samples in China” 
(March) and “Office Morale and 
Chinese Devils” (April). But behind 
the laughs you will find plenty of 
hard business sense. (A third article 


Pictured above is one of the many 
amusing incidents Mr. Crow relates — 
a Campaign of sampling soap to the 
masses, so successful that the news- 
paper carrying the ad had to print 
extra editions . .. while thrifty news- 


IT HAPPENED IN CHINA 


but American advertisers might take the hint 


Over 100,000 of these men and 
women buy HARPERS MAGAZINE 
every month. Your advertisement in 
HARPERS MAGAZINE not only 


reaches them 


boys clipped every coupon and did a 
rushing business in selling the soap. 


In America, too, mass advertising 
reaches the crowd, but it doesn’t 
always sell the goods—or the ideas 
you wish to put across. But when you 
reach the people who influence others, 
the men and women who mould, in- 
stead of follow, public opinion, every 
penny you spend brings results. 


them other hundreds of thousands 
who follow where they lead. 


directly, but through 


CIRCULATION OVER 100,000 C5 


A few extra copics of the March issue of HARPERS MAGAZINE containing 
Carl Crow's first article Free Samples in China are available. We shall be glad 
to mail these FREE on request (while they last) to advertisers and agency 
executives who may have missed the article when it appeared. 


Harpers 


MAGAZINE 


49 EAST 33RD ST., NEW YORK 


CHANCE "FIND" FOR OXYDOL CONTEST 


This infant was just an incident in the Procter & Gamble Co. Ma Perkins radio 
script until listeners’ letters began to pour in. Then she became the center of a 
new $10,000 naming contest, now being staged by the soap company. 


Birth of New 
Baby Contest 
an ‘Accident’ 


Cincinnati, April 14.—How the $10,- 
000 new Oxydol Baby Naming Con- 
test was “accidentally” born was de- 
scribed here today by executives of 
Procter & Gamble Co. 

The finding of a baby girl was put 


into the script of the Ma Perkins pro- | 


gram for Oxydol just as an incidental 
matter, based on the knowledge from 
many years experience of Procter & 
Gamble that babies always pull in 
advertising. 

When the incident of finding 
the baby was broadcast, Procter & 
Gamble surprisingly received many 
requests asking for the name of this 
baby, and it was then decided to in- 
stitute a “New Baby Naming Con- 
test.” 

The contest is now being adver- 
tised in black and white newspaper 
insertions in practically every city of 
25,000 population or over in the coun- 
try, with four-color half-pages in 
comic sections, and the backing over 
NBC of Ma Perkins who, Procter 
& Gamble claim, is their best radio 
salesman. 

Procter & Gamble officials refused 
to divulge the real name of the baby 
used for the photograph in their 
copy. They do state, however, that 
entries on .this new contest to date 
have exceeded all expectations. 


East Liverpool “Review” 


Wins Promotion Award 


The Review, East Liverpool, O., 
was awarded first place in a contest 
sponsored by the Ohio Select List for 
the best general advertising promo- 
tion. The Review’s campaigns in- 
cluded a 52 page shop at home pro- 
motion and a six day shopping cam- 
paign published throughout the year. 
Second prize for the best circulation 
promotion, embracing a contest for 
carriers, was awarded the Cambridge, 
O., Jeffersonian. 

Harvey R. Young, advertising di- 
rector, Columbus Dispatch and Ben- 
nett Chapple, vice-president, Ameri- 
can Rolling Mill Co., Middletown, O., 
were chief speakers at the meeting 
of the Select List which featured 
the cup awards. 


City Light Companies 
May Sell Appliances 


The Massachusetts senate has 
passed a bill which would allow mu- 
nicipal lighting plants to sell elec- 
tric appliances just as private com- 
panies have been doing for years. 

Senator Donald W. Nicholson, 
Wareham, led the unsuccessful op- 
position. 


Sterno to Promote 


Anniversary Contest 
National Advertising of the Sterno 
Corporation, New York, through 
May, June and July will feature a 
prize essay contest celebrating the 
company’s 50th anniversary, accord- 
ing to Lionel Strassburger, president. 
J. Walter Thompson Co., New 
York, is the agency handling the ad- 
vertising. 


“Coverage” Only 


Half the Story 


@ The discriminating ad- 
vertiser is not satisfied with 
coverage alone. He appre- 


ciates that mere circulation 
figures only tell half the 
story. 


@ Naturally with a limited 
appropriation, this discrim- 
inating advertiser wants to 
use a farm magazine that 
will deliver the goods— 
and by that we mean a 
publication that does have 
adequate coverage and is 
read from cover to cover— 
one that has “reader pref- 
erence” plus. 


@ Recently an independ- 
ent research bureau insti- 
tuted a 


ence” survey in Kansas. 


“reader prefer- 


The resnlt was startling: 


@' Nine times as many 
farmers preferred Kansas 
Farmer to another publica- 
tion having approximately 


thé same coverage. 


@ If you are selling in the 
Kansas market with the 
prospect of one of the best 
four wheat crops on record 
in the offing, be guided in 
your selection of a medium 
by that unmistakable guide 


post—reader preference! 


Kansas Farmer 


Topeka, Kan. 
Arthur Capper, Publisher 
115.000 SUBSCRIBERS 
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ADVERTISING AGE 


ST. LOUIS STAR-TIMES 
GAIN OF 12,724 


brings total circulation to 


average per day for the six-month 
period ending March 31, 1937 


*Compared with net paid daily aver- 
age for six months period preceding. 


*<The figure 150,114 is taken from 
Publisher’s sworn statement to the 
Audit Bureau of Circulation. 


National Advertising Representatives—-GEORGE A. McDEVITT COMPANY 
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ADVERTISING AGE 


2 Advertisers 
of Liquor Take 


Friendly Theme 


New York, April 13.—When a fel- 
ler needs a friend, distillers have a 
ready answer, for today two adver- 
tising campaigns are featuring this 
quality of the cup that cheers. 

Hiram Walker’s Private Cellar 
blended whisky is described as 
“The Friendly Blend,’ with a new 
advertising 
character, the 
Hiram Walker 
Host, created 
to carry on the 
friendship idea. 

Schenley’s 
also has come 
on ti with 
‘Friendly 
Schenley Whis- 
kies,”’ as a slo- 
gan, while the 
copy says, 
“You'll find it 
easy to make 
friends with Schenley. Sociable, 
companionable whisky, it will re- 


"Host" 


Walker's 


mind you of a man who is gallant | whisky, which 


at 20, strong at 30, rich at 40 and 


KEYED TO A FRIEND 


sociable ! 


Vou” Sud « ensy wo amke frente 


wrong ot pe Mich ot ge and pe 


i #fs 
Frill Schenley Mabe 


uteri ao etsma rare neers TAS 
— 


With the friendly quality stressed in 

copy, Schenley has adopted the eu- 

phonious slogan “Friendly Schenley 
Whiskies.” 


ripe at 50. The Trend’s to Schen- 


ley.” 
This is the first advertising of 
Schenley’s prepared by Brown & 


Tarcher, recently appointed for part 
of the Schenley line. 

The Hiram Walker copy, from 
Fletcher & Ellis, points out that just 
as there are some _ people with 
whom you get along better than 
others, the same is true about the 
component parts of Private Cellar 
“get along better to- 
gether.” 


Competitive and Scare Copy 


Under Fire 


at Pittsburgh U. 


Pittsburgh, April 15.—‘*Competi- 
tive’ and “scare” advertising are as- 
sailed and “general” advertising is 
criticized as an economic waste by 
faculty members of the University 
of Pittsburgh, Ohio State and other 
universities, it was disclosed this 
week in ADVERTISING AGE’s survey of 
academic attitudes toward advertis- 
ing. 

Advertising is essential for the 
proper introduction of new goods, but 
a great deal of it is an economic 
waste, Dr. Francis E. Tyson, head of 
the economics department at the 


University of Pittsburgh, told 
ADVERTISING AGE. 
The books “100,000,000 Guinea 


Pigs’ and “Your Money’s Worth” 
are recommended as collateral read- 
ing by E. A. Myers, professor of 
economics at the University of 
Pittsburgh. 


Play on Vanity 


Professor Myers recognizes adver- 
tising, he said, as a prime essential 
of business, but believes that much 
copy is deplorable, such as the “fear- 
impelling’” copy employed by mak- 


was then known 


Naturally, 


activities, 


originated 


In December, 1891, 


The Journal's Daily 


Today there are 136 clubs in Georgia’s Affiliated Garden Clubs with 4,210 members. 
other clubs in the state are not affiliated. 
there is now a National Council of Garden Clubs. 


Garden Clubs 


in Athens, Ga. 


a group of Athens women met in the Lumpkin home and formed what 
as the Ladies’ Garden Club. 


Possibly 200 


The movement has spread all over the country until 


The Atlanta Journal was the first newspaper to devote an entire page of its Sunday editions to 
Garden Club news. 


This page has been edited by Miss Mildred Cabaniss sinee January 27, 1929. 


the Atlanta newspaper that was first to have sports pages, 
vure and a radio station would pioneer in the Garden Club movement. 


Average for March was 107.189! 


society sections, rotogra- 


Atlanta and Georgia women have always depended upon The Journal for news of their club 
Perhaps that’s one reason why The Journal's circulation has been steadily climbing. 


Che Atlanta Journal 


ree Journal” Covers Dixie Like the Dew 
_ National Representatives 


_OMARA AND ORMSBEE, INC. 


ers of mouth washes, soaps, cos- 
metics, tooth paste, etc. 

“The practice of trading on the 
natural vanity and cleanliness of 
the average consumer, with copy de- 
signed to ‘scare’ them into buying 
certain products,’ he said, “is a 
glaring defect of advertising. 
“Profit is the dominant motive to- 
day. The greatest amounf of adver- 
tising is done for profit rather than 
for the social betterment of human- 
ity. If controlled to the extent of 
eliminating false statements’. or 
claims, advertising is good.” 


William C. Arthur, professor of 
advertising, encourages his _ stu- 
dents to familiarize themselves with 
books which ridicule advertising, and 
with such service as Consumer’s 
Research, Inc., “so that they will 
have a thorough knowledge of ad- 
vertising from both sides of the 
fence.” 

Poor advertising is just as much 
an economic waste as is poor man- 
agement of a grocery, Grace Zor- 
baugh, assistant dean of women at 
Ohio State University, commented. 
But, she added, sweeping criticism 
or denunciation of advertising is not 
justifiable on that ground. 


“If advertising is to fulfill its mis- 
sion,” she said, “it must be con- 
ducted on a high plane. It must 
not mislead, and it must be infor- 
mative. If one is asked to change 
from one brand of goods to another, 
one should be told just why the 
change should be made.” 


Hit Only Misrepresentation 


While advertising is often criti- 
cized in courses on that subject at 
Ohio State, said Kenneth Dameron, 
professor of marketing, it is only 
when the advertising misrepresents 
the product offered or presents it 
in an offensive manner. Each ad- 
vertisement is a case in itself, he 
emphasized. 

In teaching advertising as it re- 
lates to marketing, Professor Dam- 
eron describes the work of Better 
Business Bureaus and other agen- 
cies that are at work to improve 
advertising. Advertising is  ap- 
proached in an objective, unbiased 
manner, and no uncalled for propa- 
ganda creeps into this discussion, he 
said. 

“Competitive” advertising is as- 
sailed in the course on social prob- 
lems, given by Ernest B. Harper, 
head of the department of sociology 
at Michigan State College. 

Advertising is socially desirable 
when it functions as publicity for 
introduction of worth while com- 
modities, he commented. 

“But,” he added, “it would seem 
to be wasteful when competitive 
brands with no distinct virtues over 
the first introduced enter the field 
and are sold by high-pressure 
methods.” 


Textbook Raps Advertising 


“Social Organization and _  Disor- 
ganization,” a textbook written by 
Professor Harper, Stuart A. Queen, 
and Walter B. Bodenhafer, discusses 
competitive advertising as follows 

“It is estimated that in 1928 the 
total outlay for advertising in the 


United States amounted to more 
than $1,500,000,000. Now advertis- 
ing is not wholly wasteful; some of 


it spreads useful information; but 
by far the largest part of it is de- 
voted to ‘talking points’ involved in 
what Chase calls ‘competitive 


This new West Coast-Manchester Mills 

Hollywood velvet swim suit features use 

of Latex, and the elastic material makes 
the same suit fit for anyone. 


system has given us an excessive 
number of retail stores.” 

Advertising becomes “socially 
wasteful,’ Professor Harper _ told 
ADVERTISING AGE, “through duplica 
tion of standardized products. 

“If a half-dozen soaps will take 
care of all fundamental needs,” he 
declared, ‘additional brands must be 
‘put over’ through advertising, and 


ity. In other words, advertising 
tends to build up sales _ points 
rather than to explain produc! 
merits, and thereby stimulates 


want for merchandise which peopl 
do not need.” 

Advertising is advantageous, hi 
said, when it succeeds for exampl 
in selling a given community the 
idea that brushing teeth is a health 
ful habit, but when advertising 
seeks to show that one toothpaste 
will do the job better than another 
when both are basically sound, it 
then becomes wasteful. 

Advertising is loaded with ex 
traneous, attention-attracting ma 
terial, Professor Harper asserted. 

Hits Auto Copy 

Professor Harper criticized auto: 
mobile advertising which features 
streamlining and other ‘‘non-esse?: 
tials.” He feels that once the con 
sumer has been persuaded to ow? 
a good, standard automobile, that the 
“heavy” advertising of so-called at 
vantages does nothing but run Uw? 
cost to the consumer. 

He believes that the average col: 
sumer can make a better selection 
of merchandise through Consumer# 
Research, Inc., than through adver 
tising, because the former “sticks t0 
the facts and is not loaded with it 
relevancies.” 

While admitting the necessity of 
advertising, John M. DeHaan, head 
of the psychology department 2 
Michigan State, believes that 4 
great deal of advertising overstep’ 


wrangling.’ This same competitive 


(Continued on Page 38) 
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Chicago Journal 
of Commerce 


Is read daily by business-owners, executives, 

and department heads—the men who specify 

products and okey orders— the men 
substantial money group 


in the 


this runs up the cost of the commod: 
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GIBSON URGES = 2 
MORE CARE IN, — 
wancer stuns “How long has this 


Chicago, April 13.—Careless mar- 
ket research is more serious than 
careless advertising, cautioned R. L. 
Gibson, manager, Industrial Divi- 
sion, Publicity Department, General 
Electric Co., Schenectady, before the 
Engineering Advertisers Association 
last night. Mr. Gibson gave a visual 
presentation on “How to Use Market 
Research.” 

Market research, Mr. Gibson ad- 
vised, can be of specific benefit to 
the research and development engi- 
neer, to the design engineer in em- 
phasizing features desired in a 
product; to the sales manager in se- 
lection of the most fertile markets; 
to the advertising manager in di- 


recting the effort accurately; and to TO RECEIVE 


the salesman in eliminating poor 
prospects, thus reducing sales costs. A COPY OF 
Develop Specific Type THIS BOOK 

In analyzing a market research re- 
port, special attention should be WRITE US TODAY 


given to the objective in reference 


to the data obtained. As an ex- 
ample, the potential market for a 
new product may appear attractive 
: until it is discovered that the time 
Bape required to approach the potential ADVERTISING MANAGERS 
: use 
may be too long to afford profitable 
mokes operation over a reasonable period SALES MANAGERS 
= at the start. For this reason it is 
pa advisable to give greater attention AGENCY EXECUTIVES 
cessive to immediately available business. 
tall A market research should be sure ° . ° . 
OS to develop the specific type of a ll a h Db k 
J told product the market desires and will TL nN int LS 00 WAYS 0 
luplica buy within a price range. The lat- e ¢ *s ° 
Be ter is of vital importance because a k a Db a 
i take market might have need or a desire Ma Ing a VErllSINg JO J an 
is, : ra for a product, but fail to buy it once ° ° 
nust be it was offered due to an unaccept- ll 14 F b fi l 
ig, and able price. The study also should Ay 4 ln 0 A) More SUCCESS Uu * 
seen determine the volume of business 
silico that might be expected with par- i — - 
de ticular reference to channels of dis- These A.D. of A. services : and what they ac 
eS . tribution. complish in giving advertising coverage and in 
ates ° 
peopl Trained Men Essential actually selling your product to dealers—are often 
It is essential, Mr. Gibson urged, amazing to up-to-date experienced executives. 
Us, he that research be conducted by some- | 
‘xampl' one who has been trained for the | You ought to know them thoroughly—and this 
ity the work and has the required time in | ; } i i 
health: which to do it thoroughly. Market | book will bring you right up-to-the-minute. On 
ertising research, he pointed out, is the op- i i 4 
ithpaste posite of advertising inasmuch as it eae ips advance ee) the heads of two of Amer 
a is seeking information, whereas ad- ica’s largest agencies said: ‘‘Every key executive 
yund, it vertising is the process of distribut- i is.” 
oe it tebe” Gas ae Tee and merchandise man here should read this. 
i characteristic, it is possible to do Several heads of great food and drug houses 
ig = ma an effective market research job : : : id: **Tf i 
erted. with a much smaller appropriation enthusiastically said the same. One said: If it 
than required for advertising, as it cost $10 a copy, I’d still want 5 copies!’ One of 
can be done through sampling. I i i 
iW TEL her wade, scaax as ie our representatives will be glad to present you 
see — cemenine et or with a copy if you’re an advertising or sales 
sae units may be projected to reflect P : : 
the con the entices seackak of ‘ executive and will write us on your letterhead. 
to own iis aoe ee a satisfac | 
pe 7 Fensholt Speaks | This book shows how you can merchandise (or your display 
run up . HOF ; use these services in your regu- material) with 1,000 dealers in 
. Fensholt, president, The oe . . ° 
Fensholt Co., Chicago agency, also | lar advertising and selling pro- any section or with 100,000 
i on miceenengie the group with an ittus- | gram—or for special promo- dealers from coast to coast! The 
nsumers ae —_ sauideoa ee | tions. They may solve a tough cost per call is surprisingly low. 
aap ge oc hig Fensholt seats | problem right gp eer ssca We can put your advertising 
with A cunt ont per oom ot instant national distribution message, your samples—or 
oo oes . in preparing for a drive or dea stiliei medial ‘oht i 
: e selling and for that reason he ‘ , ’ action-getting coupons right in 
og “i be armed with useful selling —in bolstering a weak territory. the homes of your selected pros- 
. ’ Intorm;: j ; « , . 2 
ment a i oa a well organized We'll call on dealers for you pects ;—cover a city completely 
that ° _ with the same type men as your —at amazingly low cost; or reach 
er — eee own salesmen and place your 20,000,000 homes coast to coast ! 
*) _ ——, HOME-TO- HOME DISTRIBUTING 
— | oa The story’s too big to tell here, but you'll 
—— hor h ji i H H . . 
aaa ee See want to know all of it—so write us today. 
| wer tld aa Association of Advertising 
| RIEDER’S ADVERTISING CARRIERS 
| 210 North Adams Street, Peoria, Illinois ADVERTISING DISTRIBUTORS of AMERICA, INC., 444 MADISON AVE., NEW YORK, N. Y. 
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ADVERTISING AGE 


Competitive and Scare Copy 
Under Fire at Pittsburgh U. 


(Continued from Page 36) 
the bounds of logic, honesty, de- 
cency, and good taste. 
Patent medicine advertising is a 
“racket,” and the field of toilet 
articles and cosmetics is in only 


which may reflect upon manufac- 
turer or product. 

If advertising interests are really 
sincere in wishing to overcome an- 
tagonism, declared C. S. Logsdon, 
assistant professor of economics, 
they “should supply some good eco- 
slightly better shape, he said. nomic defense of advertising, and 

Advertising attempts to draw at-|<hould eliminate the lunatic fringe.” 
tention from one product to another, If any defense of advertising is 
neither of which has any basic ad- | necessary, it should be directed to 
vantage over the other, Professor|advertising opponents through 
DeHaan declared. publications which they read, Pro- 

Lloyd H. Geil, instructor in ad-| fessor Logsdon asserted. 
vertising at Michigan State, holds Students in the University of 
that advertisers should stick to fun-| Rochester, N. Y., College of Arts and 
damentals and avoid buffoonery. He|} Sciences are 


“on their own” as far 
cited the Packard copy, “I'm keep-|as their opinions regarding adver- 
ing a promise I made to this boy,” !|tising practices go. 
as praiseworthy, Hutchinson said of his applied psy- 

The entire advertising world| chology course, “We allow the stu- 
should not be condemned for the ac-|dents to form their own opinions re- 
tions and policies of a small minor-| garding advertising propaganda. The 
ity which refuses to stay within the| facts, pro and con, are merely placed 
limits of good taste and ordinary|at their disposal; we do not color 
decency, he emphasized. their impressions with our own. 

Mr. Geil believes that advertisers | Neither Consumers’ Research, Inc., 
dominate newspapers, and that in| nor other agencies are recommended 
many cases, publishers are cautious|/as truly or falsely presenting the 
about printing any editorial matter | question.” 


Prof. Eliot D. | 


1936 IMPORTS 
REGISTER 7% 
GAIN OVER '35 


| 


Washington, D. C., April 13.— 
Sharply increased foreign trade 
during 1936, with the increase con- 
tinuing through the first two months 
of 1937 despite higher prices and 
the maritime strike—estimated to 
have cost $50,000,000 or more—was 
reported today by the Bureau of 
Foreign and Domestic Commerce. 
Balance of export trade, the report 
also noted, dropped from $235,000,000 
in 1935 to $34,000,000 in 1936. 

Steady through 1935, import prices 
moved higher in 1936, with the aver- 
lage unit value for the year as a 
whole 7 per cent higher than in 1935. 
With prices firmer here than abroad, 
export values for this period rose 
only slightly for an average unit in- 
|crease of 2 per cent. 


Current Increase 4.8% 


Figures for the month of February, 
/1937, contrary to previous years, 


NEW YORK - CHICAGO - DETROIT - PHILADELPHIA - INDIANAPOLIS - PITTSBURGH - SAN FRANCISCO - LOS ANGELES 
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show a decided lift in both branches. 
Exports increased 4.8 per cent and 
imports 15.6 per cent over January. 
Indicative of the trend is the com- 
parison of the dollar value for Febru- 
ary this year as against last year. 
In this respect imports increased 44 
per cent and exports only 28 per 
cent. 

Price rises are estimated to ac- 
count for a boost of $155,000,000 in 
the value of imports, while account- 
able for but $55,000,000 in increased 
export values. Exports were likewise 
more heavily affected, the bulletin 
states, by the maritime strike than 
imports. Loss in foreign sales from 
the shipping tieup is believed to have 
been not less than $50,000,000. 

Iron and steel mill products rose 
from eighth to seventh place in the 
rank of leading exports for 1936, 
with unmanufactured cotton, ma- 
chinery and petroleum products at 
the top as in 1935. 

Although rising, both the automo- 
bile and agricultural implement in- 
dustries sustained losses in percent- 
age gains compared with 1935. Auto- 
mobile exports increased but 6 per 
cent in value as against 19 per cent 
in the previous year, and agricul- 
tural implements increased 37 per 
cent as compared with 49 per cent in 
1935. 

Crude rubber, as a result of price 
increases, moved up from first to 
third place as chief import according 
to dollar value in 1956. Cane sugar 
and coffee were second and third. 

Comparative figures with those of 
1929 show that exports have dropped 
from 10 per cent of our production 
of movable goods to approximately 
6.4 per cent in 1935; and although 
export values have increased, their 
rate has not matched the rise in 
|total values of industrial and agri- 
cultural production. 
| Export figures for January and 
|February combined of this year as 
compared with a similar period in 
1935 are shown below with values in 
{thousands of dollars: 


Two Two 
Months Months 
Ending Ending 

February February 

1936 1937 


Domestic Exports $375,000 $447,320 
CONTINENTAL Agricultural 116.563 124,604 


LITHO. 


HUMP FOR mAD ARTS BALL 


April 19, 1937 


i. 


Preparing a poster for the mAD Arts Ball April 17, Art Helfant (right), noted 

| commercial artist, ran into a jam with a fellow artist, William Steig (left), and 

| paraded this camel a mile through 44th St., New York. Helfant bet a camel 

had one hump—and lost. The ball, a burlesque of advertising, is sponsored by 
the Commercial Artists and Designers Union. 


Non - Agricultural 258,507 322,716 
(Includes Whisky) 


Crude Materials... 109,826 114,997 
Crude Foodstuffs. 8,369 7,121 
Manufactured 

Foodstuffs and 

Beverages ..... 22,239 28,466 
Semi-Manufactures 57,385 72,089 
Finished Manu- 

TOCTUPOS .... +05 177,252 224,648 
oly) a $375,968 $489,002 
Agricultural 201,329 271,792 
Non - Agricultural 174,639 217,210 
Crude Materials... 116,868 167,975 
Crude Foodstuffs. 55,287 80,126 
Manufactured 

Foodstuffs and 

Beverages ..... 60,283 64,577 
Semi-Manufactures 79,938 98,722 
Finished Manu- 

TRCtUTOS ......% 63,592 77,602 


Heinz Sponsors 
Eaters Digest Contest 
“Eaters Digest” is the latest addi- 
tion to the dictionary of advertising 


phrases and ideas, with The H. J. 
Heinz Co., Pittsburgh, as sponsor. 


sponsor. 
| In connection with the “Magazine 
|of the Air,’ CBS morning broadcast 
| Monday, Wednesday and Friday, the 
jadvertiser is offering $3,500 in Heinz 
|products as prizes in its Eaters Di- 
|gest recipe contest, which runs to 
|May 22. The first 100 winners will 
|receive $25 packages of Heinz prod: 
;}ucts; the next 200, $5 packages and 
the next 1,100, books of salads and 
meat cookery from the Heinz Kitchen 
Library. Maxon, Inc., New York, is 
in charge. 


Cincinnati Chains 
Adopt Shorter Hours 


| Food chain stores in Cincinnati, 
including Kroger’s and A & P, have 
effected shorter store hours in line 
with a similar reduction in Chicago. 
Albers Super Markets was the one 
organization to rebel, but a_ threat: 
ened strike was cancelled when 
W. H. Albers, president. agreeed to 
consider the shorter hours plan. 


C-E Gets King-Fuller 
Campbell-Ewald Co., Chicago, has 
been named as advertising counsel 
for King-Fuller Co., Chicago, manw 
facturer of “Top Hat” food special 
ties. Magazines and newspapers are 
to be used. 


——-— - 7 . . _—__—— 


CORP. 


Chicago Journal 
of Commerce 


Is the only publication that gives you 
concentrated full money coverage in the 
nation’s richest industrial area — the 
great Central West. 
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ADVERTISING AGE 


SECOND ANNUAL 
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FOR ESSAYS ON 


How Advertising Benefits the Consumer 


* 


O encourage more careful consideration of the economic functions 

of advertising in our business and social life, ADVERTISING AGE, 

The National Newspaper of Advertising, is offering $1,000 in 

cash awards to students in high schools, colleges, and universities 
for essays not exceeding 1,000 words on the general subject, “How Adver- 
tising Benefits the Consumer.” * ‘This contest is open to any accredited day 
student in any high school, college or university in the U nited States. There 
is no entry fee, no entry blank, and nothing to buy. Merely observe the 
simple rules given below. * High school essays will be judged separately 
from those submitted by college students, and identical prizes will be awarded 
in each group. First prizes in both the high school and college groups 
will be $250 in cash. Second prize in each group will be $100; third prize 
will be $50. The writers of the essays adjudged the ten next best in each 
group will receive $10 each. In addition, the writers of the essays which 
receive first prize in each group will be given a complete, all-expense trip to 
New York, with three days in the city. 


1 This contest is open to anyone enrolled as an undergraduate student in any high school, 
R | | LES college or university in the United States during the period from February 1 to May 1, 1937. 

Evening, extension or correspondence school students are not eligible 2 Essays must not 
exceed 1,000 words in length and must be written, or typewritten, on one side of the paper 3 Contestant’s full 
name, school or college, course, class year, and complete home address must be given on a separate sheet, attached 
securely to the manuscript 4 Manuscripts must be mailed to Contest peed ADVERTISING AGE, 100 E. Ohio St., 
Chicago, and must bear on their envelope the notation “High School” “College,” ” designating the proper division 
to which the essay is eligible. ‘To be considered, manuscripts must lig a postmark not later than midnight, May 1, 
1937. 5 All manuscripts shall be the property of Adv ertising Publications, Inc., and may be published or reproduced 
in any manner which Advertising Publications, Inc., may designate. No manuscripts will be returned 6 The 
decision of the judges-shall be final. In case of a tie, duplicate prizes will be awarded. 


Dr. Herserr W. Hess, professor of marketing, Wharton School of 
Finance and Commerce, Univ versity of Pennsylvania »% Mrs. RoBerta 


CampBe_t Lawson, president, General Federation of Women’s Clubs, 
Washington, D. C. % THomas Ross, manager, Sales Promotion Division, National Retail Dry 
Goods Association, New York « G. D. Crain, Jr., publisher, “Advertising Age.” 


This contest closes May 1, 1937. To be eligible, all entries must bear a postmark not later than midnight of that day. 
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ADVERTISING AGE 
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Take Free Book Offer Case 
to U.S. Supreme Court 


Washington, April 12. The 
preme Court will be asked to rule 
on the right to advertise 
are given away free on 
that other goods are purchased, in 
an appeal taken by the Solicitor Gen- 


eral from a decision of the Circuit 
Court of Appeals, in which this 
practice of the Standard Education 


Society of Chicago was upheld. 

The Circuit Court decided that the 
Federal Trade Commission, which is 
prosecuting the society, publishers 
of the New Standard Enclycopedia, 
was thereby exercising “pedantic 
scrupulosity” over business and 
driving the nation’s business men 
with too short a rein. 


Practice Not Deceptive 


Stanley Reed, the solicitor gen- 
eral, argued in his petition for re- 
view of the Supreme Court, that 


for a business man to say that he 
will give away free one part of a 
combination offer on condition that 
the customer pay for the other part, 


amounts to a fraudulent sales in- 
ducement policy. 
In defense of the method used 


by the society, Henry Ward Beer, 


Su-| New 


York attorney, stated that the 


j}method is clearly not deceptive and 


that goods|causes no damage to purchasers. 
condition | 


“On the contrary,” he added, “it 
is an old, established innocuous 
sales aproach with which the §Su- 
preme Court should have no con- 
cern. A community which sells for 
profit must give a trader some lee- 
way in the sales of his wares so 


long as his methods are not fraudu- 
lent, deceptive or immoral. Over a 
million dollars is spent each year, 
in this form of legitimate advertis- 
ing.” 


Three Campaigns for 
Consolidated Cigars 


Consolidated Cigar Corporation, 
New York, began a new campaign 
for “44” cigars this week, scheduling 
New York State newspapers weekly 
for 300 to 600 line space. 

Insertions of 200 to 1,000 lines are 
now being used weekly in 85 cities 
for Harvester cigars, and of 300 to 
600 lines weekly in 12 states for 
Dutch Masters. All three campaigns 
will continue for the rest of the year, 
through Erwin, Wasey & Co. 


TGA RELEASES 
FIRST DATA IN 
VITAMIN STUDY 


New York, April 14.—Additional 
factual data on the subject of vita- 
min content in cosmetics was re- 
vealed this week by H. Gregory 
Thomas, director of the new board 
of standards of the Toilet Goods As- 
sociation, Inc., which recently em- 
barked on a survey to develop spe- 
cific information regarding uses and 
possibilities in cosmetics of Vitamins 
D and F. ; 

First tests tending to show that 
Vitamin D exercises some beneficial 
action on the skin were made by 
Professor Matthews of the Univer- 


sity of Cincinnati, whose experi- 
ments on rats seem to indicate that 
where the skin_ respiration of 


rachitic rats is 25 per cent below 
normal, external application of Vita- 
min D in curing rickets raises the 
respiration to normal. No tests have 
as yet been made to determine 
whether or not increase of oxygen 


and The Houston Post. 


cember 31, 


6,343 Sunday. 


FIRST 


R. W. McCARTHY 
Manager National Advertising 


The Archduke Francis had been assassinated at Sarajevo—Austria had declared 
war on Serbia—Germany had invaded France—and the Audit Bureau of Circula- 
tions had completed its first audit of the circulations of The Houston Chronicle 
For the 12-month period ending De- 
1914, The Chronicle, with a total circulation of 
32,216 daily, 40,521 Sunday—led The Post by 3,526 daily, 


In 1921, while the United States Senate was ratifying the formal inlined pe 
peace with Germany, The Houston Press had its circulation audited by the A.B.C. 
For the six-month period ending December 31, 1921, The Chronicle led The Press 
by 22,420 daily circulation. Then, as now, The Press published no Sunday news- 


paper. 


Since 1914—through periods 


perity and depression—The 
increased its circulation leadership over The Post and The 
Press—which existed before A.B.C. was born. 

Today (A. B. C. Publishers’ Statement of September 30, 1936) The Chronicle, 
with a total circulation of 102,912 daily, 108,781 Sunday—leads The Post by 
15,404 daily, 11,772 Sunday—and leads The Press by 42,539 total daily. 


IN CIRCULATION FOR MORE THAN A QUARTER CENTURY 


THE HOUSTON CHRONICLE 


Largest Daily in Texas—Lowest Milline Rate 
Leads the State in National Advertising 


Denes in War— 
\ First i in Peace— 


“FIRST IN CIRCULATION 
— Daily and Sunday 


C72 ey yp 
=n 
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of war and peace, pros- 


Chronicle has steadily 


THE BRANHAM COMPANY 


National Representatives 


| 
| 
| 
| 
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COFFEE COMES TO BYWAYS IN MOBILE DISPLAY 


J. Lyons & Co., London, is employing this mobile “kitchen” to demonstrate its 
coffee extract through vomges of England, Wales and Canada. 


intake through the skin of healthy | 


with Vitamin D application. 
How Vitamins Work 


Dr. E. M. Nelson, 
Washington, D. C., also pointed out 
that accredited scientific experi- 
ments support the conclusion that 
Vitamin D, which may be absorbed 
through natural sunlight or ultra- 
violet irradiation, and which is pres- 
ent in substantial quantities in cod 
liver oil, is an efficient instrument 
for the correction of certain bone 
and tooth structural deficiencies. 

This vitamin, however, is not 
known to have any effect—good or 
bad—on the human skin. Thus, he 
concluded, skin treatments claiming 
Vitamin D content may possess any 
number of vitamin units and still 
remain subject to scientific skepti- 
cism with regard to beneficial effects 
on the skin. 

A number of private soap brands 
now being marketed through depart- 
ment stores in many large cities are 
emphasizing the beneficial effects of 
Vitamin F content. The basis for 
these claims is found in the use of 
linoleic acid as a manufacturing in- 
gredient. Linoleic and _ linolenic 
acids are the two unsaturated fatty 
acids contained in linseed oil which, 
in certain degrees of concentration 
known as Shepherd-Linn Units, con- 
stitute what has been designated as 
Vitamin F. 


New Market Opened 


Linseed oil has long been recog- 
nized as a skin improver and claims 
of Vitamin F in soaps would there- 
fore seem to be justified. The ac- 
ceptance of Vitamin F soaps has 
spurred several chemical concerns to 
market linoleic acid on a _ broader 
basis than heretofore and their ef- 
forts are currently meeting with the 
approval of soap manufacturers. 

Medical experts also point out that 
absorption of too many vitamin 
units can lead to a condition known 
as hyper-vitaminosis, which is defi- 
nitely harmful to the human consti- 
tution. Present indications, however, 
are that the vitamin contents of ad- 
vertised products are comparatively 
meager and hyper-vitaminosis is no 
immediate danger to consumers. 


Dickinson Resigns 


E. S. Dickinson has severed his 
14-year connection with the Chicago 
office of the Kansas City Star Weekly. 


human beings can be accomplished | 


expert of the) 
Food and Drug Administration, | 


Farm Prono e 


Canada Makes 
Good ’37 Gain 


Chicago, April 15.—Three Can- 
adian farm weeklies enjoyed a gain 
of 22.3 per cent in March commer. 
cial lineage, according to their re 
ports to ADVERTISING AGE. Two Can- 
adian farm monthlies, for which 
April figures are available, reported 
a gain of 26.8 per cent over April, 
1936. 

Free Press Prairie Farmer, of Win- 
nipeg, carried 50,432 lines of com- 
mercial display in March, compared 
with 42,387 in March, 1936. Five is- 
sues were published in March of this 
year, against only four in 1936. Free 
Press Prairie Farmer carried 32,218 
lines of livestock and poultry and 
classified in March, 1937, compared 
with 23,664 in the same month last 
year. 

Western Producer, Saskatoon, car- 
ried 20,043 lines of commercial dis- 
play in March, for a slight loss as 
compared with 20,659 in March, 
1936. Livestock and poultry adver- 
tising amounted to 1,088 lines in 
March, 1937, against 468 for March, 
1936, Classified for March, 1937, 
amounted to 14,838 lines, compared 
with 13,734 for March, 1936. 


Others Report Gains 

Family Herald and Weekly Star, 
Montreal, carried 39,170 lines of com- 
mercial display in its Western edi- 
tion in March, 1937, and 48,593 in its 
Eastern. The corresponding figures 
for March, 1936, are 28,671 and 37, 
595. It published five issues in 1937, 
only four last year. The paper made 
a heavy gain in classified, with 33, 
152 lines in March, 1937, against 22, 
188 in the same month of 1936. 

Among Canadian monthly farm 
papers, The Farmer, of Toronto, cart 
ried 22,328 lines of display in April 
against 18,536 for April, 1936. 
Country Guide and Nor’ West Farmer, 
Winnipeg, published 18,814 lines of 
commercial display in April, 1937, 
against 13,910 for April, 1936. 


Porcelain Enamel | 


By far the best signs to identify 
dealers 


Samuel Stamping & Enameling Co. 


516 N. Charles Street [Factory: 
Baltimore, Md. Chattanooga, Tent. 


TORONTO] 
MONTREAL 
WINNIPEG 

LONDON, Eng 


GIBBONS KNOWS CANADA | 


3 J. J. GIBBONS LIMITED - 


ADVERTISING AGENTS 


new... timely 


o- PHOTOGRAPHS 


Ready - to- use 
tions’’ submitted 10 days approval! 
by mail from world's largest file. 
Cost only $10 each. Model releases 
for advertising use. 


UNDERWOOD & UNDERWOOD 


NEW YORK 


**Reserve Illustra’ 


CHICAGO petrol! 
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DF ALERS GIVEN Contest, Broadcast TIPS ON NEW JOB |U. S. Proffers a: tise Wate Geek 


In Pontiac Campaign Supervision leaning i d 
' ai of s y , Cleaning service an 
The Pontiac news broadcast for Free Exh ibit light will also be donated by the gov- 
ernment, with actual exhibits fur- 


GUARANTEE IN women, given by Kathryn Cravens, 
includes promotion for the current S . 4 “ 
contest with 5 cars and 90 cash prizes pace in Paris nished by exhibitors. Already ten 


offered for the best essay on why firms have taken advantage of the 


Pontiac is America’s Finest Low government’s offer, including to PAS 
Priced Car. ; 


| New York, April 15.—Free space | bacco, insurance and cosmetics. The 
Judges will be Thomas P. Henry. for exhibits at the Paris Exposition |final shipping date is May 1 The 
president, American Automobile As- 


) New York, April 14.—Offer ing re- , . . I e J ‘. ‘ Me W 


aiid Suit ik dees tee panies by the United States Govern-|and close Oct. 31. 
tailers a special deal “guaranteeing” | aqvertising agency, Detroit, and foe in its building to be opened 
the sale of at least 11 packages of |Chris Sinsabaugh, editor, Automotive : ‘ |June 15, ' 
Listerine tooth powder, Lambert | Daily News. ee ee (igh. or pong | Martin Jenter, of Jenter Exhibits, Friedman Opens Office 
ager of the Dreier Hotels” New York, | Inc., New York display company, has . For eight years assistant adver 
° . Seon named to direct the prepara- tising manager of The Paraffine 
| 


Pharmacal Co., St. Louis, last week aeeeecemnanmmaed 
launched its largest tooth powder Glatzer Resigns 


promotion campaign. Lambert &/ sigmund Glatzer, who has been as- | 
Feasley, New York, are the agency.|socjated with Oldetyme Distillers,|signed to return to Distillers Ex- 


from his boss, Jean S. Suits. ‘ : 
piccoeaivae sc ee on ee tion of the government’s space. He|Companies, Inc., San Francisco, Les- 
served as director of exhibits at the al et fg get gre + Bgl 
Announcement of the guarantee,|Inc.. New York, in an advisory ca-| change, New York, of which he was|hicago fair in 1933. |'merchandising consultant at 251 


which sets May 1 as the deadline for| pacity since March, 1935, has re-| previously president. | The size of space available is 4/ Kearny st., San Francisco. 
the deal, was made in American 
Druggist, Drug Topics, Druggists’ 
Circular and N. A. R. D. Journal. 
its Backing up the trade promotion is a 
consumer advertising campaign in- 
—* cluding Life and mention of the tooth 
powder in Listerine advertising in 
more than 60 other national maga- 
zines, as well as spot radio announce- 


m= we PORCELAIN.’ PORCELAIN ENAMEL INSTITUTE, INC. 


. 
un The deal calls for purchase by re a: * 
tailers of three packages of Listerine a 612 NORTH MICHIGAN AVENUE om CHICAGO, ge 
Can- tooth powder, 40-cent size, and eight e 
- gain packages of the 25-cent size. An ex- Druk 
’ tra 5 per cent is allowed dealers who EA 
“gt order the tooth powder deal as part H E R B E R T H E N D E R S O N 
. Can- of a special ce order as other MANAGER, ENGINEERING AND CONSTRUCTION DEPARTMENT 
which Listerine products. otal invest- ’ 
rorted ment of the retailer on the tooth GULF OIL CORPORATION, PITTSBURG: 
April, powder deal is $2.02. He receives a _— 
counter merchandise tray packed 
f Win- with the 11 packages. 
com- He is required to display the tooth 
pared powder counter display for six 
ive is weeks, Lambert Pharmacal Com- 
f this pany agreeing to the return of un- e EUG 
. Free sold packages in exchange for any at QhY : 
32,218 other Listerine products selected by é use pore 4, C 
y and the dealer. This is believed to be “id ’ 
ipared Lambert's first venture into a “guar- thé 
h last anteed” sales plan. 
Listerine tooth powder, although 
n, car- on the market for a number of years, 
al dis- recently underwent complete formula 
oss as and package changes. Last promo- 
March, tion in behalf of the product was 
adver: conducted last December, when deal- 
1es in ers were offered a combination deal 
March, consisting of Campana’s _§Italian 
1937, Balm and Listerine tooth powder. 
npared = - - 
[Advertisement] 
"NECESSITY" 
y Star, 
of com- 
rn edi- 
3 in its 
figures 
nd 37; 
n 1937, 
r made 
ith 33, 
nst 22, 
6. 
farm 
to, cal: 
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‘armer, 
ines of 
|, 1937, 
Advertising executives who wish to keep 


—=> up with the latest developments in signs 
——— will find the above handbook a necessity. 


nel >| @ Baltimore Enamel & Novelty Co., ig act auf REFINING 


New Signs Change 
Business Landscape 


Porcelain enamel signs, the reliable 
Btandby of the advertiser who wants 
Point of sale” publicity, have sud- 
cenly gone modern. Many of the old 


Familiar signs are appearing in “‘mod- 5 a ihe sacle... Seema alah $ore. 
'n dress” taking advantage of new 


A hniques in Neon and raised letters. Be 
Joe creasingly prominent are serv- “aR 
4 : station and chain store exteriors. 

PHS : rg ly constructed of porcelain a 


oR 


itify 


3 
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MLE LT 


son ee paltimore Enamel & Novelty 
altimore, leader in the porce- 
file. ain enamel] gj 
5 amel sign field, has just pub- 


3 a a handbook bringing sign in- 
Pe nation up to date. Copies are 
'o advertising executives who 
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CRAFTSMEN PHOTO COMPANY,INC. 
245 W. SSTH STREET, NEW YORK 


Urges Speed Up . 
of Advertising 


to Match Buyer 


Boston, April 14.—‘‘Advertising is 
hitting a new tempo, a fast pace 
which is not only challenging the} 
advertising man but the manufac- 
turing executive as well, and the 


pace is being set by the consumer,” | 
Bernard C. Duffy, vice-president of 
Batten, Durstine and Os- 
born, Inc., told the Advertising Club 
of Boston at its weekly luncheon 
meeting at the Hotel Statler. 

Keeping pace with consumer 
opinion should rank first with every 
manufacturer, dealer and advertis- 
ing man, Mr. Duffy said. 

Focusing his attention on adver- 
tising men, Mr. Duffy explained 
that the function of advertising men 
is to study motives which prompt 


Jarton, 


| 
LO 8 ee ee ee 


WE MANUFACTURE 
UE 


And put it in photographs 
with our new patented 
Color-Glos process which 
enables us to produce col- 
ored prints in large quan- 
tities quickly and econom- 
ically. Every detail is 
beautifully and accurately 
colored. Send us a glossy 
print and let us color it for 


you, free. 


Cl rcle 7-1920 


8 ee 


AT STUDIO OPENING 


Getting Personal 


More than 600 advertisers, agency and 
publication representatives attended the 
formal opening of the new Sarra studios, 
16 E. Ontario St., Chicago. Above is 
James Mangan, advertising manager, 
Mills Novelty Co. (left), eyeing the 
camera with Valencia Sarra, his host 
(right). Below F. J. Scanlon, Sarra man- 
ager (left), greets Charles MacDougall, 
Henri, Hurst & McDonald, art director. 


people to change, to analyze the de- 
sires and wants of people and their 
uses of the product. 

An increase in the amount of copy 
testing, sales tests, product tests 
and market surveys have all been 
responsible for tightening up on the 
expenditures of the advertising 
dollar, Mr. Duffy said. He believes 
that tested advertising has been re- 
sponsible for more productive copy 
and better use of media. 


Vibra-Lite Expands 
Vibra-Lite, Ltd., display advertis- 
ing firm, Montreal, Que., has opened 
a branch office in Vancouver, B. C. 


selves bow-legged 


From our spot 


owes everything 


in from another 


for incoherence. 


Lead Moulds 


Stereotypes 


Like a Green Bay Tree 


You know. there’s a lot more to this business of 
business than business. If you interpret busy- 
ness in terms of man-hours gainfully employed, 
the sight of a lot of employes running them- 


Or if it is to be a cold, matter-of-money 
affair quite shy on human relationships. that’s 


something else again. 


like to look back over the Long Climb and take 
pleasure from the Journey's Log Book. Ithelps 
us climb higher and easier when we read these 
pages — kind of gives us a pepful second wind. 

Because, praises be, here is a business that 
has grown like a Green Bay Tree — and its 


pleasant and present Rugged Good Health 


us along the road —our steady and steadfast 
clients. For them—thanks—and to the road 
ahead for all of us—“Happy Landings.” 

Our metaphors are quite nicely scrambled 
by now. thank you kindly, but we've just come 


layout of ours—and we are not to be blamed 


You customers built it—and you've done 
quite a job! We thank you. 


PARTRIDGE & ANDERSON 
>) COMPANY 


712 FEDERAL STREET, CHICAGO 
TELEPHONE HARRISON 3732 
- Tenaplates - 


Matrices 


must warm heart cockles. 


on the Advertising Hill we 


to those who have helped 


look at this really amazing 


Electrotypes 


The Ira D. Meltsners (a.m. of Browning King & Co., New York), 
finally got their male. Michael Charles is the name and he arrived 
at the Knickerbocker hospital in first class condition. 


With none of the other seven teams in the league able to hand 
them so much as a single defeat, the Arthur H. Kudner, Inc., cagers 
wound up a glorious season of 14 victories by cracking down on their 
only threat, the McCann-Erickson aggregation, 41 to 21, for the undis- 
puted championship of the Advertising Agencies Basketball League 
of New York. 

Standings of the eight teams at the close of the 1936-37 segson are: 


Won Lost 
Avtar 3F. Bwana, TAC. 6c occcc ccc ceawiiaccsceesaviares 14 0 
MECCEDR-EPICEBOR, TRG. 6 ikicdiccccccsrvewescussane ces. EO 4 
EE, OE OO ns pc can ca wods tee de ha HSS ow REDON OS 9 5 
Ruthrauff & Ryan, Inc........ 4-9 wes Ki Oke EEE OOD . Y 5 
ee re ree 7 7 
FS aie: re ake Ret ewes eth Saes 4 10 
COMBION AGVOFCINIE, ING isc vs cc sven er sseeicaidcienés 2 12 
oT EE ee. | a a a 1 3 


When Edith Gladys Diefendorf of Syracuse is married to Roland B. 
Pond, the bride will be given away by her stepfather, Hurlbut W. 
Emith, president, L. C. Smith and Corona Typewriters, Inc. 


QUINTS LURE QUARTET FOR CURLING 


‘Twas on a visit to the home grounds of the Dionne Quintuplets, whose doctor 

broadcasts for Lehn & Fink's Lysol, that this picture was taken of John Watson 

(left), William Esty Co.; Reginald T. Townsend, Lennen & Mitchell, Inc., and 

Edward Plaut, president, Lehn & Fink, all dressed up for a try at curling. Frazier 
Hunt, script collaborator with Dr. Dafoe, is in the background. 


Ralph D. Osborne, Jr., of the Newark Evening News, will be mar- 
ried to Ann Bulkley Lea of East Orange. Dorothy Studebaker, of 
the automobile family, has successfully turned radio vocalizer. 

There is a_ story abroad that 
move part.of its staff to Green- 
wich, where Frank Hummert 
lives, so he’ll have more privacy 
than Park Avenue affords. 
Harry Dole, recently transferred 
from Detroit to the New York of- 
fice of Time, has taken a house in 
Scarsdale. Charles Lippold of 
Electrical World has taken an 
apartment at The Fairways, Pel- 
ham Manor. 


Blackett - Sample-Hummert may 


OUTDOORMAN OUTDOORS 


Such is Fame Note: Joseph 
D. Bohan, export manager of the 
Centaur Company, maker of 
Kletcher’s Castoria, is sighing 
over a letter from China, which, 
translated, asks for samples of 
this new product, Castoria. 
It’s from a doctor at the Wu Chow hospital in Manchuria. . . 


On the beach at Waikiki, Honolulu, Col. 
Edward C. Donnelly (right), head of 
John Donnelly & Sons Co., Boston, suns 
himself with his wife and father-in-law, 
former Gov. James M. Curley. 


Shares of stock are being offered by Eugene Whitmore, Chicago, 
in his forthcoming magazine, Pre-Triple-Digested-Digest, which Mr. 
Whitmore says is “a digest of the digests, designed to reach, without 
harming, the most delicate mental digestions on earth.” ... 

Exalted ruler of the Seattle B. P. O. E. Lodge No. 92 is the new 
title of Arthur Wichman, local a. m. of the Seattle Post-Intelligencer. . . 
Among the speakers at the third annual conference on fields of work 
for women, held April 17 at Cornell University, were Cornell alumnae 
Mrs. Dorothy Lampe Hill, Albert Frank-Guenther Law, Inc.; Margaret 
Cuthbert, director of women’s activities of NBC; and Margaret Bourke- 
White, Life. 

Howard E. Pill. secretary and g. m. of Montgomery Broadcasting 
Co., has an extra job now. He was elected president of the Rotary 
Club there. . . Frank Goldberg, head of the Australian agency of that 
name, received a warm welcome on his return home recently after his 
eighth world tour. . 

Wesley Doe won the big prize of the Advertising Golf Association, 
San Francisco, in the second series of tournaments, bringing in a low 
net of 75. Mat Palacio was low gross with 72... 

Ralph E. Ritchie, assistant a. m., Firestone Tire & Rubber Co., 
Akron, is hoping that the six-weeks-old Firestone-CIO deadlock soon 
may be broken, so he can return from exile. Forty days and nights 
keeping almost a lone vigil in the picketed Firestone factories, repre- 
sent a long time, especially when you're on the inside looking out 
and the rest of your office associates are on the outside looking in, pur- 
suing their normal family life and operating from temporary downtown 
offices, including Frank K. Starbird, a. m... 

C. E. Midgely, BBDO network and spot buyer, gave a radio talk at 
the Wharton School of Finance, Philadelphia, from which he was 
graduated. .. Herman Hipp, of Swift & Co., and John Fiddler, of Gen- 
eral Electric, sailed recently for South America, aboard the Western 
World... 

George Luft, president, Brooklyn Drug Co., sailed on the Berengaria 
on company business. . . Also on that liner’s sailing were A. B. 
Reincke, president of Reincke-Ellis-Younggreen & Finn, Chicago. 
who accompanied George Carrington, manager of the foreign office of 
American Chain and Cable Company, London, one of Mr. Reincke’s 
clients. 


OREGON TO ADD 
42 NEWSPAPERS 
10 SCHEDULES 


Portland, Oreg., April 15.—Designeg 
to sell the highways of Oregon 
rather than “the things to which the 
highways lead,” the $27,500 newspa 
per division of the Oregon State High. 
way Commission’s $100,000 1937 aq 
vertising campaign will break the 
week of April 25 in 42 dailies in ma 
jor cities of California, Washington 
the intermountain states, the Middle 
West and Canada. 

The newspaper campaign will aug. 
ment the $40,000 program begun 
early in March in national maga 
zines. During the height of the tour 
ist season, $7,500 will be spent for 
spot announcements in an “experi 
mental” radio campaign in San Fran 
cisco, Los Angeles, Canada and the 
Middle West. Space and radio costs 
will total $75,000 for the season. 

Ready now for direct mail use ang 
local handouts are 125,000 colorfu 
28-page booklets and 100,000 maps, as 
well as 75,000 pieces of advertising 
literature prepared by groups inter. 
ested in specific tourist attractions, 


Appropriation Is Doubled 


Thus Oregon will spend just twice 
as much in 1937 as in 1936 to attract 
tourists to Crater Lake, Mt. Hood 
Columbia River and coast highways 
its antelope country, its Bonneville 
dam project, beaches, fishing stream: 
and other attractions. The 1936 cam 
paign allotted only $32,000 to space 
but it developed $750,000 in tourist. 
paid gas taxes, besides the million: 
spent with private business. 

The Oregon campaign was designe( 
by Botsford, Constantine & Gardner 
Portland agency, under supervision 0! 
Harold Say, director of the travel in 
formation department of the Stat 
highway department. 

The magazine schedule include 
American, American Home, Collier’ 
Cosmopolitan, National Geographi 
The Saturday Evening Post an 
Time, as well as some sportsmen 
motorists’ and teachers’ publication: 

The newspaper list will embrace ! 
dailies in California, 10 in the Inte 
mountain States, 14 in the Midd 
West, four in Washington and fovw 
in Canada. 


Three for Danielson 

George W. Danielson, Provident 
advertising counsel, has been namé 
to handle advertising of Woonsockt 
Institution for Savings, Woonsocke! 
R. I.; National Arts Guild, Was) 
ington, D. C., and Arc-Knit Hosier 
Co., Providence. 
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ADVERTISING AGE 


43 


FRANK H. LEE, 
PIONEER HAT 
MAKER, (S DEAD 


Danbury, Conn., April 15.— Frank 
H. Lee, 70, head of the Frank H. Lee 
eo. hat manufacturers, died Monday 
night. In business for himself 51 
ears, he developed his company into 
the position of producing the largest 
volume of felt and straw hats in the 
country, sold under private labels 
until three years ago. 

in 1934, the Water Bloc hat, said 
largest selling hat 
nationally 


to be America’s 
for $5, was introduced 


by the company. 
Mr. Lee leaves a widow. four sons | 
nd a daughter. 


WITHERS, VETERAN OF 
COLUMBIA STATE, DEAD 
Columbia, S. C., April 15.—Frank 
(. Withers, general manager of the 


Columbia State, died in a hospital 


here last night after being uncon- 
scious for many hours. Mr. Withers | 
was stricken at the offices of the | 
newspaper Monday, and though | 


rushed to the hospital immediately, | 
failed to respond to medical atten- 
tion. He had been in poor health 
for some time. 

Mr. Withers, who was 67 years old, 
spent virtually his entire business 
with the State. He joined it, 
@s a young man of 27, as cashier 
@nd rose successively to the posts 
®f advertising manager, business 
Manager, and finally, in 1927, gen- 


@ral manager. He was also secre- 
faryv-treasurer., 
Like W. E. Gonzales, publisher of 


The S/u/e, Mr. Withers was jealous 
f the integrity of the advertising, 
a well as editorial columns of the 
Mewspaper and_ established high 
Standards to which all proffered ad- 
Vertising had to conform. This cen- 
@0iship barred some types of adver- 
Hsing which are generally accepted 


Miiay. 
J 


PAUL BROWN, ST. LOUIS 


PUBLISHER, IS TAKEN 

St. Louis, Mo., April 14.—Paul W. 
Brown, publisher, Executives maga- | 
Zine for the past 20 years, died last | 
| 


= a 


MARKET ANALYSIS | 


What is the nature of your most vital problem ? 

Our analysis of a single marketing, distribut- 

ing, selling, merchandising or advertising prob- 

~ _may make your entire selling effort more 
ive 


A. C. WEICK CO. 
} 29 W. Jackson Blvd. 


Chicago 
Wabash 6890-1 


Increase Your Sales 
with This Radio Idea 


Half-minute programs ready for these 
» ' industries Bakeries, Credit Jewelery, 
d Credit € lothing (Men and Women’s 
T Loan Companies, Laundries, Used 
; Cars, Optometrists. A proved suc- 
cess. Plenty of action, finest sound 

etlects. 30 seconds of drama, 30 

seconds for your commercial an- 
acements... exclusive rights in 
r city. Send $1.50 for presenra- 

record. Deposit refunded. ACT 
NOW’! Any one of above subjects 


26 dramatized skits $26 
RADIO PROGRAMS DIVISION 


| WALTER BIDDICK co 
8 Chamber of Commerce Bldg 
Los Angeles, California 


week after an illness of several 
months. He was 67. 

After 17 years in the Presbyterian 
ministry, Mr. Brown joined the staff 
of a Chicago newspaper in 1909, later 
going to the St. Louis Republic. He 
remained with that newspaper until 
1917 when he founded the publication 
now known as FEvecutives. A wife 
and son survive. 


JORDAN, STATION WSCS 
FOUNDER, SUCCUMBS 
Charleston, S. C., April 13.—Fred- 
erick Jordan, one of the founders of 
radio station WSCS, Charleston, died 
yesterday after a brief illness. He 
was 59 years old. He is survived by 
his widow and eight children. 


NEWS EMPHASIS 


A NEW KIND OF A | 
SIT-DOWN STRIKE! 


Drewrys, U. S. A., Ltd., Chicago, has 
launched a new series of newspaper ad- 
vertisements tied to top news events. 


BURNETTE, ADVERTISING | 


MANAGER, FOUND DEAD 
Fayetteville, N. C., April 14.—R. L. | 
Burnette, 37, advertising manager of | 
the Fayetteville Observer, was found 
dead in his automobile here recently. 


PEORIA TRANSCRIPT 
PRESIDENT PASSES 
Peoria, Ill, April 13.—Mrs. Eliza | 
Smith Pindell, widow of Henry M. | 
Pindell and president of the Peoria 
Journal Transcript, died at her home 
recently after a short illness. 


W. PARLIER, CAPITAL 


MANAGER, IS TAKEN 
Montgomery, Ala., April 13.—Wil- 


liam M. Palie, 50, manage of 


the Capital Advertising Co., died at 
a local hospital yesterday of pneu- 
monia. 

Mr. Parlier, a native of Wilkes- 
boro, N. C., had been a resident of 
Montgomery for 18 years and was 
widely known in advertising circles. 
He is survived by his widow and a 
daughter, Charlotte Virginia Parlier. 


“Sports Afield” April 
Lineage is 17,156 


April 1937 lineage of Sports Afield 
was listed in ApvEeRTISING AcE of 
April 12, as 5,573, as reported by 
Publisher's Information Bureau. 

This figure should have been 17,156 
lines, Publisher’s Information Bu- 
reau reports, representing a gain of 
1,943 lines over the corresponding 
month last year. 


Mr. ADVERTISER-YOU'VE GOT TO 


te 
© P Gee Se oF 


aooee 


SALES ARE QUICKER- 4 


There are two sides to this picture, and there 
are two sides to this market . . . and you, Mr. 
Advertiser, must choose sides. 


Mrs. Diehard, on the left, represents the 
conservative side of the market—the stand pat- 
ters—the out-of-tune, out-of-step, out-of-style, 
out-of-buying side of the picture. And whether 
you're selling radios, rugs, refrigerators, or 
‘‘what-have-you,’’ your sales messages get a poor 
reception with this audience. But this isn’t the 
Chicago Evening American audience. 


In our audience, you have the other side of the 
picture — the ‘‘ Buyeasies’’— young, up-and- 
coming families with open minds and open 
purses. We have this audience because we’re 
editorially attuned to their emotions... buying 
and otherwise. And that’s important. 


th, b al & 
SIDES 


Booed 2 


O 
0 


bberal Market 


This editorial attunement plus Chicago's 
largest evening circulation gives you volume 
reception without sales static when your adver- 


tising appears in this 


paper. Tune in on 


Chicago’s brightest, best-buying audience, and 


watch your sales records 
costs go down. 


go up and your sales 


CHICAGO EVENING 


...@ good newspaper 


National Representatives: Hearst International Advertising Service. Rodney E. Boone, General Manager 
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Earnings of 
Advertisers 


ADVERTISING AGE 


| ARMSTRONG PRESENTS HOMEMADE EXHIBIT 


Betterment of general business | 
conditions, recovery from rate re 
ductions and savings. effected 


through refunding operations, it was 
eported, brought the net income of 
Consolidated Edison Co., New York, 


last year to $37,398,870. This was 
the highest level since 1933 and an 
increase of 11 per cent over the 
$33,633,251 net income of 1935. 
Resumption of building in the 
area served and increased sales of 
alr conditioning units are listed as 


factors in the rise of income by the 
company report. 

v v v 

The Florence Stove Co., Gardner, 

Mass., reports a net profit of $1,348,- 
431 in 19386 as against a net profit 
in 1935 of $883,485. Net sales in- 
creased from $8,282,077 in 1935 to 
$12,663,572 in 1936. 

vey, 


The report of Libby, 
Libby and subsidiaries, Chicago, for 
the year ending Feb. 27, 1937, shows 
a net profit from operations of $3,941,- 
267 as compared with net income for 
1935 of $1,920,832. Sales jumped from 


English Shock! 


McNeill & | 


. 
. oe 
i 
7 


eS Bo 


This exhibit of Armstrong Cork Co., Lancaster, Pa., at the New York Packaging 
show claimed special interest because it was constructed in the company's plant, 
largely of the company's own products. 


| $59,875,794 in 1935 to $74,391,928 for 
| the year ending Feb. 27, 1937. 
v Vv v 
The Philadelphia & Reading Coal 
& Iron Corporation, Philadelphia, re- 
duced its deficit from $6,100,791 in 
1935 to $3,908,974 in 19386. Sales in- 


creased from the figure of $36,057,- 
806 shown for 1935 to $41,386,117 
for 1936. 
,? 9 
The report of Crown Cork & Seal 
Co., and wholly owned domestic sub- 


for American Manufacturers 


Tis alas eaneai 


Here 


selling in England 


‘ ‘ 
, 
; 


The United States hasa - 
populatiog: of 128,000,- 
000.*. The ‘‘Saturday 
Evening Post’ has 
2,700,000 fcirculation. It 
reaches approximately 
one family in every ten. 


England has a popula- 
tion of 46,000,000. The 
‘Radio Times” has 
2,800,000 circulation. It 
reaches approximately 
one family in every four, 


sidiaries, Baltimore, Md., shows a 
Sat aa cae a cecal meet | 

j 

i 

4 

i 

j 


is an English magazine with 3 times 


the coverage of the Saturday kvening Post 


Make sure you have the ‘‘Radio Times’’ on your list 


N September 28, 1923, the | 
ing Corporation issued the fi 


“Radio Times.” It was an instant success. Today, 
after thirteen years of steady increase, the guaran- 
teed average net weekly sales of the “Radio Times,” 
selling at two pence a copy, are 2,800,000 per week. 


What is the reason for this suc 
Times”’ satisfies a real need. Publis 
Broadcasting Corporation—whic 
radio broadcasting station in G 
“Radio Times” is the only publi 


print the full details of the entire week’s programme 
in advance. Vhis means that every issue of the 


“Radio Times” is read day by day 


* y036 estimate Bureau of the Census t Rate base 


_ money to spend. 
Sritish Broadcast- 
rst number of the — of buying power 


Great Britain. 


cess? The “Radio 
hed by the British 
h controls every 
reat Britain—the 
cation allowed to 


formation to: 


tor a whole week. 


And who reads the “Radio Times’? People who have 


Actually, the “* Radio Times” reaches 


a larger number of well-to-do families with a high ratio 


than any other leading publication in 


Although the “Radio Times” advertising income has in- 
creased enormously during the last five years, as a matter 
ot policy, the total volume of advertising published has 
been kept almost level. This means that the “Radio Times” 
policy is to protect you, the advertiser, from crowded posi- 
tions, from too much direct competition and the evils of 
unethical advertising. 

If you are selling in the British market, then you should 
be advertising in the “Radio Times.”’ Write for full in- 
Advertisement 
casting Corporation Publications, Broadcasting House, 
Portland Place, W. 1., London, England. 


Director, British Broad- 


RADIO TIMES 


GUARANTEED AVERAGE NET WEEKLY SALES, 2,800,000 


Member of the Audit Bureay of Circulation 
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NAM to Survey 
Marketing of 
Farm Products 


Chicago, April 13.—Marketing of 
|farm products will be surveyed this 
| year by the National Association of 
| Manufacturers, it was announced to- 
| day by W. W. Shoemaker, chairman 
|of the association’s agricultural com- 
| mittee and vice-president, Armour& 
Co., Chicago. 

This survey will be directed by Dr. 
|John Lee Coulter, former United 


| States tariff commissioner, and the | 


|results will be published in bulletin 
|form for distribution among Amer- 
ican manufacturers. 

Aimed to provide the American 
business man with a better under- 


surveys, in addition to the subject 
of marketing include the major prob- 
lems of farm tenancy, marginal farm- 
ers versus marginal lands, financing 
agriculture, the farm as a place to 
live and conservation of natural re- 
sources utilized for agricultural pro- 
duction. 

They will appear in the order 
listed, with the bulletin on market- 
ing following that on financing, said 
Mr. Shoemaker. The survey on farm 
tenancy has already been completed 


and this bulletin will be issued 
shortly. 
net income for 1936 of $13,924,601 


as compared with $7,526,072 in 1935. 

Expansion plans in subsidiaries 
are under way and a statement in 
the company report by Charles E. 
McManus, president, declares that 
with commodity prices rising larger 
inventories of raw materials are 
scheduled. 


v v v 
A reduction in deficit was report- 


/ed by the Pennsylvania-Dixie Ce- 
|/ment Co. and_ subsidiaries, New 
York, with a net loss for 1936 of 


$37,569 as against a net loss in 1935 


of $796,880. 

In the company report, V. N.) 
Roadstrum, chairman, and John A. 
| Miller, president, declared that the | 


present tariff on cement was inade- 
quate to protect costal markets for 
American producers, stating that 
the general advance in price con- 
trasts with reductions in cement 
juotations at Atlantic and Gulf 
ports. 


Stetson Shoe Appoints 


Stetson Shoe Co., S. Weymouth, 
Mass., has appointed Alley and Rich- 


standing of the farm situation, other | 


$$. 


Coming 
Conventions 


April 20-23—American Newspaper 
| Publishers Association annual con- 
| vention, Waldorf-Astoria, New York. 
| April 26-28—Association of Na 
| tional Advertisers convention, The 
| Homestead, Hot Springs, Va. 

| April 29-May 1—American Asso- 
ciation of Advertising Agencies semi- 
jannual meeting, The Greenbrie: 
White Sulphur Springs, W. Va. 

| April 30-May 1—Interstate Adver- 
|tising Managers Association spring 
convention, Scranton, Pa. 

May 11-15—Lithographers Nationa) 
Association annual convention, White 
| Sulphur Springs, W. Va. 

May 14-15—Advertising Affiliation 
annual convention, Erie, Pa. 

May 17-19—Southern Newspape: 
Publishers Association annual con- 


vention, Hotel Arlington, Hot 
| Springs, Ark. 
May 18-19—Inland Daily Press 


Association spring convention, Sher- 
man Hotel, Chicago. 

May 20-22—Associated Business 
Papers, Inc., annual convention, The 
Homestead, Hot Springs, Va. 

May 30-June 1—Associated Gro- 
cery Manufacturers’ Association an- 
nual convention, Hot Springs, Va. 

June 13-17— Pacific Advertising 
Clubs Association annual convention, 
Salt Lake City, Utah. 

June 20-23—Advertising Federa- 
tion of America annual convention, 
Hotel Pennsylvania, New York. 

June 20-23—Newspaper Advertis- 
ing Executives Association annual 
convention, Hotel Pennsylvania, New 
York. 

Sept. 13-16—Annual 
Financial Advertisers 
Syracuse, N. Y. 

Sept. 23-25—National Industria] 
Advertisers Association annual con- 
vention, Edgewater Beach Hotel, 
Chicago. 


convention, 
Association, 


new cars 
in April 
—Quota of Chevrolet's 3rd Larg- 


est Plant here. 
—$4,882.329 payroll in 1936 for 


Janesville unit. 


—Send for 
Market data. 


current $65,000,000 


ards, Boston, to handle its advertis- Janesville Wisconsin 

ing. H. R. MacNamee is account, r 

executive. Gazette—WCLO 

| ceateemat aetna nae 


WASTE AND 


ADVERTISING 


WOULD like to 
executive who is 


medium of waste. 


losses of advertising. 


asset from many stan 


hauling his advertising department. The pro- 
fession of advertising can be the greatest 
source of sales promotion or the greatest 


Ten years experience with various major 
national advertisers has made me keen and 
practical minded concerning the profits and 


I believe I would be a small but important 


manage your advertising appropriation. 


Address Box 1088—Advertising Age 


interview a Company 
thinking about over- 


dpoints if appointed to 
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ADVERTISING EXECUTIVES HONOR BOSTON AGENCY HEAD 


PLAN FIGHT ON 
REGIMENTATION 
OF COAL TRADE 


7 nn 9? “peniae 
mH. KIM, 


vee (COD oars 


—_ 


(Continued from Page 2) 


set maximum prices apparently will | 
be exercised only in emergencies, 
and it is forbidden to establish any 
maximum price which does not 
yield a fair return on the fair value 
of the property. 

Discounts to wholesalers also will 
be fixed by the Commission. 

The Code, following the pattern 
established under the NRA, defines 
unfair methods of competition, ban- 
ning consignment of unordered coal, 
allowances and other 
orthodox methods, 


secret un- | 


Boston advertising executives gather at dinner to honor Ernest J. Goulston, veteran in the Boston agency field and head of the 
Goulston Advertising Co. Left to right are Leopold Goulston, brother of the honor guest; E. W. Preston, publisher, Boston 
Herald-Traveler; Mr. Goulston; H. G. Kern, Hearst International Advertising Service Boston manager; A. H. Marchant, Boston 


Provision on Advertising Post advertising manager, and J. H. McManus, general manager, J. P. Squire Co. 


Inpaors w hi “eg g P ; ‘ an | a eee 

Paragraph 7 ~— ggg ecu organize for collective bargaining | Powell in New Post 
misrepresentation of any analysis, /4nq stipulates that the United ‘ , . 
or publishing of any false, untrue, grates Gover : shall y For 18 years director of the pub- Charles Oswald has resigned as 

leading or deceptive statement States Government shall not pur) jicity department of N. W. Ayer &| vice-president of Richardson Os 
misleac ste ieee, ie elie ae Ho. | 2 N. W. A) ards s- 
by way of advertising, invoicing, or enact -adageosl ee ducer “: vio-| Son, Inc., Philadelphia, Edward M. | wald, Inc., Cleveland, to join Beau- 
‘therwise concerning the size, qual- lates the provisions of this section. | Powell has joined Castle Films, Inc.,|mont & Hohman, Inc., Cleveland, as 
: : ie Ro New York, business motion pictures.|account executive. 
ity, character, nature, preparation 
or origin of any coal bought, sold or 


Oswald to B & H 


Allows Joint Marketing | 


It also allows producers to form 


Birthday Copy 
of Rich Depicts 
Atlanta's Rise 


Atlanta, Ga., April 14.—Dramatic 
description of the rise of both city 
and store highlighted anniversary 
promotion of Rich’s Department 
Store, Inc., in a series of local news- 
paper advertisements. 

Characters from “Gone with the 
Wind,” best selling novel of Atlanta 
and the South, are featured in insti- 
tutional copy presenting the 70 year 
rise of the store as well as the re- 
building of Atlanta. Leon Brack- 
er’s painting, “The Story of The 
Confederacy” will appear April 26, 
the South’s Memorial Day, to con- 
clude the series. 

Will Testimonials 

Special anniversary follow-up copy 
has been scheduled for the ensuing 
four weeks to include testimonials 
and congratulatory messages from 
business friends and associates. 

With the conclusion of the cam- 
paign it is intended that customers 
will have been given a complete cross 
section of the entire store and some- 
thing of the history and background 


Use 


of lines featured by Rich's. 


consigned.” 


co-operative marketing agencies, 
provided that minimum prices are 
observed, that such an arrangement 
does not restrict coal supplies in in- 
terstate commerce, nor prevent the 
public from getting 
prices. 

Among duties assigned to the Na- 
tional Bituminous Coal Commission 
are development of new 


a 
Paragraph 8 bans “the unauthor- 


ized use, Whether in written or oral 
form, of trade-marks, trade names, 
slogans or advertising matter al- 
ready adopted by a competitor, or 
any deceptive approximation there- 
of.” 

The bill permits coal producers to 
sell farm co-operatives on the same 
terms as wholesalers, provided 


coal at fair 


uses for 


coal and reduction of distribution | 
quantities involved justify the costs. Another goal is to study con- 
wholesale discount. Consumers’ co- trol of production, including allot- BILL 
aparateres apparently are damned yj ,ent of output to districts and pro-| | 
yy omission, 


ducers within such districts, and to | 


The bill sets forth the public pol- jo1q@ hearings on such plans. 


icy of the United States as permit- 
ting employes of coal producers to 


_______ Detroit Adcraft Club 


SECESSION 
PRESENTED IN 
$C. LEGISLATURE 


- e » The|® 
— ° | P| COLUMBIA, Apr tS tan txlay | 
Names New Directors fey|house had its Apr fe tate which|of\ 9g . 
’ : é | yes\ despite ve 7 mos ad nvestiga- 
New directors elected for two-year | So-l\raged_ over the propose’ ° _ 


terms by the Adcraft Club of Detroit | 
are Michael Bloy, Florists Telegraph | 
Delivery News; J. J. Hartigan, 
media director and vice-president of 
Campbell-Ewald Co.; J. M. Jones, 
sales promotion manager, Walker & 
Co.; Forbes McKay, Curtis Publish- 
ing Co., and Carl Georgi, Jr., space 


Iph | tion of state offices 


. of pre 
: R presentative Blackmon, ol p 
or- e 


tarted the facet one 7 ty 
» with a bill “to provit . on 

sses| ceedings * yiedmont from bs 
Bal- the Se outh Carolina and for — 
— ellen of new state at G 


aly 


IN ’STATS— 


SPEED 


Ini-|Greenville, 5 


> me i 
UF otlowing is text of the April) 
"\ Fool’? measure: 
Fool’ mea i BILL or an 
hie vide for the Secession Ps 
ae pedo Lower South Ga 


buyer, D. P. Brother and Co. ed Predenont athe Establishment of 
ylina, ». Ne State # 
Ee: ee Capital Of the New eaary| 


and Provide 


* ree’ le, » 
Greenville Erecting the 


Funds for 
Building. 
WHEREAS 


Graphic Arts Review | 
to Be Held May 6-8 


The Graphic Arts Research Bureau 
and Graphie Arts Division of 
American Society of 


Capitol 
| 


vears the| 
yaVINE | 


} the 
the | 


¢ the lower coun) 


QUALITY 


mrenanient | Tas an ahe_gneater part 
Engineers May 6-8 will sponsor the | ° che revenue derived ee the 
iS A annual technical review of progress | po\line tax _, Mifocated to the it oe J 
S USELESS in the printing and allied industries | m- eT os state, and as ® rent 
at the Commodore Hotel. he a 


than its} 


AS CIGARS WITH- 
OUT MATCHES 


Inspection tours have been sched- 
uled for the R. Hoe & Co. press plant 
and the New York Daily News plant. 


ate and 
jer of the renga to be 


f the state;| 


it | remaine . 
nished most of the 
djeducated in 
dan SREAS uthern portion § 
or WHEREAS ye ee 
the Piedmont, 
school buy 


| Hodgins Appointed 


“ 9 : 
Fortune” Publisher 
Eric Hodgins, managing editor for 
|two years, has been appointed pub- 
jlisher of Fortune, New York, by 
; Time, Inc., in accordance with its 
serv 7 seo oe ' 
ice standard and 24 new policy of management de-cen- 
hour service on out-of-town _tralization, 


orders—BUT—Rapid ALSO | QE a 
developed 8 out of 10 of Joins U & U 


Sure! Rapid has speed; it 
was Rapid that brought this 


business to a 60-minute 


: : Helene Stull has resigned as sec- | 
the new 'stat ideas used retary to J. Kenneth Laird, president | 
today. AND NOBODY ‘of the Chicago Federated Advertis- | 


ing Club and vice-president and ad- | 
vertising director of Weco Products | 
'Co., to join Underwood & Under- 
/wood, Chicago as service manager in| Bi . 

charge of customer contacts. | First in the eyes and ears 


of Piedmont South Carolina 


WHIPS RAPID ON QUAL- 
TY. Why miss out on ideas 
and quality? Why 
deal with Rapid, sir? 


RAPID 


COPY SERVICE CO. 


§ BRANCHES: NEW YORK, 4iS Lexing- 
ton, 444 Madison, VAnderbiit 3-3680. 
CLEVELAND, Ninth — Chester Bidg., 


not 


New Barclay Product 
Barclay’s No. 7 Cup 
|whisky has been added to 
of Jas. Barclay & Co., Ltd., Cana- 
dian-American distiller. The prod- 
uct, used a long time in the British 
Isles, is being promoted in a test 
campaign in Western newspapers. 
Maxon, Ine., Detroit, is in charge. 


blended | 
the line! 


24-HOUR NEWSPAPERS 


Carlson to “Liberty” 


Many a true word 
is spoken in jest... 


That humorous bill tells more graphically 
than we possibly could why Greenville is 
one of the four major ‘‘blocks’’ on the 
South’s great and busy ‘‘Main Street,”’ 
which runs, unbroken, through Greens- 
boro, Charlotte, Greenville and Atlanta. 


50,000 CIRCULATION 
GREENVILLE NEWS-PIEDMONT 


WFBC % 5,000 WATTS 


i , C. M. Carlson, who resigned as a 
Ain 9335 e CHICAGO, 110 So. Dear- Western advertising manager of 
born, 228 No. La Salle, 360 No. Michigan Advertising & Selling April 1, has 


Ave., STAte 5977. 


joined the Western advertising staff | 
of Liberty, effective May 1. His head- 
quarters will be in Chicago. 


NEW YORK CHICAGO DETROIT 


Represented by BRYANT, GRIFFITH & BRUNSON, Inc. 
BOSTON 


ATLANTA 
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19, 1937 


MORE OF WFBR'S R.H. MACY FIRES 


= CONFIDENCE MEN 


WFBR, Baltimore’s N. B. C. 
basic Red network outlet, lays 
sharp emphasis on its announcing 
staff. Realizing that it is their 
voices which do the actual selling 
for advertisers, each announcer is 
carefully chosen and_ trained. 
Hence their title: “Confidence 
men.” 


212-09-2750 


SOCIAL SECURITY NUMBER 


HENRY HICKMAN, born in Wilming- 
ton, Delaware, studied law at the Uni- 
versity of Virginia; got into radio via a 
series of radio dramas for WRVA. An- 
nouncer, later manager at WDEL and 
WILM. Now assistant production man- 
ager of WFBR. 


216-09-6486 
SOCIAL SECURITY NUMBER 
PHIL CRIST, Baltimore born, bred and 
educated. Entered radio as a singer 
and among other engagements sang on 
a coast-to-coast hook-up for 15 weeks. 
Now announces on WFBR—and likes 
it better than warbling. 


BERT HANAUER, after graduating 
from Baltimore City College, went on 
the stage, played in movies, wrote for 
vaudeville. After two years with N. B. 
C., in 1931 he joined the staff of 
WEBR as Program Director. 


2/51 


SOCIAL SECURITY NUMBER 


Public Confidence Protected 

Not only is it important to have 
confidence - inspiring announcers, 
but that confidence must be sate- 
guarded by a system of quiet cen- 
sorship over what the announcers 
may not say. WFEBR accepts no 
liquor advertising; no_ station- 
break announcements for laxatives 
duringevening hours; no“phoney” 
offers; no controversial subjects; 
no “knocking” of competitors: no 
comparative prices. 


Important to Advertisers 

Last week WFBR pictured three 
of its announcers; today's series 
completes the gallery of “confi- 
dence men.” Because the building 
of public confidence is of primary 
concern to advertisers, WFBR 
feels that this brief “Who's Who” 
is of general interest. 


Sn Baltsonore, i 


~ FRESH COPY IN 
BRAND BATTLE 


New York, April 15.—R. H. Macy 
& Company’s newest attack on 
price-fixing of branded products un- 
der the state Feld-Crawford law, 
took the form of large-space copy in 
newspapers yesterday and_ today, 
comparing specifications of a “well- 
known” brand of mineral oil whose 
price is fixed, with its own variety 
at 33 cents, stated to be less than 
half the price of the former. 

The presentation of the case for 
Macy’s own brand as against its 
rival brand follows closely that used 
in the first advertisement, based on | 
aspirin. Layout and syllogistic rea- 
soning were designed to give fhe 
effect of virtual equality to the two 
products mentioned. 

As in the case of the aspirin ad- 
vertising, no rival brand nor its 
price is named, but the Macy prod- 


uct is offered at 33 cents, for those 
who want to “save with safety.” 


Ba.-tle Is Cited 


The conclusion of the copy cap- 
italizes somewhat on the battle that 
Macy’s is waging against price-fix- 
ing, stating, “Our job to carry 
what most people want and to see 
to it that New Yorkers shall not be 


is 


FORCED to buy goods at fixed 
higher prices.” 
Consumer response to the demon- 


strations of comparative value insti- 
tuted when price-fixing went into ef- 
fect, the adds, “indicates that 
the consumer is not ‘slow to act.” 
The possible charge that Macy’s 
is using mineral oil as a “‘loss-leader” 
is forestalled with the statement in 
the copy that the price includes a 
profit to Macy’s and to the producers, 


copy 


A similar statement was carried in 
the previous advertisement which 
featured 100 aspirin tablets at 18 


cents, against price-fixed brands sell- 
ing up to 59 cents for the same 
quantity, 


No Price oe 
Feature Story 
for Palm Beach 


New York, April 14.—Palm Beach 


suits’ uninterrupted annual sales 
rise since their introduction § six 


years ago will be reflected in an ad- 
vertising appropriation of more than 


$500,000 for 1937, announced this 
week by Goodall Manufacturing 
Company, Cincinnati. Lawrence C. 


Gumbinner Advertising Agency, New 
York, handling the campaign, 
with L. S. Goldsmith in charge. 

Continuing an_ established 
of newspaper advertising 
operation with retailers, 
per cent of this year’s budget will 
be spent in newspapers. The manu- 
facturer allows 50 cents per suit for 
advertising, which must be matched 
by an equal expenditure by partici- 
pating retailers. Some newspaper 
advertisements have already broken 
in Southern states. 

A national magazine drive will 
break April 26 with color pages in 
Collier's, Esquire and The Saturday 
Evening Post, and black and white 
pages in Elks Magazine, Golfing, Life 
and Time. A campaign will also be 
conducted in 60 college newspapers. 


is 


policy 
in co- 
about 95 


Joins Donovan-Armstrong 


Cc. EF. Marschalek, formerly art 
director of Cecil, Warwick & Cecil, 
New York, and Donlon Advertising 
Associates, has been appointed art 
director of Donovan-Armstrong, Phil- 
adelphia. 


Tarnoff Picks Federated 


Tarnoff Products Co., Ine., Boston, 
has appointed The Federated Sales 
Service, Inec., Boston, as marketing 
jcounsel. Business papers will be 
jused for its new polish. 


} 
| 
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TO THE BRIDE 


OHterling A$ LOVELY AS THE BRIDE 


Six patterns are emphasized in this copy 

prepared by Gorham Co., Providence, 

R. |., for dealer co-operative newspaper 

insertions particularly during the June 
“bridal” season. 


Sasha Sow 
Dealers with 


folio 
Mat Portfolio 
Providence, R. I, April 14.—A 
new portfolio of newspaper mats 


was issued to key jewelers in the 
country today by the Gorham Co., 


silversmiths, as a means of inducing 
retailers to use more newspaper 
space. 


The portfolio is so constructed as 


The rates for this department are as follows: 


“Help Wanted,” “Positions 
“Representatives Available,” 
cash with order. 


All other classifications (single insertion rates): % 


30 cents a line, 


Wanted,” “Representatives Wanted,” 


minimum charge $1. 


and 
Terms 


in., $3.75; 1 to 3 in., 


per in., $4.75; 4 to 6 in., per in., $4.50; 7 to 9 in., per in., $4.25; 10 to 12 in, 
per in., $4.00; 13 to 15 in., per in., $3.75. 


Write folder 


insertions. 


for descriptive 


of specimen ads and discounts on te 


rh 


HELP WANTED 


REPRESENTATIVES AVAILABLE 


to provide a handy index file, the 
back cover protruding about one: | 
half inch for the notation, “‘Adver- 
tising File.” 

The book opens with 
ment, “A real merchandising 
up as simple as ABC,” and “You can 
make more sales profits by expand- 
ing newspaper advertising.” There 
follows the reproduction of 29 news- 
paper advertisements for which 
Gorham supplies free newspaper 
mats. 


the state-| 
hook- | 


Dealers’ Name Listed 


Each advertisement features 
place for the dealer’s name; each is 
marked for handy ordering. Space 
includes one, two and three col- 
umns, varying in size from four to 
eight inches, thus offering a wide 
size selection. The book has been 
issued under the direction of Paul 
F. Donelan, director of advertising 
and sales promotion, an ard®nt ad- 
vocate of stimulating dealers’ use of 
local newspaper advertising ever 
since he joined the Gorham com- 


pany seven years ago. 


30,000 Vote to Fix 
“Building Reporter” Future 


More than 30,000 votes had been 
recorded at the latest available count 
by readers of Architectural Forum 
who were asked to express their opin- 
ion about whether or not they found 
Building Reporter, the mid-month 
news supplement of Architectural 
Forum, experimentally issued for the 
first time under a March dateline, to 
their liking. 

Designed for readers of Architec- 
tural Forum, one of Building Re- 
porters editorial objectives is report- 
ing of new product developments in 
the construction field. Continuance 
ot the publication beyond the first 


two issues depends entirely upon 
reader response to these numbers, 


according to the publishers. 


Ferrel New President 
of National Register 


R. W. Ferrel, general manager of 
the National Register Publishing Co., 
New York, has been elected president 
and treasurer to succeed the late 
Benjamin F. Williams. 

P. A. Brown, Wilkes-Barre, Pa.. is 
vice-president; C. H. Brown, New 
York, secretary and George K. Fink, 
New York, assistant treasurer. 


H nities Plan 


. . 

Fashion Campaign 

California Fashion Previews, Inc., 

have appointed the Hillman-Shane 

advertising agency, Los Angeles, to 

conduct a nation-wide campaign in 

leading fashion magazines. Direct 

mail and business papers also are 
scheduled. 


|} markets. 


ADVERTISING MAN PUBLISHERS’ REPRESENTATIVE: 
with an agency background and a| Trained writer and advertising sales- 
thorough knowledge of consumer|man wants to represent additional! 
products, is sought by a small pro-| publications. A. G. Fegert, 632 Sher- 
gressive agency in Ohio. In addition! man St., Chicago, Il. 


to being well versed in merchandising 


and sales promotion, he must know = 
how to plan effective direct-by-mail |] puRLISHERS: Locate the representa- 
campaigns, write attention compel-/| tive you want to handle your publica 
ling sales copy, and be familiar with} tion “in various sections, through a 
the mechanics of advertising. Oppor-|e¢jassified ad in this column. Specia! 
tunity is limited only to his capacity|jow rates apply to “Representatives 
to produce results. If you feel you] wanted” ads. ~ 

are the man and would enjoy living 

in a town of around 35,000, write us 


about yourself in detail, giving refer- 


ADVERTISING KEY CASES 


ences, salary expected and send a]/ Embossed with product, trademark, 
photo along. Strict confidence is as-| etc. Twenty styles. Inexpensive, use- 
sured ful. Excellent for convention use. Il- 


Box 1095, ADVERTISING AGE, C 


hgo. 


COPYWRITER: 


larly in drug products, toilet 


ixperienced particu- 
goods, 
mail order, ete. Young man preferred. 
Apply by letter only, stating full de- 


WEINMAN BROTHERS 
Facty., Mdse. Mart, Chicago 


lustrated price list sent upon request 


BUSINESS OPPORTUNITIES 


tails, salary desired, enclosing sam- > * 

ples of work, ete. A real opportun-| Get Orders Without Personal Calls. 
ity. UNITED ADVERTISING CO’S.,| Telephone Advertising Business is 
205 N. Michigan Ave., Chicago, II1. great way to make money. Paid me 


$30 to $100 weekly. 


Wanted—A high grade salesman call- 


selling. Home or office. Free 


Numeyer, Utica, N. Y. 


No door to door 
book 


| ing on newspapers for a wonderful 

money making side line. Little to = 
carry and little to show. References MAILING LISTS 

and full particulars in first letter. saa 

Box 1096, ADVERTISING AGE, Chgo. ATTENTION!! 
a a aia od MAIL ORDER DEALERS: 

‘ > ic Studios, 444 , = = 
et ome le a ge ory cpera- Why not use our GUARANTEED 
tions; organizing complete photo-| CLASSIFIED MAILING LISTS to sell 
graphic retouching service. Good air| Your goods. Send 25c for 100 trial 
brush men qualified to do both figure | "ames. 

and still life for newspapers and x aias cael aaa 
magazines wanted at once. Bring ee te LEE ow vee > og dg oo IC E 
samples. Telephone for appointment, | 696 N. East Ave., Oa k Parl MAUL 
— PHOTO-OFFSET 
COPYWRITERS, Layout men, Mer- 

chandising men, Sales executives, and BEAT 


many other advertising and selling RISING 

positions now open. Consult employ- COSTS!! 

ment columns. of the New York | ; L ; ; Bead 
Herald Tribune, mornings and Sun-|/Xtremely low cost process repro 
days. Write for free booklet “Classes duces direct from your copy. N 
of Employment,” handled by the bet- | COSUy typesetting and cuts necessary 
ter New York employment agencies. Perfect for illustrated sales letters 
Address New York Herald Tribune, | #4Vertising material, house organs 

Dept. 25D, 230 West 41st St., catalogs, bulletins, handbooks, ete. 
New York City. 500 copies (8%x11”") $3.00 


Additional hundred copies 25c 


Any size can be furnished. 


REPRESENTATION WANTED 

expert 
crea- 
tive minded sales executive or display 


diorama 
for 


Nationally Known 
offers unique opportunity 


organization. 


Box 1094, ADVERTISING AGE, ¢ 


“hgo. | 


Send for samples. 
Laurel Process, 


480 Canal St., N. 


— Special prices on large quantities 


¥. 


| PHOTO POST CARDS 
The kind that build good-will 


WANTED: Eastern advertising repre- 


bring you business. Don’t fail to 


and 
in- 


| vestigate this new form of Successf# 


sentative for new high-class monthly | Selling announcement and follow-up 


magazine, 


Box 1097, ADVERTISING AGE, 


serving national business! Write 


NM. ¥..4 


for Samples and Prices. 
Graphic Arts Photo Service 


srd & Market Sts., Hamilton, 


O. 
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Above reduced advertisement 
for Freeman Shoe Corpora- 
tion, Beloit, Wisconsin, was pre- 
pared by Faithorn Corporation. 


« 
Always the Finest 
at Faithorn 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one orai— 
just as you wish, but all 
ore here, ready to serve 
you... Speed, economy 
and satisfaction assured. 


THE EASIEST 
AND BEST WAY... 


to handle the production requirements 
of your advertising matter is to place 
your business with a concern that ren- 
ders a COMPLETE SERVICE in(1)Ad-Setting, 
(2) Engraving and (3) Printing —all 
under ONE ROOF... We think in terms 
of results ... The shortest way ‘round 
is usually the best ... Why send cuts 
to one concern—typesetting to another 
many blocks away—and then give your 
printing to a firm even farther distant? 
You can cut your costs, eliminate worry 
and save TIME, TROUBLE and MONEY by 
having FAITHORN do the entire job. We 
will gladly show you samples. Try us! 
Exceptionally well fitted to submit ideas, 


make layouts, prepare sketches and draw- 
ings—through every step of production. 


FAITHORN CORPORATION 
Ad-Setters - Engravers - Printers 
504 ShermanSt.,Chicago Phone Wab.7820 
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BOSTON BUMPER 
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Unusual for copy in conservative Boston, 

this beldly-headed sales insertion for 

Davis Hardware Stores in local newspa- 

pers caused several ripples in the 
metropolis. 


Bostonians Get 
Jolt from Davis’ 
Bold Headlines 


Boston, April 138.—-Staid Bostonians 
were jolted last week on reading the 


Davis Hardware Stores’ advertise- 
ment, Which was headed in four- 
inch type, “GET OUT.” 

The seven-column copy was gen- 


erously interspersed with listings of 
items, in delicate reverse display 
that must have shaken the seismo- 
sraph instruments registering earth- 
quakes at Harvard and other insti- 
tutions. In fact, the reverse motif 
extends to the illustrations, the bor- 
der which is made up of the many 
items found in hardware stores, and 
the signature. 

The startling “get out” refers to 
the merchandise on sale, which has 


been gathering dust as_ surplus 
stock, each item being listed with 
“our get out price.” A. Randall 


Crapo is reported to be the designer | 


of this unique advertisement. 


Black Leads Car 


Color Preference 

A report issued by George D. Kel- 
ler, vice-president of charge of sales, 
Studebaker Corporation, reveals that 
31 per cent of the Studebakers de- 
livered during the past 5 months 
were of conventional black. 

Next in popularity. in the order 
named were Glacier Park Grey, Ber- 
muda Blue, Hollywood Beige. Bev- 
erly Blue, Maroon, Green and Brown. 


“Parents’”’ Adds Section 
Beginning with its May issue, Par- 
ents’ Magazine, New York, will regu- 
larly publish a home development 
section with a separate cover in 
color. The articles in this section 
will deal with the problems of build- 
ing, enlarging, modernizing and dec- 
orating the home with particular at- 
tention to the needs of children. 


Over 100 high class photo- 
graphic eye catchers every 
month for $5. A new. all- 
photo advertising service for 


=) all lines of business. Write 
for free proofs. 
< 10 East 38th St. New York 


L 


in the 
SRAND CENTRAL ZONE 


“Opposite the Waldorf-Astoria 


Single, $4 Double, $6 


Featuring two-room suites from $8 
inven Pantries, Electric Re- 
on, 
t 


11 monthly and yearly rates 
s 
Excellent Restaurant 
and 
Duplex Cocktail Leunge 
Air-Conditioned 
Music during Cocktail and 
Dinner Hour 


125 EAST SOth ST. 
WM. A. BUESCHER, Manager 
NEW YORK 


jan effective 
means of point of purchase display | 


MORE PUNCH IN 
DEMONSTRATION 
TOY MEN'S GOAL 


New York, April 14.——With all in- 
dications pointing to a 1937 volume 
of $240,000,000, an increase of about 
10 per cent over the 1929 top, Amer- 
ica’s toy industry staged its annual 
fair here last week with the convic- 
tion that more alert. point-of-pur- 
chase merchandising must be em- 
ployed to overcome sales resistance 
threatened by an upward price 
swing. 


Toy Soldiers Unpopular 


Four hundred manufacturers dis- 
played 15,000 new types of toys to 
3,000 buyers from every State in the 
Union as well as from Canada, Eng- 
land, France, Holland, South Africa, 
Australia and South America. Spon- 
sored by the Toy Manufacturers of 
the U. S. A., Inc., the fair will run 
until April 17. Although the bulk of 
the buying is being done for Christ- 
mas stocks, a considerable amount of 
business is being written for summer 
toys and year-around items. 

Reflecting American 
less than one per cent of the toys 
shown are of military type. The 
trailer trend has doubled toy auto 
production; G-men and cowboys con- 


tinue to reign as juvenile heroes; 
trains, scooters and other’ toy 
vehicles have gone in for super- 
streamlining. Building construction. | 
scientific laboratories, fashion and | 
art are among fields tapped for 
juvenile divertissement, with hou-e 


keeping toys also enjoying a boom. 
Characterizing failure to work out 
method of selling by 


as “a tangible drain on _ potential 
profits and sales volume in the mer- 
chandising of toys and playthings,’ 
fair officials urged all branches of 
the industry to assume joint re 
sponsibility for solving this problem. 
Absence of a definite over-the-counter 
merchandising technique was also 
called “one of the missing links’ in 
the toy picture. 

“Several retail executives and 
manufacturers recently returning 
from the British Industries Exposi- 
tion,” they asserted, “report that the 
American toy industry is far behind 
in this phase of merchandising. 


How British Do it 


“American manufacturers have de- 
veloped the finest assortment of toys 
in the world, but between manufac- 
turers and the retail counter too 
much potential sales force is lost. A 
considerable amount of the time 
buyers spend at the British exposi- 
tion is devoted to demonstrations of 
how to display, promote and sell the 
manufacturers’ goods most effectively 
over the counter, Manufacturers’ 
unit displays and display material 
are sold to the buyers at reasonable 
cost, to give him definite plans as 
to how the goods are to be promoted. 

“Because of the wide variety of 
items carried, effective physical 
demonstration by the salesperson is 
possible in only a few items. The 
silent counter demonstration, through 
display, is the logical method.”’ 


Abelew Wins C.F.A.C. 
Table Tennis Meet 


Berne Abelew, representative of 
Warner Publishing Co., won the 
singles title in the table tennis 
tournament sponsored by Chicago 
Federated Advertising Club April 15, 
from a field of 40 entrants. 

Reuben Sorosky. Gundlach  <Ad- 
vertising Co., and M. J. Landphere. 
artist, teamed up to win the doubles 
title, and George LaRoi, McDonnell 
& Miller, won the consolation singles 
Trophies offered by ADVERTISING AGE 
are being awarded both singles and 
doubles winners. 


Rickard to F ete 
25th Anniversary 


Officers and directors of Rickard 
& Co., Inc., New York, are planning 
a silver anniversary reception at the 
Hotel Astor on April 22. 


: 
sentiment, 


Norge News Now 


in Pocket Format 


Following the trend found success- 
ful in general magazine field, circu- 
lation of Norge News, house organ of 
Norge Division, Borg-Warner Corpo- 
ration, Detroit, has been extended to 
25,000 merchants and retail salesmen 
in a smaller, pocket size edition. 

Editorial treatment, under the di- 
rection of James A. Sterling, adver- 


Norge, is similar to that of Coronet 
and Reader's Digest, with 62 features 
designed to promote more effective 
selling. 


| 


you look at it. Big in 


of buying power—more 


in territorial expanse. 


coverage. Salesmen 


| 


The Salt Lake Tribune 


Screenland Unit 
Issues New Card 


Screenland Unit, New York, has 
issued a new rate card, effective 
Jan. 1, 1938, based on a guarantee 
of 650,000 copies. 

The new black and white page 
rate is $1,300. 


Morgan Launches 


tising and merchandising manager of | 


of a million mouths to be fed, backs to be 
clothed, wants to be filled. 
Therein lies an in ket. 
teresting merchandising angle: 


Because of the geographical size of the Salt 
Lake Market—larger than any other com- 
monly recognized wholesale market area- 
it presents some unique features regarding 
can't see 


ONE 
UNIFIED 
“BIG CITY 
MARKET ° 


Chicago Branch 
The Morgan Lithograph Co., Cleve- 
land, O., has opened a branch office 
‘at 221 N. La Salle st., Chicago. 
S. L. Kayne is in charge. 


Coast Pipe Appoints 

Stewart McIntosh, Ltd., Vancouver, 
B. C. advertising agency, has been 
appointed to handle the account of 
the Pacific Coast Pipe Co., Ltd., Van- 
couver. Copy is scheduled for busi- 
ness publications in the construction. 
pulp and paper and engineering 
fields. 


Aurine Names B&D 


Benson & Dall, Inc., Chicago, has 
been appointed to handle advertising 
of Aurine Co., Inc., Chicago, hearing 
aid manufacturer. Newspapers are 
to be used. R. J. Dooley is account 
executive. 


wevewres enoc5* Pano 


anne ee 


—or you need 


quality of buying areas. 


power—retail purchases 15% above the na- 
tional per capita average. 


Big in quantity 
than three-quarters 


And big, too. 


e Salt Lake Tribune -Telegram 


Here’s a whale of a big market, any way often, so economically, as in other trade 


They'd need 700-League Boots! 


Fortunately, 700-League Boots are available 

in the form of The Salt Lake Tribune- 
Telegram, the one metropolitan medium 
effectively serving this rich, responsive mar- 
Your message, at one low cost, reaches 
every part of this vast area simultaneously, 


with the prestige of the newspapers for 


this region. 


dealers so 


MORNING AND SUNDAY 


National Representatives: 
REYNOLDS-FITZGERALD, INC. 


11846)4 == 


which more people pay more money than 
for any other six newspapers combined in 
That’s why more and more 


alert advertisers are putting The Salt Lake 
Tribune-Telegram 


on their “A” schedules. 


Salt Lake Telegram 


EVENING ONLY 


Color Representatives: 
Member, ASSOCIATED WEEKLY 
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aves you time 
IN NEW YORK 


Thousands of travelers tell us 
that they find the Lexington the 
most convenient hotel in New 
York. And so it is! The location 
saves you all unnecessary steps 
—right in the center of every- 
thing except turmoil. 


You'll enjoy the cheerful com- 
fort of the Lexington, too. And 
remember—room rates as low 
as $3.50 a day. 


Lexington Features 
Every room with radio and bath. 
3 blocks from Grand Central. 
Near Radio City and smart 
shops. Garage in connection. 
Famous orchestras play nightly 
in the gay Silver Grill. 


HOTEL 


LEXINGTON 


48th STREET at LEXINGTON AVENUE, N. Y. 


Pr Ra-} Manaas 


National Hote! Management 
Company, Inc. 
Ralph Hitz. President 


Mechanical 
production, 


phases of newspaper 
labor questions, the 
newsprint situation and social secur- 
\itv are subjects to be accorded con- 
|sideration Thursday 


and Friday. 


The more momentous advertising 
problems will occupy the stage at 
the general session Wednesday. 


Deliberations 
charge of the 
at Tuesday 


of the committee in 
Bureau of Advertising 


sessions will be 


report- 
ed to the general meeting Wednes- 
day afternoon. 

Various phases of advertising will 
be given prominent places on the 
program of the two sessions sched- 
uled for Tuesday by publishers of 
papers of 50,000 cireulation or less 
in separate gatherings. Subjects 
slated for discussion here will in- 
clude the value of small advertising 
jaccounts to newspapers: methods 


by which smaller newspapers can 
compete with the advertising solici- 


{tations of metropolitan dailies based 


on coverage claims of the smaller 
jpublisher’s field; merchandising co- 
joperation with national advertisers; 


ithe preparation of statistics on 
| trading methods to help in- 
}dependent merchants keep abreast 
of modern and mer 
|chandising methods: improve- 
ment of the physical 
appearance 

Edwin S 


areas; 


advertising, 

and 
newspaper's 
Vew 


Friendly, York 


Retail Lineage 
Shown for Wee 


April 16.—-Retail adver- 
by all newspapers in 
77 important cities this year through 


Chicago, 


tising carried 


April 10, is 6.1 per cent ahead of 
the corresponding period of last 
year, according to the Abvertrisinc 
Acre Index of Retail Activity. This 
Index shows a total of 280,991,586 


lines of retail display for the period 


reported against 264,721,256 lines 
for the comparable period of last 
year, a gain of 16,270,130 lines or 
6.1 per cent 

For the seven day period ended 
April 10, a gain of 0.9 per cent is 
shown by the Index totals of 22.- 


705,638 lines of retail display for 


the week against 22,.493.300 lines for 
the comparable week of last year, a | 
gain of 212,239 lines Although the 


compared week of last vear included 


Sun, who is chairman of the A. N. 
P. Avs committee on advertising as 
well as chairman of the committee 
in charge of the Bureau of Adver- 


tising, 


day afternoon’s session devoted to 


advertising subjects. 


will preside over the Wednes- | 


|use of display space for Easter sales 
|promotion and established 


— - 
San Francisco ANPA Tf) STRESS Ind f Retail Activity in 77 Important 
Cleaners’ Code Markets 
Now O tive CONTRIBUTIONS t 
Ow peratl Based on total retail advertising volume in all newspapers in each city. 
. , ae pyright, 1 Advertising Publications, Inc.) y 
San Francisco, April 12.—Princi- OF NEWSPAPERS (Cop gnt, 1937, by ne 9 : = 
ples of NRA have been revived here ; _—__ — eae a eal ame 
under authority of the state fair 7 15-Week 15-Week 15-Week or Loss or Loss 
trade act, the new cleaners’ and Period Period Period 1937 1937 Week gy li 
dvers’ code ordinance having taken | (Continued jrom Page 4) Mnded Ended londed per a ’ bg agg a ( 
at , pe pee . | ; City Apr. 13, 1935 Apr. Yoo Yoo AP it, 1900 é ° » bose 49SS a 
effect last week. Though much OPP \of the present decade when the | Akron, 0 ‘, 1a 13.9 77,580 é 
sition to municipal price-fixing was | qejegates were compelled to go else-| Altoona, Va +¥" her areas es 
xpressed i sarings » picture of ; |} Atlanta, (3: t, 2 b 2.8 941,406 
expressed in hearings, the picture Of | where because the old Waldort had | ‘ vi ete 5 + 10.1 + 8.4 84,52 in 
a demoralized industry, bankrupt|}een dismantled and the present ho-| Birmingham, Ala 3, 25.3 +15.9 237,482 255,416 de 
firms and unemployed men prevailed |tg) fad not yet reared its towers] Boston, Mass. 5,499, 5, —2.3 + 4.3 501,685 440,137 —12 By 
upon the city fathers to embark upon | on Park ave Bridgeport, Conn 2,214,3 2 2.7 + 5.7 192,624 211,792 y 
» first large-scale retai ‘ice-fixing | . ; , rT suffalo, N. Y OO O74 4,760,998 8.0 + 13.4 391,342 399,042 ¥ Ml 
the first large-scale retail price-fixing | ne history of the association, to cuechon : rs. pty 1,112,858 +-5.3 1.3.4 $1,701 80,269 Pi 
attempted in ently. bli i | be traced at next week’s conven- Cedar Rapids, a 1,503,666 1,384,488 ~ 12.0 6.2 114,198 100,016 —l21i fr 
> ow . « . 2ete 3 > ss i . o - r@ a 
The new ordinance P pne sign ition, in large part constitutes the | Chattanooga, Tenn 1,856,918 1,758,849 12.9 anh, 3 150,920 115,811 9 moon 
both wholesale and nee pr — re ‘history of national newspaper ad-| Chicago, Il. 8,234,857 8,310,283 , 19.3 0.9 oeers rat: ‘1 
‘ ‘lex ‘ reing . Ww - , P ° ‘ine ‘ D 7D 836,026 + 2.9 5.5 I98,612 3,256 T 0.2 I 
all cleaning and dyeing done within 'vertising. Organization of the A. N. nb ee ae nyse ee ati Pi * 429155 58.898 —lea MA th 
the city. A code authority of six men| p ; : : > es Clevelana, ©, Pav ay ees re eee sonia hice Pdi sone ane OO 3 
oe % } |P. A. a half century ago marked |c@olumbus, O. ......... 0 ...20e ee eee te ee P 295,336 302,224 23 in 
repens tie tngustry via ee | the beginning of an era when use] pallas. Tex. ....... 5,291,378 5.817.505 072 + 13.2 + 2.9 453,479 $63,892 Lo; i ha 
established. For its support “gr ‘of newspapers by national advertis-| Dayton, O. . $,253,036 3,701,614 530 0.7 +142 294,448 362,488 19 - 
stpu , ay 1g * y y . " 7 ‘ = “olo 9 72 +454 » Qe as D. +1. 242,13 81,9 ce 
pv glpion nt a soe here Jere Was SEPSREME TaplEly AS 6 Te — s M, ; la. 1926310 pity 44 os 3 + 474 120 205 —184 & Ne 
§ 5 ‘ . Ne > "ett | ‘ es Moines, Bos as . sO,e0 ~400, ” aa | ” ee saV,ouve .o.9 - 
$1.50 a ager for “a — ras a ” | flection of the development of cheap] petyoit. Mich 5.974.922 5 881.150 89] 2.3 3.9 529,111 477,791 7 n 
stores ( r large wholesalers. , : o- , a. ee - theese = as : et v 
tores to $100 for large who aa ‘newsprint in the late ’70s. Week-| jsrie pa + 913.10) 1,891,050 174 22.6 24.0 157,458 192,626 29 , 
res = ee he a ope lies were flourishing and in numer-| Evansville, Ind. . . 8,243,660 3,555,538 216 0.5 91 273,018 Ae lea 
ize for violati , Cc 2 P : : Me » , ‘ 917.82 ‘ r« » ; 1 6 19.972 °6.4 ee 
ized for violation 0 eo — lous instances enjoyed circulations — ug Mars. 17,851 a WS 214 e = Re agett. 64 : 
The state law provides thé 1iCi- . . Mlint, Mich. ..... . 2,366,672 2,450,798 »S2S + O.4 =. PAT, 08 - 
rhe state law provides that munici- |e. in excess of those obtained by | 1 Men =a re + ; 9 = 294.126 
titiag ay a0 . > rer. | Fort Wayne, Ind.. ; 2 GOO,016 3,111,429 11 12.8 D1 -/4,1-0 - the 
pal authorities may enact code regu P ae * 2 : | 
; t of 80 alee al the daily editions. Circulation of fince Veal 1.380.418 Lb38.0n4 a4 13.6 Te 150.346 16.7 hi 
: ; eaues § er ce ) jpg are: : iary, PROT INO, 538,05 : 20,34 i sis 
lations upon ye tes ld ' ithe dailies was definitely restricted | Grand Rapids, Mich.... 2,516,758 2,475,438 554 18.3 20.2 221,070 id 
try. Sz ‘ancisco cleaners as 4 ‘eer~ 10) 989 ~ ag 66 Q> ‘ 1s 128,596 ' 
an industry. : ‘ appt = nay sp | °° small areas but prosperous week- | Greenville, S, C........ 1,410,282 Laeereree aoe Ae ip 247 ITs 16 f 
are > gec *xercise 1eir |... . . ’ suston, Te ea 3,731,72 3,726,3 716 S. - weds ib 0 
are the secon oO exercise lies felt the beneficent influence of | Houston, Tex. .... pit ep oe Tees +p “ g 101,586 0.7 
‘ights ay" » fair trade act, the) . Indianapolis, Ind 1,627,878 1,628,966 385 + §.: 0 {01,586 the 
rights under the fair trade act, : ; 7 
: nationwide demand for their read- ee eae —s Ane ay =o 1.5 a) 59 O75 6% 
same industry operating under a code |, “or Jersey City, N. J.. 624,03 667,018 2 0 ——'). pg ete vt sta 
ate : ing matter and opinions. Kansas City, Kans... 68,687 94,251 620 27.9 22.4 1,400 wil 
in Sacramento. As the dailies’ circulations ex-| Knoxville, Tenn. 2,289,865 2,568,398 O44 19.3 6.4 POT SDS 7 
: P ittle Rock *k 2,633,8! 25 312 142 3 2. 196,882 4 
es clit panded in response to improved serv: | /ittle Rock, Ark. : ee ap ttiget cs ' nar Se i 
7 ‘ = Epes Anwetes, CAnt..6%s © twersews 6,865,511 408 : + 4.4 037.761 0 
a "lh Bauer Dead ices, they began to vie with the re- gy > aad 230 “.TT es tT 7 108 &6 o] 28 400 ; 
John C. Bauer, 77, publisher of ligious publications—in those days | \anchester, N. H.. 966,430 934,992 i094 2.1 + 1.2 ‘8,368 ‘ tris 
Horse Review, Chicago, from 1889 to the stronghold of national advertis- | Memphis, Tenn. 3,075,492 3,038,186 7,494 + 3.6 4.4 7.880 0 
: “ie : . F r i , e : . >. | Milwaukee, Wis. 3,018,583 3,740,178 2,026 12.7 34.5 a7 317 li tot 
1922. died in Chieago April 15. He jers—for more and more of advertis- Mit a) hin 1.036.290 1958102 O70 a) 6 1s Soff 
‘ . > Pe Minneapolis, Minn .036,25 ,258, 07 tie L1H ) 57 0 
was formerly connected with the old |ers appropriations. As always, ae Tes 9199 844 + 060.116 > 00 Duk 1 4 193.550 nis 
‘ pa | . m F NASAVILIE, enn. . o,laa,e 00, , ame yt ‘ - 3,00 i 
Chicago Times. | Progress and increasing importance | vey Bedford. Mass $43,514 927,416 Q49,844 12.6 2.4 HS516 n 
| multiplied old difficulties and |New Haven, Conn.. és 2,606,968 2,674,608 2.4 18,422 1 wil 
jbrought new problems in their wake Sh ks hrogga - ~ bes ; Ry rryst Bhat ng: 5.7 mit 384 8 , 
‘ ork, N. 6,625,10 8,113,643 4, 435 5.2 D4 ) wer 
° e ° ° Those were the days of. fly-by-|~"™ ; : wer 
Multi a hing Mimeographing : 7 : ; Brooklyn, N, Y.. 2,098,896 1,910,995 2.014454 1.0 ) 168,859 S J 
gr p night advertising agents. No stand: | vorfolk, Va. ...... . 2,518,880 2,551,808 2,580,620 2.5 1.1 1N9,448 heg 
P sy: . ards of agency recognition had even | Oakland, Calif . 2,038,849 2.147,477 2,097,172 2.9 2.4 141,N78 st 
Addressing and All Mailing Service paige is ah Oklahoma City. Okla 2999959 3 101.912 243 478 10.7 1.6 247,436 sib 
|} been contemplated, let alone worked ; y; ' ’ 195 14 ‘ z =1 918 - 
| = . | Peoris Se ea 2. 066,847 3.035.382 3,195,140 2 ro 2éhve ma 
THE LETTER SHOP, INC. }out. It was every man for him- | — = cd 7 5.510 l : 
. | ‘ : - | Philade a, P: ' ; 043,921 8,156,512 8,703,370 8.2 H.4 hlo.o 
440 S. Dearborn St., Chicago | self. suvying newspaper space in | Fnilags Iphia, Pa edt ode 8,196.01 aie dh ig ana 
oe | Phoenix, Ariz. .... 2,154,660 2,175,194 2,093,924 1.9 Oot 146,636 hig 
Telephone Wabash 8655-8656 bulk and then retailing it to adver-| pittsbureh, Pa 6,733,666 5,958,500 7 274,800 L8.0 224 539,406 
tisers at whatever profit could be | Portland, Oreg. .. 2,887,850 3,205,932 3,464,514 19.9 8.1 Sng pai : oer 
’roviden t 3 2 3,878,62 3,834,: iS 284,910 se 
extracted from the deal was a com- Providence, R, IL. S4S8,288 US 8,620 — 4,38 O.4 ] 1( , a 
: Reading, Pa nae 2,788,338 2,507,588 7 i +175 INS,776 Fec 
‘mon practice of some operators. inten: We 2 OR4 554 3442 888 = 9 9 5 ©91 536 
| ? 2 3 . ale ona, i ° 5 soe a oo, 6.6 TY Gee ae ool Ji 
|}Dodging navment of bills for space} prochester, N. Y 1.822.886 1,847,261 7.3 6. 382,194 aa 
| . ° | > : » 209 » oC *% * ¢ oe 7 ~ 6 « ; 
was practiced on a notorious scale, | Rock Island-Molin 2,141,202 2,398,624 1. V4 236,040 . = 
Sacramento, Calif 2,144,941 2,444,333 11.8 2.0) 178,490 ' the 
Many Problems Remain San Antonio, Tex... 1,540,966 1,807,337 6.2 140,504 — J 
San Diego, Calif. 3,402,954 3,951,150 a9 292,124 ii hig’ 
That is why the publishers at | San Francisco, Calit 1,053 992 1,342,704 $.7 338,669 - vi 
: : ‘ ‘ A s.,| Seattle, Wash. ... . 2,766,214 2,821,262 7.8 + 5.7 230,272 e 
T N their first conventio vote Al Nah : EE hat hbk oe ; 
L E Xx i N G O ine ee ti es ; sf Ss o om a arr | South Bend, Ind 2,297,510 2,288,621 19.3 19.8 200,277 +4 ver 
CONVENIENCE (sinicce or ndvertising ana tog |Spokane, Wash, ...... 1,796,088 2.051.731 14 43 enaae 1sa838 75 N the 
subject of advertising and to alt. Louis, Mo.. 5190 715 048.600 8.1 10.0 $27,230 115,065 . pro: 
§ search for methods whereby news-/| St. Paul, Minn.. 3,483,926 678,069 0.1 5.2 SO0,866 205,298 Sch 
ee y , 9 O0€ . * 19" fer ” = ” mad »65.972 . . 
paper advertising might be stabil- | ay dherigeiraa on ze ' ate yi cD a pens! pi 4h Uni 
. , y . ncOMLA, ash 475,102 651,276 25.9 2.5 31,222 158,2 . 
ized. And just as the publishers of eo : = : 9 . Rol 
: | Tampa, Fla 1,905,680 1,625,338 6.9 9.1 O04 128,464 On 
those days wrestled with and over-|-poleqdo. © ; : _ 286,087 299,257 +4 Gen 
came their problems, so delegates to} Toronto, Ont., (an 6,287,189 1,977,326 », 949,763 5.4 0.5 $06,057 $31,149 t Clu 
next week's convention representing | Tulsa, Okla ap bh ie rari tid parle os Pee cee Ag Rol 
: 7 Washington, D.C YW, O0O8,504 10,024,844 10,409,217 15.5 3.8 842,759 $04,600 2 vO) 
j;most of the 443 newspapers now en- ee ro 0.7 
: e , > \ 7 Worcester, Mass. . . 3 182 952 3.200.130 211.706 0.9 0.4 ITS.ORY 280,253 +0 Visi 
rolled in the A. NP. A. will con Youngstown, © 2.908, ¢081 2,626,781 NS 35 9.8 15 2 213,318 Ass 
fidently come to grips with the prob Secdaenperscces - ee! 
i\lems of a different nature present- OtAl 524% 54 249,204,858 264,721,256 SO, 991, 386 SS 6.1 22,493,399 22,705,638 it 
ed by the vastly different but. still ————! — 
jhighly competitive conditions — of Sli ht c ° . Easter’s peak buying, the current | «g 
11937. lg ain in week of 1937 overcame the heavy | 


a slight | I 
jgain. Since future tabulations will | pro 
|include Easter business for both WN BE fSS=n- Mag 
/1936 and 1937, the comparisons | baka a Van ade 
should become more normal. | \ gh 

tl ¢ 
Weekly Gains Shown oe A UDITORIUM and 
| rep 
| 
Despite this year’s floods, which | oe 
caused temporary suspension of | HOTEL RATES z 
many newspapers, and reduction of | 
retail activity on account of strikes, | 
‘retail display lineage continues to N f m 5 
roll up gains over the Pease ta, OW tO § 0 
periods of last year. According to € t 
|the following table which shows ' 
gain or loss for each week in 1937 | Must think-you can now 
over the comparable week in 1936 : | 
B56, rtand lux 
gains have been recorded in 13 of Cnyoy the comfort P 
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January 
January 
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March 6 
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March 27 
April 

April 10 


tailed 


figures 


for each 


of 


15 weeks in this vear. 


the 


|cities measured by this Index. 
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ury of the Auditorium Hotel 
for as little as $150 a day , 


: for a room without private 

: bath or from $25° a day with 

S private bath. A splendid 

; location— every convert 

- ience — in an atmosphere 

5 of luxury at low cost. 
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ESSAY CONTEST 


ENTRIES NOW IN 
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FROM 32 STATES 


Chicago, April 15.—Although only 
a small number of essays have been 
received in the ADVERTISING AGE 
essay contest for students, national 
interest in the competition is evi- 
denced by the fact that 32 states are 
represented by essays already sub- 
mitted. These states range from the 
Pacific coast to the Atlantic, and 
from the deep South to Minnesota 
and North Dakota. 

Only two groups of essays have 
thus far been received from schools 
in which composition of the essays 
has been made a class project, and 
thus far Central High School, Omaha, 
Neb., with 20 essays submitted from 
one English class, and another batch 
to be forwarded in a week or so, 
leads in number of entries. 

Past experience has proven that 
the vast bulk of entries, ranging as 
high as 90 per cent of the total, is 
received within a week or ten days 
of the closing date, and it is hoped 
that in the final tabulation every 
state in the union will be represented 
with one or more entries. 


Deadline May 1 


Final date for the mailing of en- 
tries in the competition, in which a 
total of $1,000 in prizes is being 
offered by ADVERTISING AGE, is mid- 
night, May 1, and complete figures 
on the number of entries received 
will not be available for at least a 
week after that date. 

Judging of the entries will be 
)yegun as soon after that date as pos- 
sible, with the hope that winners 
may be announced on or about June 
1. First place winners in both the 
high school and college divisions will 
receive their awards at the opening 
general session of the Advertising 
Federation of America in New York 
June 21. They will be brought to 
New York for the presentation at 
the expense of ADVERTISING AGE. 

Judges who will determine the 26 
high school and college students who 
vrote the best essays on “How Ad- 
vertising Benefits the Consumer” in 
the contest are Dr. Herbert W. Hess, 
professor of marketing, Wharton 
School of Finance and Commerce, 
University of Pennsylvania; Mrs. 
Roberta Campbell Lawson, president, 
General Federation of Women’s 
Clubs, Washington, D. C.; Thomas 
Robb, manager, Sales Promotion Di- 
Vision, National Retail Dry Goods 
Association, New York; and G. D. 
Crain, Jr., publisher, ADVERTISING 
AGE, 


“Scribner’s” Shifts 


in Sales Department 


frank Comtois has been named 
Promotion manager of Scribner’s 
Magazine in addition to handling 
New York City accounts; Walter E. 
Barber, New England representative, 
in addition to New York accounts, 


and Paul S. Carter, New York State | 


representative, in addition to city 


accounts, 
\. Banks Wanamaker, of the Chi- 
“ago office, will also cover St. Louis; 


Harold Kk. Middleton, Detroit office, 


: - Macpherson, Pennsylvania and 
‘ew Jersey, in addition to Philadel- 
Ae Baltimore and Washington, and 
cee oe Lawson, New York City and 
“UDUTDS 


P tedmont Incorporated 


‘he Piedmont Publishing Co., 
On-Salem, N. C., has been in- 
porated by Gordon Gray, Jose 
! lL. Maxwell and W. P. Sand- 
‘ce. Piedmont will take over pub- 
‘ation of the Winston-Salem Jour- 
ind Tiein-City Sentinel May 1. 


Gar Young Changes 

' Young, with the advertising 
Sales Promotion department of 
ational Broadcasting Company 
‘1932 and director of its Trade 
YS Service, has resigned. effective 


udiana, Michigan, and Ohio: Dun-| 


Pril 15, to join Hearst International | 


‘rising Service. New York. 


News apers Exem t P bli h ing through a series of advertise-|series of twelve monthly advertise- 
pap P 1, 694 u ts |ments prepared by N. W. Ayer &/| ments. 
from State Sales T 
om ates 1ax ’ e 'Son, Inc., H. A. Batten, president,| In addition, more than a hundred 
Arkansas newspapers are exempt 37 Ayer Series |announced this week. The adver-|English language newspapers. in 


from the state sales tax of 2 per cent : : : ; : : 
. - ’ tisements, designed to acquaint the|Latin America, Australia, Burma, 
Attorney General Holt ruled. . ca ; es ae _ 


. ° 
See Goliad anid Wak Galeiimbeee on Advertising public with the value of advertising| Ceylon, China, Japan, India, New 


are a service rather than a com-| to the consumer, are offered pub-|Zealand, The Philippine Islands and 


modity. lishers free of charge. South Africa are using the copy. 
ee Philadelphia, April 15.—Publish- | Of 2,010 newspapers to which the The “Advertising Advertising” 
Forrestal Promoted ers of nearly 1,700 daily newspapers | series was offered, 1,666 or 83 per|campaign was originated by the 


James Forrestal, previously indus: and farm journals in the United/cent, have indicated they are being|Ayer firm ninetten years ago, and 
trial sales manager, Agfa Ansco Cor-|5tates and Canada are devoting); published, in many instances on ajhas continued without interruption 
poration, Binghamton, N. Y., has|SPace in their own publications this| basis of once a week. Thirty-one/since. The current figure, however, 
been named general sales manager |year to the advertising of advertis- | farm publications are publishing aj|represents a new high in popularity. 


COURTESY OF R. G. HASKINS COMPANY 


GOR 


“Vigor,” says Mr. Webster, “is the active, forceful employment of energy.” ” Vigor,” 
say the photographer and the artist,”is strength and forcefulness in the handling of 


illustration.” “ Vigor,” says the advertiser, “is what it takes to get the reader's attention.” 
Whatever the definitions of vigor, readers of the best publications are conscious 
of the advertisers who regularly use the craftsmanship, the experience and the ‘ 
vigorous cooperation of the Rogers Engraving Company. You buy more, yet pay no 


more when you get your invoice from these master craftsmen of photo-engraving. 


OGERS ENGRAVING COMPANY 


ADOLPH F. BUECHELE,. President 
Master Craftsmen of Photo-Engraving 


2001 CALUMET AVENUE + TELEPHONE: CALumet 4137 » CHICAGO, ILLINOIS 
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POINT OF SALE 
DISPLAY CALLED 
VITAL USER LINK 


Chicago, April 13.—Need for bet- 
ter variety and management of 
point of sale displays which close 
the gap between the advertiser and 
the consumer was urged by J. R. 
Collins, advertising manager, Libby, 
McNeill & Libby, before the Chi- 
cago Federated Advertising Club 
class last night. His talk, “Point of 


Purchase Advertising As Applied 
to Food Industries” was the eleventh 
in the series. 

Preceding the talk, the class saw 
“Dealer Dividends,” a film which is 
shown to Libby salesmen. 

Displays should encourage self- 
service through use of dump dis- 
plays and mass displays not 
ranged in any one perfect design, 
Mr. Collins said. Price cards should 
be shown and should suggest more 
than one item of purchase. 


Choose Good Locations 


Mr. Collins credited the chain 
stores with originating the arrange- 
ment so that customers had to walk 
through the entire store to com- 
plete a purchase. In this way, he 
said, large floor displays become 


ar- 


constant reminders to customers of 
advertising they have seen in 
magazines or other media. The 
point of sale displays must have an 
advertising tie-up to make national 
advertising effective, Mr. Collins 
emphasized. 

Locations for the displays are im- 
portant, Mr. Collins said, advising 
use of the aisles, near the cash 
register and close to the entrance. 

Variety is another important fac- 
tor, Mr. Collins said, and displays 
|should be changed frequently to 
show a constant turnover and to 
show customers that the products 


being displayed are bought fre- 
quently. 
Window posters, pennants, price 


ecards and other types of material 
must be attention getters, Mr. Col- 


lins said, must be clear, must have 
some degree of showmanship and 
must be dramatic to be effective. 


E. A. A. to Nominate 


A nominating committee for the 
Engineers Advertisers Association, 
Chicago, has been appointed and in- 
cludes: Stuart G. Phillips, The Dole 
Valve Co.; O. A. DeCelle, The Inter- 
national Filter Co., and Milo E. 
Smith, Chicago Bridge & Iron Works. 
Election of officers and directors will 
be held in June. 


Guyer in New Post 
William Guyer, formerly advertis- 
ing manager for Schenley Products 
Co. and sales promotion manager for 
Jos. E. Seagram & Sons, has joined 
White-Lowell, Inc., New York agency. 


ey 


Canada Chain Names 
Rintoul-Stiepock 

Rintoul-Stiepock, Inc., New York, 
has been appointed advertising and 
sales promotion counsel for Taylor, 
Pearson, Carson, Ltd., to direct 1937 
advertising in the United States anq 
Canada. 

Taylor, Pearson, Carson, Ltd., in. 
cludes CKY, Winnipeg, Manitoba; 
CKX, Brandon, Manitoba; CKCK, 
Regina; CJOC, Lethbridge, Alberta; 
CFAC, Calgary, Alberta; and CJCA, 
Edmonton, Alberta. The group, cover. 
ing western Canada, is represented 
in the United States by Weed and Co. 


Bott in New Office 


The Alfred E. Bott Co. has moved 


7 NERS @ 


to new and larger quarters at 205 E. py 


42nd st., New York City. 


Ling 


WTIC 


The Travelers Broadcasting Service Corp. 
Paul W. Morency, General Mgr. 


New York Office, 220 E. 42nd St.— J. J. Weed, Mer. 


* , 
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IMPORTANT EVIDENCE ON RADIO 
ADVERTISING IN HARTFORD 


ae 


Experienced advertisers have long since discovered 
that when WTIC is the station used in the Hart- 
ford market, results show a startling improvement. 


But no one (not even WTIC officials) could say 
exactly how many more ears are reached through 
WTIC. To clear up this mystery, the Ross Fed- 
eral Research Corporation —radio’s outstanding 
fact-finders — was employed to probe into the 


situation. 


Their most important finding can be summed up 


in one sentence: 


WTIC advertisers obtain on the average 
149% more coverage than those using 
the next favored station. 


Here are the facts—based on thousands of phone 
calls made from February 28th to March 6th— 
that back up this statement. 


Of the radios turned on— 


were tuned to WTIC 

were tuned to the next most popular station 
were tuned to the third most popular station 
were tuned to the fourth most popular station 
were tuned to all other stations. 


60.72% 
24.37 % 
6.54% 
2.28% 
6.09% 
100.00% 


Total Calls 


So much for the City of Hartford. In addition, 
WTIC covers all of Connecticut, western Massa- 
chusetts and good size sections of New York, 
Vermont and New Hampshire. In WTIC’s pri- 
mary coverage area is a high-income audience of 
1,737,810. In its secondary area are an additional 
1,660,626. An interesting brochure giving com- 
plete figures on the Ross Federal Survey will be 


gladly sent on request. 


50,000 WATTS 


HARTFORD, 


Member New England and NBC-WEAF Networks 
James F. Clancy, Business Mer. 


Chicago Office, 203 N. Wabash Ave.—C. C. Weed, Mgr. 
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KUDNER KIDS WIN NEW YORK BASKETBALL TITLE 


ADVERTISING AGE 51 


MODEL PROMOTION BY MAGIC 
» 


PHOTO- 
GRAPHIC 
REVIEW 
OF THE 
WEEK 


championship: Richard Lockwood (front row left), Harry Turner, Ralph Lewis, * 
Bernard Satz and Paul Weller; Henry Hudgins (back row left) coach, Keith Top- 
ping, Frank Nolan, John Schneider, James Nutt and Kenneth Griffiths. 


Julien J. Proskauer (left) president of the Society of American Magicians and 
Stunts, Inc., New York, pulls a promotion trick at a recent underwear style show. 


GALAXY OF ADVERTISERS, AGENCY EXECUTIVES ATTEND INAUGURAL CONCLAVE ON BASEBALL BROADCASTS 


Highlights by the candid cameraman at the last weekend convention in Chicago of baseball broadcasters 
show: H. A. Bellows (lower left), General Mills radio consultant; Cliff Samuelson, grocery products advertising 
manager; John H. Sarles, Knox-Reeves vice-president; Wayne Hunt, Knox-Reeves president; Lloyd Griffin, Knox- 
Reeves scout. Middle row, left, Maj. John L. Griffith, Big Ten athletic commissioner; Charles B. Drake, Philip 
K. Wrigley's assistant; L. C. McEvoy, American League radio director; Brad Robinson, Knox-Reeves scout; C. 
E. Sears, Socony-Vacuum Oil Co., St. Louis, advertising manager; R. W. Heizer, J. Stirling Getchell, Detroit; 
L. O. Holmberg, J. Stirling Getchell, Chicago. Top row left, W. S. Hedges, Crosley Radio Corporation vice- 
president; Mr. Bellows; S. C. Gale, General Mills advertising director; William Harridge, American League 
president; D.“D. Davis, General Mills president, and Mr. Drake; and George N. Walker, Socony-Vacuum Oil 
Co., New York, advertising manager, and F. R. Griffin, J. Stirling Getchell, New York. (Story on Page 20.) 
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52 ADVERTISING AGE April 19, 1937 


et 


A AE A TY 
FACTS-OF-THE-MONTH | 


Incoming facts consistently bear out the opinion of 900 


advertisers that TIME gives them Best Coverage of the 
Best Market for their soups or steamships or steel or 
confectionery. Such new facts, for example, as these: 


ABouT GROCERS (U. S. Biggest) . . 232 proprietors and managers of grocery stores with $200,000 ) 
or more volume replied to a poll on their magazine preferences. 
They gave TIME first place, with half again as many first choices 
as the runner-up. g 


ABouT INSURANCE SALESMEN . . Liberty Mutual Insurance Company asked its salesmen to name & 


the magazines they considered best for Liberty Mutual’s adver- 
tising. Out of 200 replies, 149 named TIME. 


Asout LiINE-uPS........... TIME’S top-of-the-heap position in total advertising pages for 1936 
was due to its top or near-top place on several smaller heaps. | 
Publishers Information Bureau reports TIME first in 8 major clas- mt 
sifications, second in 8; first in 11 sub-classifications, second in 10: , ti 

(To date in 1937 TIME’s lead in advertising pages is 30% greater : 
than its margin of leadership a year ago.) 


Asout Busy WOMEN ....... Many surveys which have found TIME the favorite magazine of 
business men have also found it the favorite of executives’ wives. 
Now a survey of business women (1000 store executives, buyers, | & 
fashion experts were questioned—323 replied) shows that 37% of I 

them, too, are regular TIME readers. (But no facts yet on the read- | = 
ing habits of their husbands.) 2 


Weightiest fact is still the fact of TIME’s importance to its read- 
ers. If you haven’t seen this survey, ask for a copy of “Blood- 
hounding a Big Intangible”...135 E. 42nd St., New York City. 


TIME 


The Weekly Newsmagazine 


CARRIES WEIGHT i 
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